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How to Start an Artificial Jewellery Business -
An Authentic Approach (Part One) -
YourRetailCoach

Artificial jewellery (AJ) is crucial in the
fashion jewellery space, offering
affordability and fulfilling styling
aspirations.

PUNE, MAHARASHTRA, INDIA, July 20,
2024 /EINPresswire.com/ -- Artificial
jewellery (A)) has played an irrefutably
important role in the fashion jewellery

space. Not only that it comes in How to Startan Artificial Jewellery Business?
economic tags but it also has a An Authentic Approach (Part One)
stupendous track record in fulfilling the FEgT T+ [T FTY ;

styling and fashion aspirations of How to Start an Artificial Jewellery Business? An
people. It gives people a chance to Authentic Approach

jump to the latest fashion trends in

jewellery. Artificial jewellery offerings

also tend to come with wide versatility. AJ products are low-maintenance and highly durable.
Losing one may hurt much less if only pricing is considered. Environmental concerns of mining
also get addressed with artificial jewellery. However, when it comes to starting an artificial
jewellery business online or offline, the thorns begin to appear as it does for all other forms of

enterprising.
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Nikhil Agarwal In this communique, retail and eCommerce consuI'Flng
brand - YourRetailCoach (YRC) shares a true-to-basics

approach for starting an artificial jewellery business from home or a full-fledged business
setup.
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Artificial jewellery may be always in high demand. It may present an attractive business
opportunity. However, it is not enough to justify why an individual or an entity should get into it.
Before devoting efforts and resources to a business idea, entrepreneurs must ask themselves -
‘Why choose this business? The revelations help uncover and institute the core fortes behind a
business idea. These capabilities or advantages tend to be inherent and unique to entrepreneurs
or their business ideas to the extent that to justify the cause of the enterprise idea in question.

Often, these inherent and unique capabilities appear as (but not limited to):

Domain knowledge with expertise

Specific field-level experience

Business or professional existence as a value chain enterprise/entity

Acute understanding of the industry, markets, and potential niche segments
Competitive advantage (e.g. already a family business)

Early access to any advanced technology in design, manufacturing, or delivery

At this point, it is good to have a draft of the required business model. It helps in planning
market research ( https://www.yourretailcoach.in/ecommerce-market-research/).
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One way to design and carry out market research is to base it on the identified, inherent
competencies as discussed in the previous step. However, even in the absence of any such
vantage point, the nature of the questions required to be resolved via market research does not
undergo any major change. Typical areas of examination that should be covered in market
research are:

Product-Level: Existing demand and fashion trends in terms of design, quality, input
materials, etc.

Customer-Level: Potential customers, buyer personas, user journey, target segments,
customer journey, purchasing behaviour, consumer behaviour, etc.

Competition-Level: Direct competitors, offerings, advertising and promotions, pricing, value
chain, etc.

Market-Level: Total market size, target market size, suppliers and service providers, barriers
to market entry and exit, ease of doing business, status of infrastructure, present and future
risks, challenges, opportunities, etc.

CTA-Oriented: Brand positioning, value propositions, product mix, pricing, advertising,
promotions, etc.
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In addition to determining and defining the standard elements of a business model, artificial
jewellery startups must essentially emphasise achieving unique brand positioning. Given the


https://www.yourretailcoach.in/ecommerce-market-research/

competitive scenario in the artificial jewellery retail space, standard strategies no longer work
effectively for the stated purpose. Offline and online artificial jewellery shops must think along
the lines of breaching any strong prevailing market tactics.

As experienced jewellery retail consultants, YRC maintains that attaining unique and robust
brand distinction in artificial jewellery retail now involves developing and improvising value
propositions with unmatched CX strategies, strategic hyper localisation, premium branding, high-
quality digital marketing, enhanced servicescape, superior UX for online and online touchpoints,
process-oriented operations management, and any other element that bolsters the business
model in question.
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Expert financial and commercial planning is an inescapable requirement for all enterprises. This
applies to offline and online artificial jewellery stores as well. This planning helps maintain the
overall financial management of an entity in a controllable and desired state. Without such
planning, the utilisation of funds or revenues can go unchecked. Keeping the inflow and outflow
of funds on the same page is critical for both long and short-term financial sustainability. These
financial and commercial assessments and plans are essential for shaping and consistently
striking the objectives of profitability, investing, and the build-up of various funds.

In artificial jewellery business planning, some of the key grounds to be covered under financial
and commercial planning are capital (initial) requirements, operational expenses, demand
projections, stock procurement, revenue forecasts, cash flow, pricing and margin analysis, ROI
and break-even analysis, financial ratios, estimated profit and loss statements, working capital,
and other variables of financial management relevant to the business model and business plan
under consideration.
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Your Retail Coach (YRC) is a retail and eCommerce consulting firm with 10+ years of experience
in delivering expert business solutions for startups and existing brands. With a growing
international presence, YRC has served 500+ clients in more than 25 verticals with a success ratio
of 95%. In jewellery business consulting, YRC offers professional planning and implementation
services and solutions for enterprise setup and business growth and expansion missions.
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