ﬁPREsswiRE

Organic Energy Bar Market to Reach $644.8
Million by 2030

Global Organic Energy Bar market
expected to grow at 6.3% CAGR, driven by
demand for healthier, sustainable snack Global ORGANIC ENERGY

. BAR Market
Optlons' OPPORTUNTTIES AND FORECAST, 2021-2030

WILMINGTON,NEW CASTLE,

DELAWARE, UNITED STATES, July 22, e’ i
2024 /EINPresswire.com/ -- According Willion by:2020

to a new report published by Allied S—

Market Research, titled, “Organic CAGR of 6.:3% (20212030
Energy Bar Market by Type,

Demography, and Sales Channel: Organic Energy Bar Market

Global Opportunity Analysis and

Industry Forecast, 2021-2030,” the

global Organic Energy Bar Market Size was valued at $329.4 million in 2020, and is projected

reach $644.8 million by 2030, registering a CAGR of 6.3% from 2021 to 2030.
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“ The Organic Energy Bar Market encompasses the global
industry involved in the production, distribution, and sale
of energy bars made from organic and natural ingredients.
Energy bars are convenient and portable snacks designed
sustainable snacks to fit to provide a quick source of energy, often consumed by
their active lifestyles.” athletes, fitness enthusiasts, busy professionals, and

Allied Market Research individuals seeking healthy on-the-go options.

The organic energy bar
market is expanding as
consumers seek healthier,

Organic energy bars distinguish themselves from conventional energy bars by using ingredients
that are certified organic, meaning they are grown and processed without synthetic pesticides,
herbicides, or genetically modified organisms (GMOs). These bars typically contain whole food
ingredients such as nuts, seeds, dried fruits, grains, and natural sweeteners like honey or maple
syrup, avoiding artificial additives and preservatives.

Several factors contribute to the growth of the organic energy bar market. One of the primary
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drivers is the increasing demand for healthier snack alternatives as consumers become more

health-conscious and seek products free from artificial ingredients and chemicals. The rise of

fitness and wellness trends, coupled with a growing focus on sustainable and environmentally
friendly food choices, further boosts the popularity of organic energy bars.

Consumers also value the convenience and portability of energy bars, which can serve as
convenient snacks or meal replacements for busy individuals leading active lifestyles.
Additionally, the expansion of distribution channels, including online retail platforms, health food
stores, gyms, and specialty stores, has made organic energy bars more accessible to a wider
audience.

The organic energy bar market is segmented based on various factors, including product type,
flavor, distribution channel, and geography. Product types may include protein bars, granola
bars, nut-based bars, fruit bars, and specialty bars formulated for specific dietary preferences or
nutritional needs.

Flavor options for organic energy bars vary widely and may include chocolate, peanut butter,
berry, coconut, vanilla, and various combinations of nuts, seeds, and fruits. Some bars may also
incorporate superfood ingredients such as chia seeds, quinoa, spirulina, or matcha for added
nutritional benefits.
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Distribution channels for organic energy bars include supermarkets/hypermarkets, health food
stores, specialty retailers, convenience stores, gyms, online retailers, and direct-to-consumer
sales channels. Packaging formats range from individual bars to multi-packs, with options for
recyclable or compostable packaging materials to align with sustainability initiatives.

Geographically, the organic energy bar market spans regions such as North America, Europe,
Asia-Pacific, Latin America, and the Middle East and Africa. Each region may have unique
preferences for flavors, ingredients, and packaging formats, influenced by cultural factors,
dietary trends, and consumer lifestyles.

Organic energy bar market is expected to continue growing as consumers prioritize health,
wellness, and sustainability in their food choices and seek convenient and nutritious snacks to
fuel their active lifestyles. Innovation in flavors, ingredients, and packaging, along with expanding
distribution channels, are likely to drive further growth and market expansion in the coming
years.

The global organic energy bar market has experienced significant growth over the past decade,
particularly in developed regions, due to increasing demand for nutritious and convenient snack
options. Consumers are turning to organic energy bars to address nutrient deficiencies caused
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by inadequate intake of nutritious foods, with many replacing traditional breakfasts with protein
bars. Brands are responding to consumer demand by focusing on reducing sugar content and
fortifying their products with minerals, driving market growth.

A key factor contributing to the growth of the organic energy bar market is the rise of social
media and internet usage worldwide. Brands are leveraging digital platforms to advertise and
promote their products, engaging with consumers and educating them about the nutritional
value, flavors, and convenience of their offerings. This increased digitalization and internet
penetration, even among children as young as 13, provide opportunities for targeted marketing
and product promotion.

North America currently leads the global organic energy bar market in terms of market share,
but the Asia-Pacific region is expected to witness significant growth during the forecast period.
Factors driving growth in Asia-Pacific include rising disposable income, extensive advertising and
promotion efforts, and urbanization. Countries like China, India, and Southeast Asian nations are
expected to drive demand for organic energy bars in the coming years.
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The organic energy bar market is segmented by type, demography, sales channel, and region.
Protein bars represent the largest segment, with adults being the primary consumers. However,
the kids segment is expected to gain market share in the future. Hypermarkets/supermarkets
are the most popular sales channels, but online channels are expected to exhibit the highest
growth rate.

Major players in the global organic energy bar market include Clif Bar & Company, EAT Anytime,
General Mills Inc., Kind LLC, McKee Foods Corporation, NuGo Nutrition, Probar LLC, Quest
Nutrition, The Kellogg Company, and Yoga Bar. Other notable players include GlaxoSmithKline
PLC, Abbott Laboratories, Post Holdings Inc., PepsiCo Inc., Brighter Foods Ltd., and Premier
Nutrition Inc.

Overall, the organic energy bar market is expected to continue growing as consumers prioritize
health and seek convenient, nutritious snack options. With increasing awareness of the benefits
of organic and natural ingredients, coupled with digital marketing efforts and expanding
distribution channels, the market is poised for further expansion in the years to come.
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP, based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view of providing
business insights and consulting to assist its clients in making strategic business decisions and
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achieving sustainable growth in their respective market domain.

We have professional corporate relations with various companies and this helps us dig out
market data that helps us generate accurate research data tables and confirms utmost accuracy
in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in inspiring
and encouraging everyone associated with the company to maintain high-quality of data and
help clients in every way possible to achieve success. Each and every piece of data presented in
the reports published by us is extracted through primary interviews with top officials from
leading companies in domain concerned. Our secondary data procurement methodology
includes deep online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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