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Catalogue Market Demand Will Reach a Value
of $335.62 Billion by 2030, At a CAGR of
20.05%

The increase in the use of catalog
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PORTLAND, PORTLAND, OR, UNITED
STATE, July 29, 2024 /
EINPresswire.com/ -- According to a
new report published by Allied Market
Research, titled, “Catalogue Market,"
The catalogue market was valued at
$58.20 billion in 2020, and is estimated
to reach $335.62 billion by 2030,
growing at a CAGR of 20.05% from
2021 to 2030.

catalogue-market-size

A catalogue is a type of marketing collateral that lists essential product details, which help buyers
to make a purchase decision. These details include product features, descriptions, dimensions,
price, weight, availability, color, and customer reviews. Catalogue is used as an effective way to
motivate buyers and to show them what a company is offering. In addition, catalogues are useful
to several business users and groups such as sales representatives, inside sales, buyers, store
clerks, field marketers, and managers.

Request Sample Report at: https://www.alliedmarketresearch.com/request-sample/A16032

The growth of the global catalogue market is impacted by factors such as rise in penetration of
smartphones coupled with strong internet access across the globe and surge in need to enhance
customer experience & satisfaction. In addition, increase in use of catalogue marketing
strategies in the retail & e-commerce sector impacts growth of the market. Moreover, rise in
popularity of alternative marketing and advertising strategies affects the market growth. In
addition, surge in demand for digital catalogue marketing & advertising strategies in small &
medium enterprises (SMEs) is influences the market growth. However, each of these factors is
anticipated to have a definite impact on the catalogue market growth during the forecast
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period.

Based on type, the paper or print segment dominated the Catalogue market in 2020. Printed
catalogues and brochures serve as the most powerful tools for the sales and marketing team, as
they have all the vital information about the products or services. In addition, printed catalogue
makes the visibility part of products easier and have lasting effect of it on customer mind.

However, the digital segment is expected to witness highest growth rate during the forecast
period. Digital catalogue increases brand awareness and has more range of clients than
traditional catalogues. Furthermore, the retail and e-commerce sector accepted digital
transformation and digital technologies for more exposure and client satisfaction. Thus, these
factors collectively are driving the adoption of digital catalogues globally. Moreover, increase in
trend of online shopping and rise in number of global smartphone users foster the catalogue
market growth.

For Report Customization: https://www.alliedmarketresearch.com/request-for-
customization/A16032

Asia-Pacific is expected to observe highest growth rate during the forecast period. Asia-Pacific is
home to numerous technology giants of all sectors due to the presence of emerging economies
such as China, India, and Australia, which is driving the adoption of the catalogue for marketing
and advertising. In addition, the retail & e-commerce sector is gaining immense popularity in
Asia-Pacific due to penetration of internet and sharp rise in number of smartphone users in the
region. Retail & e-commerce enterprises have adopted catalogue as the powerful and efficient
mode of marketing and advertising strategy, which, in turn, is fueling the catalogue market
growth. Moreover, continuous increase in use of digital products and services in Asia-Pacific
countries as compared to the rest of the regions is expected to propel the growth of the digital
catalogue market.

The current estimation of 2030 is projected to be higher than pre-COVID-19 estimates. The
outbreak of COVID-19 has caused a great deal of difficulties across the world. During the COVID-
19 pandemic, Catalogue are playing a vital role in protection of data as the volume of data has
increased significantly due to WFH policies and adoption of many new technologies such as
machine learning and loT across the globe.

Although the COVID-19 does not have major negative impact on the growth of the market, the
outbreak of COVID-19 will surely provide numerous opportunities for the market to grow in the
forecasted period. These opportunities include a surge in demand for Catalogue in enterprises
due to remote work initiatives, increase in data protection applications, and introduction of
innovative Catalogue solutions in global catalog industry.

Buy Now & Get Exclusive Report at: https://www.alliedmarketresearch.com/catalogue-
market/purchase-options
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KEY FINDINGS OF THE STUDY

1. By type, in 2020 the print or paper dominated the catalogue market size. However, digital
segment is expected to exhibit significant growth during the forecast period.

2. Depending on organizational size, the large enterprises generated the highest revenue in 2020
of catalogue market share. However, small & medium enterprises segment is expected to exhibit
significant growth during the forecast period.

3. Region-wise, the Catalogue industry was dominated by North America region in 2020.
However, Asia-Pacific is expected to witness significant growth in catalogue market trends during
the forecasted period.

Some of the key catalog industry players profiled in the report include Akeneo, Bonial, DCatalog,
Drawtify, Inc., Flipsnack, Flipp Corporation, FlippingBook, Publuu, ShopFully, and Tiendeo. This
study includes market trends, Catalogue market analysis, and future estimations to determine
the imminent investment pockets.

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/A16032

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting to assist its clients in making strategic business decisions and
achieving sustainable growth in their respective market domains.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various
companies. This helps us dig out market data that helps us generate accurate research data
tables and confirm utmost accuracy in our market forecasting. Every data company in the
domain is concerned. Our secondary data procurement methodology includes deep presented
in the reports published by us is extracted through primary interviews with top officials from
leading online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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