ﬁPREsswiRE

U.S. Weight Loss Market Poised for Robust
Growth: International Companies Eyeing Entry
Should Partner with NPI
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/EINPresswire.com/ -- According to
recent market research conducted by
the Custom Market Insight Team, the
U.S. weight loss market is set for
significant expansion over the next
decade. Projected to grow at a
compound annual growth rate (CAGR)
of 6.7% from 2024 to 2033, the market
size is expected to escalate from
$21.09 billion in 2024 to a staggering
$40.93 billion by 2033.
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Mitch Gould, Founder and CEO of NPI

The weight loss industry encompasses a diverse array of products and services—ranging from
dietary supplements and meal replacement programs to fitness equipment, structured weight
loss programs, and surgical procedures—and is a dynamic and multi-billion-dollar sector. As
health and wellness continue to gain importance among consumers, the market'’s potential for
growth remains substantial.

Significant Opportunities in the Weight Loss Market

Several key opportunities are emerging within the weight loss market:

Personalized Nutrition: As consumers increasingly seek tailored nutrition solutions, companies
offering personalized meal plans and nutritional guidance stand to gain a competitive edge.

Digital Health Solutions: With the widespread use of smartphones and digital devices, there is a
significant opportunity for companies to develop digital health solutions to help consumers track
weight loss progress, connect with healthcare professionals, and access educational resources.

Plant-Based Diets: Growing concerns over sustainability, animal welfare, and health have driven
a trend towards plant-based diets, offering companies a competitive advantage with plant-based
weight loss solutions.


http://www.einpresswire.com
https://www.custommarketinsights.com/report/us-weight-loss-market/

Behavioral Coaching: Long-term weight loss success often hinges on sustainable lifestyle
changes. Companies providing behavioral coaching and support can help consumers achieve
their weight loss goals.

The market's growth is driven by factors such as the high prevalence of chronic diseases—like
diabetes, hypertension, and orthopedic conditions—among overweight and obese individuals,
coupled with an increasing awareness of weight management solutions, including diet meals,
beverages, supplements, exercise, and surgical procedures.

Now is the Time for International Companies to Enter the U.S. Market

With the U.S. weight loss market on the rise, now is an opportune time for international
companies to enter this lucrative space. Nutritional Products International (NPI) offers the
expertise and strategic approach necessary for successful market entry. NPI, founded and led by
Mitch Gould, specializes in assisting brands of all sizes to penetrate and thrive in the U.S. retail
market.

Gould successfully placed SLIM FX into thousands of health food stores via Tree of Life
Distributors and established a nationwide team of brokers. Major retailers such as GNC and CVS
also stocked SLIM FX, resulting in sales exceeding $10 million from concept to shelf in record
time.

“I conceived Slim FX Spa from concept to shelf,” he shared. SLIM FX is an all-natural diet pill that
boosts metabolism and reduces cravings without containing ephedra, ma huang, or ephedrine
alkaloids.

Why Partner with Nutritional Products International?

NPI boasts over 100 years of combined experience in retail distribution, providing a proven
approach for product manufacturers worldwide. The company’s deep-rooted relationships with
key buyers across the nation facilitate entry into major retail accounts, including Amazon, Target,
Walmart, Home Depot, Lowe's, Walgreens, GNC, CVS, Rite Aid, and Costco.

For more information, visit www.nutricompany.com.

MORE ON NUTRITIONAL PRODUCTS INTERNATIONAL AND ITS FOUNDER

NPl is a privately held company specializing in the retail distribution of nutraceuticals, dietary
supplements, functional beverages, and skin-care products. NPI offers a unique, proven
approach for product manufacturers worldwide seeking to launch or expand their products'
distribution in the U.S. retail market.

Gould, known as a global marketing guru, also has represented icons from the sports and
entertainment worlds, such as Steven Seagal, Hulk Hogan, Ronnie Coleman, Roberto Clemente
Jr., Chuck Liddell, and Wayne Gretzky.
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