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Global Beef Market Set to Reach $625.8 Billion
by 2032, Growing at a 3.5% CAGR

Beef market valued at $445.1 billion in
2022 is projected to expand to $625.8
billion by 2032, with a CAGR of 3.5%. BEEF MARKET

OPPORTUNITIES AND FORECAST,

2023-2032

WILMINGTON,NEW CASTLE,

DELAWARE, UNITED STATES, August 1, o o = XpeCed toreah
2024 /EINPresswire.com/ -- According JCAGT
to a new report published by Allied (2023-2032)

Market Research, titled, “Beef Market,"
The beef market was valued at $445.1
billion in 2022, and is estimated to
reach $625.8 billion by 2032, growing
at a CAGR of 3.5% from 2023 to 2032.
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The global beef market is a significant segment of the meat

“ industry, characterized by a diverse range of products and
applications. Beef, a primary source of protein, is
consumed in various forms, including fresh cuts, ground
beef, and processed products like sausages and canned
practices. As consumer meats. The market is influenced by factors such as
oreferences shift.” consumer preferences, health trends, and economic

Allied Market Research conditions, with demand varying across different regions.

The beef market is evolving
with increasing emphasis on
sustainability and ethical

In recent years, the beef industry has faced challenges related to sustainability and
environmental impact. Issues such as greenhouse gas emissions, deforestation, and water usage
have prompted a push toward more sustainable practices. This includes initiatives to improve
cattle feed efficiency, reduce waste, and adopt better land management practices. Additionally,
there is a growing trend toward plant-based and lab-grown alternatives, which aim to address
environmental concerns and cater to the increasing number of consumers adopting vegetarian
or flexitarian diets.
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Market dynamics are also shaped by trade policies and global supply chains. Beef production
and consumption patterns differ by region, with major producers like the United States, Brazil,
and Australia leading the market. Trade agreements, tariffs, and international regulations impact
the flow of beef across borders, influencing prices and availability. The rise of emerging markets
with growing middle-class populations, such as China and India, presents opportunities for
expansion and increased demand for beef products.

Overall, the beef market is evolving in response to changing consumer preferences,
environmental pressures, and global economic factors. As the industry adapts to these
challenges, it continues to play a crucial role in the global food supply chain, while also exploring
innovative solutions to meet the demands of a more conscious and health-focused consumer
base.
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The beef market is witnessing significant growth, driven by the increasing consumer demand for
sustainable and ethically raised beef products. Organic farming has emerged as a key factor in
this growth, catering to environmentally conscious consumers who prefer beef produced
without synthetic chemicals and antibiotics. Organic practices not only address concerns about
factory farming but also enhance animal welfare. As health and sustainability become priorities
for many consumers, organic beef is carving out a growing niche within the market, contributing
to its overall expansion.

The beef market is segmented by product type, cut type, distribution channel, and region.
Product types include loin, chuck, round, brisket, rib, and others. Cuts are categorized into
ground beef, steaks, roasts, cubed beef, and others. Distribution channels are divided into
supermarkets and hypermarkets, retail stores, wholesalers, e-commerce, and others. Regionally,
the market is analyzed across North America (U.S., Canada, Mexico), Europe (Germany, France,
UK, Russia, Spain, Italy, Rest of Europe), Asia-Pacific (China, India, Japan, Australia, South Korea,
Rest of Asia-Pacific), and LAMEA (Brazil, Argentina, Chile, South Africa, Egypt, Rest of LAMEA).

In 2022, the loin segment held the largest share of the market, driven by the popularity of
premium cuts like ribeye and tenderloin, which are valued for their tenderness and rich flavor.
However, brisket is expected to experience the highest growth rate during the forecast period, as
it gains traction for its versatility and use in diverse culinary applications. Ground beef
dominated the market in 2022 due to its versatility and convenience. The trend towards leaner
varieties reflects the health-conscious shift among consumers. Conversely, cubed beef is
projected to see the highest growth rate, thanks to its convenience for quick cooking methods
like stir-frying and kebabs.

Distribution channels show supermarkets and hypermarkets holding the major market share in
2022, favored for their convenience and extensive product ranges. However, the e-commerce
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segment is anticipated to grow the fastest, driven by the rise in online meat shopping platforms
and grocery delivery services, especially post-COVID-19.

Geographically, North America led the beef market in 2022, characterized by a preference for
lean and sustainably sourced beef products. The Asia-Pacific region is expected to have the
highest growth rate due to factors like population growth, urbanization, and rising disposable
incomes, which are increasing the demand for beef products.
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Some of the key players in the beef market include American Foods Group, LLC,
Leverandarselskabet Danish Crown AmbA, JBS S.A., Tyson Foods, Inc., NH Foods Ltd., Smithfield
Foods, Inc, Marfrig Global Foods S.A., Agri Beef Co., Cargill, Incorporated, and The Kroger Co.
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OBased on product type, brisket segment is expected to grow with a highest CAGR of 4.7% during
the forecast period in the beef market analysis.

OBased on cut type, the ground beef segment held the major share in 2022, and expected to
dominant during the forecast period.

OBased on distribution channel, the e-commerce segment is expeceted to grow with a highest
CAGR during the forecast period.

ONorth America held the major share in the beef market in the year 2022.
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Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP, based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view of providing
business insights and consulting to assist its clients in making strategic business decisions and
achieving sustainable growth in their respective market domain.

We have professional corporate relations with various companies and this helps us dig out
market data that helps us generate accurate research data tables and confirms utmost accuracy
in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in inspiring
and encouraging everyone associated with the company to maintain high-quality of data and
help clients in every way possible to achieve success. Each and every piece of data presented in
the reports published by us is extracted through primary interviews with top officials from
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leading companies in domain concerned. Our secondary data procurement methodology
includes deep online and offline research and discussion with knowledgeable professionals and
analysts in the industry.
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