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Nonprofit CAPPA Renames to Reflect
Expanded Mission and Reach

Trusted Nonprofit Undergoes
Comprehensive Rebranding to Align
Identity with Breadth of Services

SACRAMENTO, CA, UNITED STATES,
August 13, 2024 /EINPresswire.com/ --
Thriving Families California (formerly
the California Alternative Payment
Program Association, CAPPA) has
undergone a significant rebranding ® ®

initiative with the help of Creative I h r I V n

Noggin, a leading marketing and

branding agency. The new name and o

rebrand reflect the nonprofit's Fa m . es
broadened mission to support working

parents and families across California. CA |_ I I: O R N I A

New Name-Thriving Families California Logo

Advocacy
Longstanding Original CAPPA Logo

Thriving Families California, a nonprofit

with a legacy spanning 47 years, has long focused on supporting parents with access to
subsidized child care through community-based Alternative Payment Programs (APPs). Today,
these programs have morphed into welcoming gateways for parents to access not only child
care, but also food programs, housing, health care, mental & behavioral health, transportation,
immigration, home visits and other critical services. Thriving Families California currently
supports 68 community-based public and private agencies across all 58 counties whose
collective vision is to support family self-sufficiency and economic stability. In recent years they
have expanded their influence drawing a critical link between secure access to child care in a 24
hour/7 days per week economy and a steady workforce for employers.

The rebrand included renaming the organization to Thriving Families California, to better
encapsulate their enhanced reach, as well as a modern logo and a comprehensive style guide.
The rebrand was led by Sacramento agency, Creative Noggin, and was aimed at aligning the
brand with the mission and increasing the nonprofit's visibility and impact.

Denyne Micheletti Colburn, CEO of Thriving Families CA, stated, “Creative Noggin truly captured
the essence and vision of our organization with this updated brand. We are thrilled to unveil our
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Creative Noggin truly
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vision of our organization
with this updated brand. We
are thrilled to unveil our
new branding to our
members and the
community.”
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new branding to our members and the community.”

Thriving Families California’s rebrand underscores its
dedication to providing essential support to working
parents and their children. By fostering a cohesive and
modern brand identity, the organization aims to increase
awareness and engagement, further empowering families
throughout the state.

To view the rebrand, please visit: Thriving Families
California Brand Style Guide

This press release can be viewed online at: https://www.einpresswire.com/article/735248394

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.


https://www.dropbox.com/scl/fi/vd4k0pmfq1d1y10i4e2sm/Thriving-Families-California-Brand-Style-Guide-July-2024.pdf?rlkey=580z1ny8zklk1rfk1x9l5001e&amp;dl=0
https://www.dropbox.com/scl/fi/vd4k0pmfq1d1y10i4e2sm/Thriving-Families-California-Brand-Style-Guide-July-2024.pdf?rlkey=580z1ny8zklk1rfk1x9l5001e&amp;dl=0
http://www.einpresswire.com/contact_author/4797322
https://www.facebook.com/cappa.advocacy
https://www.einpresswire.com/article/735248394
https://www.einpresswire.com/editorial-guidelines

