
Appleton Estate Jamaica Rum Festival
highlights Premium Experience and Economic
Impact

Ready to welcome The Hon. Edmund Bartlett,

Minister of Tourism (second left) to experience the

full offerings of the Appleton Estates Jamaica Rum

Festival are (from left) Stefano Furini, marketing

director at J. Wray and Nephew; Tanikie McClarthy-

Allen, s

Tourism Minister applauds organisers

ST. JAMES, JAMAICA, August 13, 2024

/EINPresswire.com/ -- The Appleton

Estate Jamaica Rum Festival overcame

the challenges of inclement weather to

deliver a high-energy, premium

experience this year.  In the face of

adverse weather conditions, festival

organisers were able to look proudly

on the event as it surpassed

expectations, drawing rum enthusiasts

from around the world to Montego

Bay.

The move from the larger space at The

Aqueduct in Rose Hall to the sports

complex provided a more intimate

setting which the organisers

maximised for a more navigable

festival.   The layout was designed for a more personalised experience for attendees and for

easier transition from the signature mini rum tour entrance, sponsor booths, and bars to the

artisan and seminar villages, as well as the restroom facilities, allowing everyone to fully enjoy all

the festival components.

Dominic Bell, Communications Manager at J. Wray & Nephew Limited remarked, “It is always

noteworthy when you are able to create large-scale events but make them more engaging. The

festival catered to patrons in a more premium manner which is invaluable for the Appleton

Estate brand and it was an unparalleled opportunity for attendees to engage with our rich

history and diverse offerings in an intimate setting. We are happy people took the chance to

journey from all across the island and world to be a part of what was a true celebration of our

heritage -  the rum, the gastronomy and the music - from start to finish.”

http://www.einpresswire.com
https://www.instagram.com/appletonestateja/?hl=en
https://www.instagram.com/appletonestateja/?hl=en
https://www.instagram.com/jarumfestival/?hl=en


The Jamaica Rum Festival featured an impressive array of activities including, specially-curated

seminars by Appleton Estate and Wray Rum, rum tastings across several brands produced

locally, various games areas, captivating performances from New Wave acts like Friday Night Cru,

Joby Jay and Amanyea among others, and culminated in a symphonic presentation from Beenie

Man as Moses Davis. A classic dancehall icon, he pulled everyone closer to the stage as he

performed the hits that made people fall further in love with Jamaican music. The pulsating

atmosphere and diverse offerings ensured that there was something for everyone.

The festival’s success can be attributed to the collaborative efforts of organisers, sponsors, and

participants who brought their passion and expertise to the table. The partnership between

Appleton Estate, with its long-standing reputation for excellence in rum production, and Reggae

Sumfest, boasting a tradition of showcasing the best of Jamaica’s talent, highlighted the island’s

rich rum heritage and its connection with Jamaica’s vibrant music culture; according to the

Minister of Tourism, The Honourable Edmund Bartlett, who officially opened the festival, it is a

“confluence created by the divine to make this the most exciting weekend in our calendar.”

It is the second year that the Jamaica Rum Festival has been staged in the western end of the

island which Minister Bartlett lauded as the most appropriate location, being the “epicentre of

the biggest rum producing area,” noting the proximity to the Appleton Estate rum distillery

among others. 

“Rum was truly born in these parts and it is correct that it should be highlighted and showcased

in the west. The fusion of rum, music and food…there is no better combination anywhere in the

world. Tourism is always delighted to be in the middle of that fusion,” Bartlett said in his

remarks.

He continued, “When we began five years ago, we had a hope to make a rum [festival] prototype

and it has evolved over time to become a rum festival and we want to showcase the varied

brands we have in Jamaica. We are saying to the world, once you have a palate for the spirits

come to Jamaica and we will satisfy them.”

He further highlighted the economic impact of the festival, emphasising that signs of success

were already visible. “We are expecting passed 2,000 persons travelling from overseas [to

Jamaica] for Reggae Sumfest and a combined economic impact of US$20 million for Montego

Bay and the economy of Jamaica as a result of these activities,” Bartlett shared with festival-

goers.

As the Appleton Estate Jamaica Rum Festival continues to grow in popularity, it has reaffirmed its

status as a must-attend event for rum enthusiasts and cultural explorers alike. Its success in the

fifth milestone year sets a promising precedent for future stagings, and even more engaging and

premium experiences.

Carlette DeLeon
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