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Mitch Gould and Consumer Products
International: Navigating the Top 5 Retail
Trends in 2024

BOCA RATON, FLORIDA, UNITED
STATES, AUgUSt 19, 2024 =R Evolution of Distribution
/EINPresswire.com/ -- As the retail ;
industry continues to evolve,
businesses and retailers must stay
ahead of emerging trends to remain
competitive. This year's National Retail
Federation’s Big Show, held at the Javits
Center in New York City, brought
together global leaders and innovators

=

to showcase the latest trends and Mitch Gould, founder and CEO of Consumer Products
innovations shaping the future of International

retail. Among the key trends identified

were:

Meeting Shoppers Where They Are: Retailers are increasingly adopting an omnichannel
approach, blending online and offline experiences to meet customers wherever they prefer to
shop.

The Rise of Phygital Retail: The seamless integration of physical and digital experiences, known
as "phygital" retail, is transforming how consumers interact with brands, offering a more
immersive and personalized shopping experience.

Retail Experience in the Metaverse: The metaverse is no longer a distant concept. Retailers are
beginning to explore virtual spaces where customers can interact with products and brands in
entirely new ways.

Sophisticated Return Process Initiatives: Streamlined and customer-friendly return processes are
becoming a crucial part of the retail experience as consumers demand greater convenience and
flexibility.

Hyper-Personalizing the Retail Experience: Advanced data analytics and Al are enabling retailers
to offer personalized experiences at an unprecedented scale, tailoring everything from product
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recommendations to marketing messages.

As these trends reshape the retail landscape, businesses worldwide are looking to enter the
lucrative U.S. market. Navigating the complexities of U.S. distribution and marketing can be
daunting for international brands. This is where Consumer Products International (CPI) steps in
as a vital partner.

CPI, under the leadership of Founder and CEO Mitch Gould, has revolutionized the distribution
landscape with its innovative "Evolution of Distribution" platform. This comprehensive solution
simplifies the importation, distribution, and marketing process for international brands looking
to enter the U.S. market. By ensuring compliance with FDA regulations and streamlining customs
clearance, CPI empowers brands to launch and expand their presence in the U.S. with ease and
efficiency.

“At CPI, we are committed to devising effective strategies to secure visibility for new products and
connect brands with both consumers and retailers,” states Mitch Gould. “Our proactive
engagement with major retail buyers at trade shows like the NRF's Big Show ensures impactful
presentations of client products to top retailers, fostering mutually beneficial partnerships.”

For brands outside the U.S., now is an opportune time to tap into the American market.
Recognizing the challenges faced by international brands in establishing a direct presence, Gould
founded NPI as the conduit to American consumers and retailers. NPI serves as the American
office for international clients, eliminating the barriers associated with setting up a direct
presence in the U.S. market. This enables brands to expand their market presence cost-
effectively and efficiently.

Through strategic partnerships, Gould has secured orders from some of the largest retail
accounts in the world, including Home Depot, Costco, Walmart, Sam'’s Club, Walgreens, CVS,
GNC, and Vitamin Shoppe.

In collaboration with InDistribution Media (IDM), CPI offers a comprehensive turnkey solution
that encompasses importation, distribution, and promotion, all under one roof. IDM provides
extensive media exposure and marketing support to brands seeking to penetrate or expand
their presence in the U.S. market.

For more information about Consumer Products International and InDistribution Media, please
visit consumerproductsintl.com and jndistributionmedia.com.

MORE ON CPI AND ITS FOUNDERL

Consumer Products International specializes in helping companies to launch and market new
and existing products throughout the United States. CPl works closely with brand developers,
manufacturers, and retail outlets to ensure a smooth transition from product launch through
consumer purchase.
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Mitch Gould, the founder of CPl and IDM, is a third-generation retail distribution and
manufacturing professional. Gould, known as a global marketing guru, has represented icons
from the sports and entertainment worlds such as Steven Seagal, Hulk Hogan, Ronnie Coleman,
Roberto Clemente Jr., Chuck Liddell, and Wayne Gretzky.

ABOUT INDISTRIBUTION MEDIA

InDistribution Media is a result-driven, strategy-based, creatively focused media agency that
provides comprehensive media services with a global reach for sports, health and wellness,
beauty, personal care and nutrition markets.
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InDistribution Media
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