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/EINPresswire.com/ -- The importance

of staying ahead of trends, particularly

in the franchise sector, cannot be

overstated. In 2024, franchises that

effectively harness the power of social

media will position themselves for

success. Ammar Jali, a veteran

franchise owner with a wealth of

experience, offers insights into how

franchises can capitalize on social media trends to enhance franchisee success in the coming

year.

The Growing Influence of Social Media on Franchises

The impact of social media on consumer behavior has grown significantly, transforming these

platforms into essential tools for business growth. According to Ammar Jali, franchises that

strategically engage on social media platforms like Instagram, TikTok, and Facebook can enhance

brand visibility, foster customer engagement, and drive sales. These platforms, he says, offer

franchises direct access to their target audiences, enabling them to showcase products, share

success stories, and build a loyal community around their brand.

Tailoring Content to Platform-Specific Audiences

A critical aspect of utilizing social media effectively, Ammar Jali says, involves tailoring content to

the specific platform. Each social media platform, he says, has its own unique culture and

audience, necessitating a nuanced approach to content creation. For instance, TikTok's format is

ideal for short, engaging videos that might include quick tips, behind-the-scenes looks, or viral

challenges related to the franchise's offerings. Conversely, Ammar Jali notes, Instagram, with its

emphasis on visuals, is well-suited for high-quality images and stories that highlight customer

http://www.einpresswire.com
https://cloutrep.com/profile/ammar-jali/news/
https://zexprwire.com/ammar-jali-from-delivery-driver-to-award-winning-dominos-franchise-owner-and-community-leader/


experiences and franchise achievements. Consistency in messaging, coupled with creative

presentation, Ammar Jali adds, is key to maintaining an authentic and appealing brand presence

across these platforms.

Leveraging Influencer Marketing and User-Generated Content

In addition to platform-specific content, Ammar Jali says, leveraging influencer marketing and

user-generated content (UGC) is becoming increasingly important. Influencers, he says, possess

the ability to connect with audiences in ways that traditional advertising often cannot. By

partnering with influencers who align with their brand values, Ammar Jali states, franchises can

amplify their message and reach potential new customers. Encouraging customers to create and

share content related to the franchise further enhances this strategy. “User-generated content

serves as genuine testimonials and helps cultivate a sense of community, building trust and

encouraging others to engage with the brand,” he says. 

Implementing Data-Driven Social Media Strategies

Data-driven strategies Ammar Jali says, are another essential component of a successful social

media approach. Analyzing engagement metrics, customer demographics, he adds, and content

performance allows franchises to refine their social media strategies, ensuring they reach the

right audience with the most effective message. From his experience, investing in social media

management tools that provide detailed analytics and insights can help franchises track

campaign success, identify content that resonates, and adjust strategies as needed. Strategic,

data-informed decisions he adds, are crucial to maintaining and enhancing a franchise's social

media presence.

Creating a Social Media Playbook for Franchisees

Lastly, to ensure consistent success across all locations, Ammar Jali says, franchises can benefit

from developing a comprehensive social media playbook for their franchisees. This playbook, he

says, would serve as a guide, helping franchisees navigate the complexities of social media

marketing. “It should include best practices, content guidelines, and strategies for engaging with

customers online.” Additionally, Ammar Jali says, ongoing training and support for franchisees

are important, as social media trends are continuously evolving. Regular training sessions and

access to up-to-date resources, he says, empower franchisees to effectively leverage social

media to grow their businesses.

Preparing for Social Media Success in 2025 And Beyond

Looking ahead, Ammar Jali notes, it is clear that social media will play an increasingly vital role in

the success of franchises. Social media, he says, is no longer just an optional marketing tool but

a necessity for any franchise aiming to thrive in today’s market. Those franchises that embrace

social media, remain attuned to emerging trends, and equip their franchisees with the right tools

and strategies will be well-positioned for success in the year ahead.
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