
Food Service Feta Cheese Market Set for $3.8B
Surge by 2030: Arla Foods, Fonterra, and
Dodoni Lead the Charge!

Food Service Feta Cheese Market

WILMINGTON, NEW CASTLE,

DELAWARE 19801 USA, UNITED STATES,

August 26, 2024 /EINPresswire.com/ --

According to a new report published by

Allied Market Research, titled, “Food

Service Feta Cheese Market by Type,

Source, Distribution Channel, and

Application: Global Opportunity

Analysis and Industry Forecast,

2021–2030,”The global food service

feta cheese market size valuation of

$2,187.5 million in 2019, the market is

anticipated to witness substantial

expansion, reaching $3,816.8 million by

2030, representing a steady compound annual growth rate (CAGR) of 6.9%. 

ᵀ�ᵂ�ᵃ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵃ� ᵂ�ᵁ� ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�: https://www.alliedmarketresearch.com/request-

sample/14943 

The global food service feta

cheese market size was

valued at $2,187.5 million in

2019 and is expected to

grow at a CAGR of 6.9% to

reach the market size of

$3,816.8 million in 2030.”

Allied Market Research

Dominant Trends 

The food service feta cheese market is subject to notable

growth during the forecast period. The growth of this

market can be attributed to growing affinity of people

toward prepared meals/takeaways that include cheese

from food service outlets. Moreover, growing reliance on

convenience among working population coupled with rise

in the number of options to acquire food has paved the

way for the growth of food service feta cheese market.

Furthermore, feta cheese is known to be an excellent

source of micro and macro nutrients that aid in the healthy functioning of the body, which

makes it very popular among the health-conscious cohort of the global population. 

http://www.einpresswire.com
https://www.alliedmarketresearch.com/food-service-feta-cheese-market-A14574
https://www.alliedmarketresearch.com/food-service-feta-cheese-market-A14574
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https://www.alliedmarketresearch.com/request-sample/14943


Talk to our Analyst @ https://www.alliedmarketresearch.com/connect-to-analyst/14943 

Segment Dynamics 

The food service feta cheese market is segmented by type, source, distribution channel,

application and region. Based on type, the market is split into Bulgarian Feta, German Feta,

French Feta, PDO Feta, and Others. By source the market is classified into cow milk, sheep milk,

and goat milk. Based on distribution channel, the market is divided into full-service restaurants,

fast food outlets, catering services, bakeries/pastries, and others. By application, the market is

segmented into salads, pastries, sandwich, pasta, meat, pizza, and other recipes. By region, it is

analyzed across North America (the U.S., Canada, and Mexico), Europe (Germany, UK, France,

Italy, Spain, Greece, and Rest of Europe), Asia-Pacific (China, Japan, India, Australia, South Korea,

Indonesia, Singapore, and rest of Asia-Pacific), and LAMEA (Brazil, Argentina, South Africa, UAE,

Nigeria, Turkey, and Rest of LAMEA) 

Regional Outlook 

French feta was the dominant segment in the type of category in 2019 and is expected to

continue the dominance throughout the forecast period. Europe was the largest regional market

in 2019 and is expected to continue the trend throughout the forecast period. Feta cheese is a

white colored brined cheese that is made with a combination of goat, sheep or cow milk. It is

very popular in Europe and North America and is gaining traction/popularity in the Asia-Pacific

region. Feta cheese is used in all sorts of dishes ranging from appetizers to desserts. 

Based on food service feta cheese market analysis by type, French Feta was the largest segment

in terms of value and volume in 2019 and is expected to retain its dominant position throughout

the forecast period. The growth of this segment can be attributed to high availability of this

variant of the feta cheese. Bulgarian feta was the fastest growing variety of feta cheese during

the forecast period. This is due to milder taste and rise in adoption of this form of feta due to

growing curiosity among cheese enthusiasts al around the world. 
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for-customization/14943 

Based on distribution channel, fast food outlets accounted for majority of the global share in

2019 and is expected to continue the trend throughout the forecast period. The growth in this

segment in food service feta cheese market can be attributed to growing dependency of

consumer on such food vending formats. The full-service restaurant segment is expected to

grow at the fastest growth rate throughout the forecast period. The growth of this segment can

be attributed to rise in the inclusion of different feta cheese options in such food service

establishments. 

Based on the application, salads, sandwich and pizza accounted for majority of the share in 2019

with salads leading the market in terms of volume and value share. Pasta is estimated to grow at

the fastest growth rate of 8.1% throughout the forecast period. 

https://www.alliedmarketresearch.com/connect-to-analyst/14943
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Based on region, Europe was the largest market in 2019 and is expected to remain dominant

throughout the forecast period. However, Asia-Pacific was the fastest growing regional segment

in the food service feta cheese market. 

Key Players and Strategies:: 

• Arla Foods AMBA 

• Fonterra Co-Operative Group Limited 

• Dodoni S.A. 

• Mevgal 

• Clover Leaf Cheese Ltd. 

• Lactalis American Group, Inc. 

• Saputo Inc. 

• The Kraft Heinz Company 

• Kolios S.A 

• Sadafco 

Leverage strategic initiatives such as product launches and acquisitions to strengthen their

market presence and capitalize on emerging opportunities. 

ᵀ�ᵂ�ᵂ�ᵁ�ᵂ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�ᵁ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ� (ᵽ�ᵽ�ᵼ� ᵀ�ᵁ�ᵂ�ᵁ�ᵂ� ᵀ�ᵀ�ᵀ� ᵃ�ᵂ�ᵂ�ᵂ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�, ᵀ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ�, ᵁ�ᵁ�ᵁ�ᵂ�ᵁ�ᵂ�, ᵁ�ᵂ�ᵁ� ᵀ�ᵂ�ᵂ�ᵂ�ᵂ�ᵁ�ᵂ�):

https://www.alliedmarketresearch.com/checkout-final/0e01e4ed146aade58ddf15194730bd93 

Growing adoption of veganism acts as the major restraint in the growth of feta cheese and other

dairy/animal products. Consumers are shifting away from animal sources and toward plant-

based ones which can be related to increased anti-meat sentiments, and concerns over animal

cruelty. Consumer preferences are evolving toward plant-based alternatives because to a

growing desire for clean-label products, worries about sustainability, and a pressing need to

avoid allergens. On the contrary, growing adoption of feta cheese in untapped countries in the

Asia-Pacific and LAMEA region as well as growing adoption of western diet and lifestyle in such

regions is expected to open avenues for the food service feta cheese market growth.  

Key Findings of The Study 

https://www.alliedmarketresearch.com/checkout-final/0e01e4ed146aade58ddf15194730bd93


On the basis of type, the Bulgarian feta segment is projected to witness the highest CAGR of

7.2%, in revenue terms, during the forecast period. 

On the basis of source, the sheep segment is expected to dominate the market from 2021 to

2030. 

The fast food outlets segment in the distribution channel category is expected to grow at a

significant CAGR during the forecast period. 

U.S. was the largest country, in terms of revenue generation for food service feta cheese in 2020.

Asia-Pacific is anticipated to witness highest growth rate, registering a CAGR of 8.1% from 2021

to 2030. 

The food service feta cheese market is for the most part an organized market which is

dominated by few players. The key players in the food service feta cheese industry relies on

strategies such as product launch and acquisition to stay relevant in the global food service feta

cheese market share. The key players profiled in the report are Arla Foods AMBA, Fonterra Co-

Operative Group Limited, Dodoni S.A., Mevgal, Clover Leaf Cheese Ltd., Lactalis American Group,

Inc, Saputo Inc., The Kraft Heinz Company, Kolios S.A, And Sadafco 

ᵁ�ᵂ�ᵂ� ᵁ�ᵂ�ᵁ�ᵂ�ᵁ�ᵂ�ᵂ�ᵂ� ᵁ�ᵁ�ᵂ�ᵂ�ᵂ�ᵂ�ᵂ�: 

Food Hydrocolloids Market- https://www.alliedmarketresearch.com/food-hydrocolloids-market 

Citric Acid Market- https://www.alliedmarketresearch.com/citric-acid-market 

Natural Food Colors Market- https://www.alliedmarketresearch.com/natural-food-colors-market-

A15588 

Ascorbic Acid Market- https://www.alliedmarketresearch.com/ascorbic-acid-market-A07444 

Crustaceans Market- https://www.alliedmarketresearch.com/crustaceans-market-A11170 

Fat Replacers Market- https://www.alliedmarketresearch.com/fat-replacers-market-A16960 

About Us 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market
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Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain. 

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry. 

ᵀ�ᵂ�ᵂ�ᵂ�ᵁ�ᵁ�ᵂ�: 

David Correa 

5933 NE Win Sivers Drive 

#205, Portland, OR 97220 

United States 

USA/Canada (Toll Free): 

+1-800-792-5285, +1-503-894-6022 

UK: +44-845-528-1300 

Hong Kong: +852-301-84916 

India (Pune): +91-20-66346060 

Fax: +1(855)550-5975 

help@alliedmarketresearch.com 

Web: www.alliedmarketresearch.com 

Allied Market Research Blog: https://blog.alliedmarketresearch.com

David Correa

Allied Market Research

http://www.alliedmarketresearch.com
https://blog.alliedmarketresearch.com


+1 800-792-5285

email us here

Visit us on social media:

Facebook

X

This press release can be viewed online at: https://www.einpresswire.com/article/738256926

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/4812469
https://www.facebook.com/alliedmarketresearch
https://twitter.com/allied_market
https://www.einpresswire.com/article/738256926
https://www.einpresswire.com/editorial-guidelines

