
U.S. Home Medical Equipment Market
Growing at 5.1% CAGR, Set to Reach USD
20.39 Billion By 2031, Exclusive Report

PORTLAND, KS, UNITED STATES, September 4, 2024 /EINPresswire.com/ -- Increase in prevalence

of chronic diseases, surge in geriatric populations, and technological advancements drive the

growth of the U.S. home medical equipment market. Based on distribution channel, the online

retailers segment is projected to portray the highest CAGR of 6.3% during the forecast period.

The U.S. home medical equipment market size was valued at $12,380.36 Million in 2021 and is

projected to reach $20,397.76 Million by 2031 at a CAGR of 5.1% from 2022 to 2031. 

“The U.S. home medical equipment market was positively impacted during the lockdown period

owing to a surge in demand for home medical equipment such as oxygen concentrators, blood

glucose monitors, and blood pressure monitors. In addition, findings suggest an increase in the

prevalence of heart-related conditions and chronic diseases boost the demand for home medical

equipment.”

Request Sample Report at: https://www.alliedmarketresearch.com/request-sample/11424

Market Dynamics:

Home medical equipment refers to the medical devices and supplies used by individuals in their

homes for the purpose of diagnosis, treatment, and management of various medical conditions.

This equipment can range from simple devices such as thermometers and blood pressure

monitor to complex equipment such as oxygen concentrators, power wheelchairs, and hospital

beds. These devices are used for patient monitoring, therapeutic monitoring, and mobility

assisting to help patients.

The major factors driving the growth of U.S. home medical equipment market are rise in

prevalence of chronic diseases and increase in demand for these devices for monitoring of

patient’s condition. The growth in prevalence of chronic diseases, such as diabetes and heart

disease, fosters the demand for home medical equipment as these conditions require ongoing

care and management. For instance, according to report of Centers for Disease Control and

Prevention 2022, in the U.S., 37.3 million people had diabetes, accounting for 11.3% of

population. Thus, rise in number of people suffering from diabetes boosts demand for home

medical equipment for continuous monitoring of condition, thereby, driving the growth of
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market.

Market Drivers:  

The rise in prevalence of chronic diseases such as diabetes and heart diseases.

The increase in demand for these devices for monitoring patient’s condition as they are more

cost-effective than inpatient care and reduce the need for hospitalization.

Technological advancements in the medical equipment industry and wearable technology.

Increase in promotional activities by manufacturers.

Growth in awareness about home medical equipment in the U.S.

Segmental Overview:

The U.S. home medical equipment market analysis is segmented into functionality and

distribution channel. On the basis of functionality, the market is categorized into therapeutic

equipment, patient monitoring equipment, mobility assist & patient support equipment and

personal care. On the basis of distribution channel, the market is categorized into offline and

online channel.

The home medical equipment market growth is being driven by increased insurance coverage.

Many insurance plans now cover home medical equipment, making it more affordable and

accessible for patients. This is particularly important for older individuals, who may require a

range of medical equipment and supplies to support their health needs. Further, the growth of

the home medical equipment market is also being driven by consumer demand. As individuals

become more aware of the benefits of home medical equipment, they are increasingly seeking

out for these products and services. This includes older individuals as well a younger individual

who may require medical support due to chronic health conditions.

For Purchase Inquiry - https://www.alliedmarketresearch.com/purchase-enquiry/11424

Competition Analysis

Competitive analysis and profiles of the major players in the U.S. home medical equipment

industry, such as Abbott Laboratories, Baxter International Inc., B. Braun Melsungen AG, Beckton

Dickson and Company, General Electric (GE Healthcare), Invacare Corporation, Johnson &

Johnson, Medtronic Plc., ResMed Inc., Smith & Nephew Plc, Medline Industries, LP and SP

Ableware – Maddak are provided in this report. Major players have adopted product launch,

acquisition, product approval, and partnership as key developmental strategies to improve the

products of the U.S. home medical equipment market.

https://www.alliedmarketresearch.com/purchase-enquiry/11424


Key Findings Of The Study:

On the basis of functionality, the mobility assist & patient support equipment segment

accounted for the largest share of the U.S. home medical equipment market in 2021.

On the basis of distribution channel, the offline segment accounted for the largest share of the

U.S. home medical equipment market in 2021.

Request Customization: https://www.alliedmarketresearch.com/request-for-

customization/A11059

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in

inspiring and encouraging everyone associated with the company to maintain high quality of

data and help clients in every way possible to achieve success. Each and every data presented in

the reports published by us is extracted through primary interviews with top officials from

leading companies of domain concerned. Our secondary data procurement methodology

includes deep online and offline research and discussion with knowledgeable professionals and

analysts in the industry.
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