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Toothpaste Market 2024 Trends : Projected to
Grow at a CAGR of 3.7% by 2027, Claims AMR

The global toothpaste market size was valued at $18.5 billion in 2019, and is expected to reach $24.5
billion by 2027 at a CAGR of 3.7%.

WILMINGTON, DE, UNITED STATES, September 5, 2024 /EINPresswire.com/ -- Introduction

The global toothpaste market has been a growing segment
“ of the personal care industry, driven by increased
awareness of oral hygiene and health. Toothpaste, a key
oral care product, is essential for maintaining dental
hygiene by preventing oral diseases such as plaque,
cavities, gingivitis, and bad breath. This report aims to
provide a comprehensive overview of the toothpaste
market, analyzing trends, drivers, challenges, and future
growth prospects.

Toothpaste market - By
product type, the
conventional segment led in
terms of the market share in
2019. However, the herbal
segment is the fastest-
growing segment during the
toothpaste market.”

Allied Market Research 2. Market Overview

Market Size: The global toothpaste market size was valued

at $18.5 billion in 2019, and is expected to reach $24.5 billion by 2027 at a CAGR of 3.7%.
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Market Segmentation: The market is segmented based on product type, distribution channel,
and geography.
3. Market Segmentation

a) By Product Type

Fluoride Toothpaste: The most commonly used, recommended for its cavity protection
properties.

Herbal Toothpaste: Growing demand due to the shift towards natural and organic products.
Whitening Toothpaste: Popular among consumers focused on aesthetics and cosmetic benefits.
Sensitive Toothpaste: Targets consumers with sensitive teeth and gums.

Children's Toothpaste: Specially formulated for children, with lower fluoride levels and appealing
flavors.
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b) By Distribution Channel

Supermarkets/Hypermarkets: Major retailers offering a wide range of toothpaste brands.
Pharmacies: Trusted outlets for medicated and specialized toothpaste variants.

Online Retail: Fast-growing segment due to convenience and increasing internet penetration.
Others: Small grocery stores, specialty stores, and dental clinics.

c) By Geography

North America: One of the largest markets due to high consumer awareness and spending on
oral care.

Europe: Known for the strong presence of established brands and growing demand for natural
and herbal toothpaste.

Asia-Pacific: Fastest-growing region, driven by increasing population, rising income levels, and
urbanization.

Latin America and Middle East & Africa: Emerging markets with potential growth due to
improving oral health awareness and increasing penetration of international brands.

4. Market Drivers

Rising Awareness of Oral Hygiene: Increasing consumer focus on oral health, driven by health
awareness campaigns and recommendations from dental professionals.

Innovation and Product Diversification: Companies are introducing specialized toothpaste
products like herbal, whitening, and anti-sensitivity variants.

Growing E-commerce Sector: The rise of online retail channels has made a wider variety of
toothpaste products available to consumers, boosting market growth.

Increasing Urbanization: As more consumers move to urban areas, they have greater access to
modern oral care products.

Aging Population: The elderly population, which is prone to dental problems, is increasing the
demand for specialized toothpaste products for sensitive teeth and gums.

5. Market Challenges

Regulatory Hurdles: Different countries have specific regulatory requirements regarding the
ingredients and claims that can be made by toothpaste brands, which can delay product
launches and impact market growth.

Price Sensitivity: In some developing countries, toothpaste remains a low-margin product, and
consumers tend to prefer low-cost alternatives, which can limit the market for premium
toothpaste brands.

Raw Material Costs: Fluctuations in the price of raw materials, especially those used in herbal
and organic toothpaste, can affect profitability.

6. Competitive Landscape

The toothpaste market is highly competitive, with several established players and new entrants
offering a diverse range of products. Key players include:

Colgate-Palmolive: The global leader, known for its broad range of toothpaste products and
strong brand presence.



Procter & Gamble (Crest): A major player, particularly in the North American market, known for
its innovation in whitening and sensitive toothpastes.

Unilever (Pepsodent, Close-Up): Strong presence in emerging markets with affordable and widely
available toothpaste brands.

GlaxoSmithKline (Sensodyne): Specializes in toothpaste for sensitive teeth and gums.

Church & Dwight (Arm & Hammer): Known for baking soda-based toothpaste products.
Himalaya and Dabur: Leading players in the herbal and natural toothpaste segment, particularly
in the Asia-Pacific region.

7. Recent Trends

Sustainability Initiatives: Increasing consumer demand for eco-friendly products has led
companies to develop sustainable toothpaste options, such as fluoride-free, zero-waste
packaging, and vegan formulations.

Personalized Oral Care: Growing interest in personalized products that address specific dental
needs, such as enamel repair or breath freshening, is gaining traction.

Herbal and Natural Ingredients: A shift towards natural, organic, and herbal products, with
ingredients such as neem, clove, and tea tree oil, is increasingly popular in markets like India and
China.

Technological Innovations: New technologies, such as remineralizing toothpaste and products
with probiotics, are being introduced to provide advanced oral care benefits.
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8. Future Outlook

The toothpaste market is expected to witness steady growth in the coming years, driven by rising
health consciousness, the growing demand for premium and specialized products, and the
expansion of e-commerce. In particular, the Asia-Pacific region is likely to emerge as a key growth
market due to its large population and increasing consumer spending power.

9. Conclusion

The global toothpaste market is on a positive growth trajectory, fueled by increasing awareness
of oral health and innovations in product offerings. Companies are likely to focus on product
differentiation, sustainability, and expanding their presence in emerging markets to stay
competitive. However, they will also need to navigate regulatory challenges and price sensitivity
in certain regions.

10. Recommendations

Product Innovation: Companies should focus on developing new formulations that cater to
specific consumer needs, such as enamel repair, teeth whitening, and sensitivity relief.
Sustainability Focus: To appeal to environmentally conscious consumers, brands should invest in
sustainable packaging and natural ingredient formulations.

Expand Distribution Channels: Companies should strengthen their online presence and explore
new distribution channels in emerging markets to capture growth opportunities.
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Targeted Marketing: Brands should focus on targeted marketing campaigns that emphasize the
benefits of their products, such as natural ingredients or specialized dental care, to differentiate
themselves from competitors.
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