
Liquid Soap Market 2024 : to Surge at a
Robust Pace in Terms of Revenue Over 2027

The global liquid soap market size is expected to grow at a CAGR of 9.30% during the liquid soap

market forecast period. 

WILMINGTON, DE, UNITED STATES, September 5, 2024 /EINPresswire.com/ -- Introduction

Key players operating in the

Liquid soap market include

Reckitt Benckiser Group plc.,

and Procter & Gamble”

Allied Market Research

The global liquid soap market has experienced robust

growth over the past decade, driven by increasing hygiene

awareness, rising disposable incomes, and a shift towards

liquid formats in personal care products. Liquid soap is

widely used for handwashing, body cleansing, and facial

care, providing better convenience and hygiene compared

to traditional bar soaps. This report provides a detailed

analysis of the liquid soap market, covering current trends,

market drivers, challenges, and future growth potential.

2. Market Overview

Market Size:  the global liquid soap market size is expected to grow at a CAGR of 9.30% during

the liquid soap market forecast period. 

Product Segmentation: The market is divided into hand wash, body wash, facial cleansers, and

specialty liquid soaps for sensitive skin.

Key Drivers: Growing hygiene awareness, increasing preference for premium and eco-friendly

products, and product innovation.
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3. Market Segmentation

a) By Product Type

Hand Wash: The largest segment, driven by increasing hand hygiene awareness due to the

COVID-19 pandemic and continued global focus on personal cleanliness.

Body Wash: Used as a replacement for bar soaps, popular for convenience, hygiene, and a

variety of scents and moisturizing properties.

Facial Cleanser: Often formulated with specialized ingredients for different skin types, including

anti-acne, anti-aging, and moisturizing properties.

Others: Includes liquid soap products for household use and niche markets such as baby liquid
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soaps and eco-friendly or organic products.

b) By Distribution Channel

Supermarkets & Hypermarkets: The most significant distribution channel, offering a wide range

of liquid soap products, especially in urban areas.

Convenience Stores: Common in rural or suburban areas, offering smaller packages of liquid

soap.

Online Retail: Growing rapidly, fueled by the convenience of home delivery and the wide variety

of brands and formulations available online.

Pharmacies: Specialize in dermatologically tested, medicated, or premium liquid soaps, including

organic and sensitive-skin products.

c) By Geography

North America: Dominates the market due to high personal care spending and the presence of

established players.

Europe: Focus on eco-friendly and organic liquid soap products.

Asia-Pacific: Fastest-growing region, driven by rising disposable incomes, urbanization, and a

growing middle class.

Latin America and Middle East & Africa: Emerging markets with growing demand for personal

hygiene products, especially post-pandemic.

4. Market Drivers

Hygiene Awareness: Increased awareness of the importance of handwashing and hygiene,

especially post-pandemic, is a key driver of growth in the liquid soap market.

Convenience: Consumers prefer liquid soap for its ease of use, hygienic benefits (since it avoids

multiple users touching the same soap bar), and wide availability of various formulations.

Innovation in Products: Ongoing innovation, such as anti-bacterial, moisturizing, and

natural/organic liquid soaps, is driving consumer interest.

Rising Disposable Income: As disposable incomes rise, especially in developing regions,

consumers are shifting towards more premium liquid soap products.

5. Market Challenges

Environmental Concerns: The use of plastic packaging for liquid soap is a growing environmental

concern, leading to increased demand for sustainable alternatives like refill packs or solid soap.

Price Sensitivity in Developing Markets: In price-sensitive regions, bar soaps remain popular, as

they are perceived as a more economical option than liquid soap.

Regulatory Issues: Stringent regulations on ingredients, particularly in markets like Europe,

where safety and environmental standards are high, can hinder product launches.

6. Competitive Landscape

The liquid soap market is highly competitive, with the presence of several global players. Some

of the key players include:



Unilever (Dove, Lifebuoy): A market leader, especially in developing markets, with strong brand

recognition in both premium and affordable segments.

Procter & Gamble (Olay, Safeguard): Focused on premium products, with a strong presence in

body wash and hand wash.

Colgate-Palmolive (Softsoap): Known for its diverse range of body and hand wash products, with

a strong market share in North America.

Reckitt Benckiser (Dettol): A leading brand in anti-bacterial liquid soaps, particularly popular in

health-conscious segments.

Johnson & Johnson: Focused on baby care liquid soaps and products for sensitive skin.

Method Products: Known for its eco-friendly, biodegradable, and natural ingredient-based liquid

soaps.

7. Recent Trends

Sustainability Initiatives: As consumer awareness of environmental issues grows, brands are

focusing on reducing plastic waste by offering refillable liquid soap containers and packaging

made from recycled materials.

Natural and Organic Products: The demand for organic and natural liquid soap products has

surged, driven by consumers looking for chemical-free and environmentally safe options.

Anti-Bacterial Liquid Soaps: In the post-COVID era, anti-bacterial liquid soaps have seen a rise in

demand, with consumers increasingly prioritizing health and safety.

Subscription Models: The rise of e-commerce has led to the growth of subscription services for

liquid soaps, especially for eco-friendly and refillable products.

8. Future Outlook

The liquid soap market is expected to witness continued growth, driven by increasing awareness

of hygiene, a preference for convenience, and the rising demand for premium and sustainable

products. The Asia-Pacific region, in particular, offers significant growth potential due to its

expanding middle class and increasing consumer spending on personal care.

Growth Opportunities:

Emerging Markets: The rising disposable incomes and urbanization in markets like India and

China present significant growth opportunities.

Sustainability: Companies that can offer innovative, eco-friendly packaging solutions will have a

competitive advantage, as consumers become more environmentally conscious.

Premium Products: There is growing demand for premium liquid soaps, particularly in the body

wash and facial cleanser segments, driven by consumers seeking specialized skincare benefits.

9. Conclusion

The global liquid soap market is poised for steady growth in the coming years, driven by

increasing hygiene awareness, a growing preference for convenience, and ongoing innovation in

product offerings. However, companies will need to address environmental concerns and adapt

to changing consumer preferences to remain competitive. Brands that prioritize sustainability,

premium products, and customer convenience are likely to see the most success.
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10. Recommendations

Invest in Eco-Friendly Packaging: Focus on sustainable packaging solutions, such as refill packs

and biodegradable materials, to appeal to environmentally conscious consumers.

Innovate Product Lines: Develop liquid soaps with unique formulations, such as anti-bacterial,

moisturizing, or organic products, to cater to diverse consumer needs.

Leverage E-Commerce: Expand online presence and explore subscription services to meet

growing demand for convenience and offer personalized product delivery.

Expand in Emerging Markets: Focus on expanding distribution channels and marketing strategies

in emerging markets like Asia-Pacific, where demand for hygiene products is increasing rapidly.

Key Findings Of The Study

In 2019, North America was the highest revenue-generating market, owing to rise in consumer

awareness toward health & hygiene practices and rapid penetration in the market 

Europe has emerged to be the second largest market with the UK and France accounting for

prominent shares of the overall market, by value.

The face wash segment has emerged to be the most prominent segment, owing to rise in

demand for liquid soaps.

Asia-Pacific is expected to witness fastest growth from 2019 to 2027, owing to improvement in

living standards and rise in disposable income among consumers in developing economies such

as China and India.
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