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Sleepwear Market is Growing in Huge Demand
| Top Players, Application and Forecast to
2027

U.S. was the dominant country in 2019, accounting for a considerable share in the global sleepwear
market.

WILMINGTON, DE, UNITED STATES, September 5, 2024 /EINPresswire.com/ -- The global
sleepwear market is witnessing significant growth as

“ consumer preferences shift towards comfort, style, and
The sleepwear market size sustainability. Sleepwear, once considered a basic
was valued at $10,495.0 necessity, has evolved into a key fashion segment,
million in 2019, and is influenced by changing lifestyle patterns, increasing
projected to reach $18,694.8 awareness of self-care, and the rising influence of social
million by 2027, registering a media. This article explores the current state of the global
CAGR of 9.7% from 2020 to sleepwear market, the factors driving its growth, and
2027." emerging trends shaping the future.

Allied Market Research
Market Overview

The sleepwear market size was valued at $10,495.0 million in 2019, and is projected to reach
$18,694.8 million by 2027, registering a CAGR of 9.7% from 2020 to 2027. The increasing focus on
comfort, coupled with the growing trend of work-from-home and casual living, has driven
demand for stylish yet functional sleepwear. Sleepwear brands are now catering to diverse
consumer needs, offering a blend of comfort, aesthetics, and sustainability.
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Key Trends Shaping the Market

Comfort-Driven Fashion Consumers today prioritize comfort in their clothing choices, especially
sleepwear. Soft fabrics like cotton, silk, and bamboo are popular choices due to their
breathability and skin-friendly properties. The rise of loungewear, blurring the lines between
home and outdoor clothing, has also expanded the market for sleepwear, as many consumers
opt for versatile pieces that offer both comfort and style.

Increased Demand for Sustainable Products Sustainability is becoming a crucial factor for
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consumers in the sleepwear market. Many are seeking eco-friendly fabrics and ethically
produced garments. Brands are responding by using organic cotton, bamboo, and recycled
materials. Additionally, there is growing interest in sleepwear brands that follow fair trade
practices and minimize their environmental footprint.

Rising Influence of Social Media and Celebrity Endorsements The sleepwear market has gained
considerable attention on social media platforms, where influencers and celebrities promote
comfortable and stylish products. Instagram and TikTok have become hotspots for showcasing
luxurious sleepwear collections, leading to increased consumer interest in premium and
fashionable sleepwear items. Celebrity endorsements also play a pivotal role in shaping
consumer preferences, driving demand for high-end, designer sleepwear.

Diverse Product Offerings The market is witnessing a surge in product variety, catering to
different consumer segments. From luxury sleepwear like silk pajamas to affordable cotton sets
and athleisure-inspired loungewear, brands are diversifying their collections. Additionally, there’s
an increased focus on offering plus-size options, inclusive designs, and gender-neutral sleepwear
to meet the demands of a more diverse consumer base.

Technological Innovations Advancements in textile technology have led to the development of
performance sleepwear that offers benefits such as temperature regulation, moisture-wicking,
and anti-microbial properties. These innovations are particularly popular among health-
conscious consumers who are looking for functional sleepwear that enhances their overall sleep
quality.

Growth of E-Commerce and Online Retail The e-commerce boom, accelerated by the COVID-19
pandemic, has significantly impacted the sleepwear market. Online retail platforms provide
consumers with easy access to a wide range of products, from high-end luxury brands to budget-
friendly options. This convenience, coupled with targeted digital marketing, has made it easier
for brands to reach global audiences.

Market Segmentation
The sleepwear market can be segmented based on product type, material, end-user, and
distribution channel.

Product Type:

Pajamas and Nightgowns: Traditional pajamas and nightgowns are the most popular sleepwear
choices, available in various materials such as cotton, satin, and silk.

Loungewear: This category is growing rapidly as consumers seek versatile clothing that can be
worn both for lounging at home and while sleeping.

Robes: Luxurious robes, especially made from materials like satin and terrycloth, are gaining
popularity in the premium market.

Sleep Shirts and Shorts: These are popular among younger consumers looking for casual and



lightweight options.
Material:

Cotton: The most widely used material due to its breathability and comfort.

Silk: Popular in the luxury segment, silk is prized for its smooth texture and temperature-
regulating properties.

Bamboo: An eco-friendly alternative, bamboo sleepwear is hypoallergenic and known for its
sustainability.

Blended Fabrics: Many brands use a combination of materials like cotton, polyester, and
spandex to provide stretch and durability.

End-User:

Women: Women'’s sleepwear dominates the market, with a wide variety of options ranging from
practical to luxurious.

Men: The men’'s segment is growing, with brands offering more stylish and functional designs.
Kids: Sleepwear for children, especially featuring fun prints and characters, is a growing niche
within the market.

Distribution Channel:

Online Retail: The largest segment due to the ease of access, variety, and convenience of
shopping online.

Specialty Stores: Many consumers still prefer purchasing sleepwear in specialty boutiques and
department stores, particularly for high-end or luxury brands.

Supermarkets and Hypermarkets: Affordable sleepwear options are often found in these
channels, catering to mass-market consumers.

Competitive Landscape

Key players in the global sleepwear market include Victoria's Secret, Hanesbrands Inc., PVH
Corporation, L Brands, and Aerie by American Eagle Outfitters. These companies are focused on
product innovation, sustainability initiatives, and collaborations with influencers to strengthen
their market presence.

Additionally, boutique brands and direct-to-consumer companies like Lunya, Sleepy Jones, and
Desmond & Dempsey are gaining popularity due to their focus on premium materials and
unique designs. These smaller players often leverage social media and influencer partnerships
to build brand loyalty and cater to niche markets.
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Opportunities and Challenges

Opportunities: The rising focus on wellness and self-care is providing opportunities for growth in
the sleepwear market. Brands can capitalize on this trend by offering sleepwear collections that
promote relaxation and enhance sleep quality. The growing consumer demand for sustainable


https://www.alliedmarketresearch.com/purchase-enquiry/A06311
https://www.alliedmarketresearch.com/purchase-enquiry/A06311

and ethically produced products also offers potential for brands to differentiate themselves.

Challenges: The market faces challenges such as intense competition and price sensitivity in
certain regions. While luxury brands thrive, there is still significant demand for affordable
sleepwear, which puts pressure on manufacturers to balance cost and quality. Additionally, the
fluctuating prices of raw materials like cotton and silk can impact profitability.

Conclusion

The global sleepwear market is undergoing a transformation, driven by changing consumer
behaviors, increasing focus on comfort, and a rising interest in sustainability. Brands that
prioritize comfort, inclusivity, and eco-friendly materials are likely to thrive in this competitive
landscape. As sleepwear continues to become an integral part of the fashion industry,
manufacturers and retailers have significant opportunities to tap into this growing market by
offering innovative and sustainable solutions.
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