
Key Insights from 2024 Travel Trends Report:
Cruise Industry Set for Continued Growth

Olinger releases pivotal findings from its 2024 Travel Trends Report, shedding light on the evolving

preferences and behaviors of today’s cruise consumers.

NEW ORLEANS, LA, UNITED STATES, September 6, 2024 /EINPresswire.com/ -- Olinger, a leading

market research agency, has released pivotal findings from its 2024 Travel Trends Report,

shedding light on the evolving preferences and behaviors of today’s cruise consumers. 

The comprehensive study provides essential guidance for cruise and travel industry

professionals looking to navigate the current landscape and effectively communicate with their

target audience.

Olinger’s 2024 Travel Trends Report categorizes consumers into three distinct personas, known

to the market research industry as Live Well® Consumers — High Impact, Persuadable, and

Functional. This segmentation provides deep insights into the behaviors and motivations behind

spending habits of different consumer groups, offering valuable data for industry

professionals.

Cruise Industry Rebounds Post-Pandemic

The cruise industry has seen a robust resurgence in the post-pandemic era, solidifying its

position as a premier vacation choice. According to the study, 29% of travelers have embarked

on a cruise in the past three years. Notably, High Impact consumers are leading this trend, with

47% having participated in a cruise, compared to only 27% of Persuadable and Functional

consumers. This indicates significant variation in travel preferences among different consumer

segments.

Top Cruise Brands and Mega Ship Appeal

The report highlights Norwegian, Princess, Disney, and Viking as the most favored cruise brands,

with each showing varied popularity across consumer demographics. Additionally, the growing

appeal of mega cruises is evident, with ships like the Icon of the Seas generating substantial

interest. A large majority of respondents expressed that the concept of mega ships aligns well

with their expectations, significantly influencing their consideration of future cruise vacations.

Shift Towards International Travel

http://www.einpresswire.com
https://info.olingergroup.com/2024-travel-trends-report


The study also reveals a notable shift in travel preferences, particularly among younger

generations, who are increasingly favoring international travel over domestic options when costs

are comparable. An impressive 77% of travelers expressed a strong preference for international

destinations, highlighting a growing desire for global experiences.

Implications for the Cruise Industry

Based on the findings, the report offers actionable recommendations for cruise industry

professionals:

- Engaging Families: Emphasize unique experiences, memorable excursions, and aspirational

destinations to capture the imagination of cruise travelers. Social media strategies should

prioritize showcasing stunning destinations over onboard amenities to resonate with potential

cruisers.

- Promoting Mega Cruises and Value Offers: Highlight all-inclusive packages and the allure of

mega ships to maximize engagement and bookings. Targeted advertising and time-sensitive

offers can help convert interest into action.

Download the Full Report

For an in-depth analysis of the trends shaping the cruise industry, download the White Paper

Cruising – Vacation Preferences by Today’s Consumers.

About Olinger

Olinger is a custom market research agency that provides actionable insights to help businesses

thrive in a dynamic marketplace. Olinger’s annual reports are essential resources for a multitude

of industries seeking to better understand consumer trends and behaviors.
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