
Writers’ Branding to Showcase Top Literary
Gems in The New York Times Book Review

Innovative marketing campaign blends print ads, social media, and video to promote authors’ works.

COOKSTOWN, NJ, UNITED STATES, September 6, 2024 /EINPresswire.com/ -- Writers’ Branding is

set to launch an eye-catching collective print ad in the September 8, 2024 issue of The New York

Times Book Review. This spotlights a selection of books through visually stunning mock-ups,

offering readers a glimpse into the works of rising literary talents. 

This campaign extends beyond print, with a robust digital presence. Complementing the ad,

Writers’ Branding will amplify the featured books through engaging social media posts and a

dynamic promotional video, reaching a global audience hungry for new and diverse literary

voices.

The New York Times is an iconic platform for book lovers, and combining that with the power of

digital outreach makes this campaign a game-changer for both authors and readers. By

leveraging the reach of The New York Times Book Review and the viral potential of social media,

Writers’ Branding ensures that these titles will capture the attention of bibliophiles across all

platforms. Whether through a print ad in a national publication or captivating videos circulating

online, this multifaceted campaign is designed to generate buzz and elevate authors to new

heights. 

The collective ad includes the following:

1. "The Jesus Ring" by Daniel Harry

2. "Under the Weeping Willow" by Cheryl Donnell

3. "The Other Side Of Tomorrow: Book Three: Trois / Future Promise" by Bevin Sinclair Turnbull

4. "Sanctuary" by Karen East

5. "Wild and Wise: A legacy journal for the real spiritual lives of men" by Stephen Robach

6. "In The Dark of the Night" by LeRoy Schuring

7. "RADIO ACTIVE ERA OF CHANGE" by Isaiah Lopez

8. "Awakening" by Heather Burket

9. "The Life Guide for Victorious Living: Daily Devotional for New Believers" by Gioron T. Wilkins,

Sr.

10. "Dreams That Never Were" by Greg Messel

11. "From Here to There: My Life Story" by Edward R. Leon Hamner Sr.

http://www.einpresswire.com


12. "On the Chin of a Giant" by Carmela Orsini Harmon

13. "American't (Book II): The Fraternity is Black (A Prequel)" by King Bell

14. "The People's Candidate" by Luis Zaensi

15. "Fortune's Yoke" by S.P. Huddleston

16. "National Union Alliance: A Political Philosophy Towards Social Consensus" by Jack Meyer

17. "Deep Peril" by Scott Slocum

18. "The Awakened: A True Life Experience" by Wil Woodard

19. "Inside the Torah: Narrative, Interpretation, and Mystical Meanings" by Rabbi Charna S.

Klein

20. "Romance" by Oliver Forward

21. "Treasures of the Heart" by Oliver Forward

22. "So This Is Love" by Oliver Forward

23. "Rising Above the Fall: Embracing Humanity & Spiritual Awakening" by Bruce K Deodat

For more information on this campaign and the books featured, visit Writers’ Branding’s social

media channels and website.
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