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ASK BOSCO: 75% of Marketers Sack Agencies

for Poor Reporting

LEEDS, UNITED KINGDOM, September
10, 2024 /EINPresswire.com/ -- * The
top 5 important factors highlighted are
clarity, accuracy in forecasting,
actionable insights, transparency and
customisation.

* 9 out of 10 agree that agencies
should offer more transparency in
their reports.

ASK BOSCO?®, the leading Al marketing
platform for retailers, brands and
marketing agencies, has commissioned
with OnePoll to survey 100 UK
marketing managers to reveal industry
insight on digital marketing reporting.

The research found the industry's need
for transparency, accuracy, and
actionable insights in digital marketing
reporting and revealed significant
challenges faced by businesses in their
interactions with digital marketing
agencies.

Emily Hakner, Head of Product at ASK BOSCO®

The survey, which included respondents currently or previously using digital marketing agencies
and engaging in online advertising, uncovered the following startling statistics:

* 62% of respondents have stopped or considered stopping their collaboration with a digital
marketing agency due to insufficient transparency in reporting.

*+ 73% have ceased or contemplated ceasing their partnership with an agency because of a poor

level of analysis and actionable insights.
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* 95% have experienced situations where their digital marketing agency selectively highlighted
positive metrics ("nice numbers") while downplaying challenges or less favourable outcomes.

* 90% of respondents agree that digital marketing agencies should offer more transparency in
their reports by providing easily accessible data and clearer insights.

* 77% have identified inaccuracies in reports due to human error.

* The top five most important factors when considering reports from digital marketing agencies
are Clarity, Accuracy in forecasting, Actionable insights, Transparency, and Customisation to
specific needs.

These findings highlight a profound trust deficit in the digital marketing industry. Businesses are
increasingly dissatisfied with the lack of transparency and the quality of insights provided by
their agencies.

The practice of selectively reporting favourable metrics undermines trust and hampers
businesses' ability to make informed decisions based on a complete and accurate understanding
of their marketing performance.

Discussing the finding, Emily Hakner, Head of Product at ASK BOSCO® said; “The digital
marketing industry is at a critical juncture.

“Data from the survey indicates a strong demand for greater transparency and more insightful
reporting. The survey results underscore an urgent need for reform in the digital marketing
industry. Businesses are calling for greater transparency and accountability, with a clear
preference for reports that provide easily accessible data and clearer insights.”

Remeny Armitage, Founder of Brilliant and Human, who helps agencies understand what their
clients need and want, shared her insight on the findings: “One of the key components of having
happy and loyal clients is trust. And a large part of this begins with what they read in the reports
provided by digital marketing agencies. The 100s of agency client interviews I've undertaken back
up the important findings from ASK BOSCO®.

“The issues highlighted in the report - such as the 95% showing that results may have been
“massaged” to show positive information or the 77% making human mistakes - lead to a
breakdown of trust that can start to erode the entire relationship between the agency and
client.

“By utilising transparent, impartial and most importantly accurate reporting with platforms such
as ASK BOSCO® - it can give agencies and their clients confidence in the reporting. At the same
time giving agencies more time to build more human, engaged and trusted relationships with
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their clients; will lead to loyalty and long-term relationships."

The research follows the launch of the ASK BOSCO® Al Reporting Suite, a powerful feature within
the ASK BOSCO® Al platform that centralises all marketing, e-commerce, and B2B data with a no-
code setup. This one-stop solution enables customized reporting and dashboard creation plus
instant data insights through advanced Al search functionality.

ASK BOSCO®'s Al Reporting Suite saves users hours of time spent manually reporting. Its user-
friendly dashboard and Al highlights empower team members, regardless of technical expertise,
to access data insights and contribute to data-driven decisions, enhancing transparency across
the business and client/agency relationships.

For further information on ASK BOSCO® please visit: https://askbosco.io/ or to read further on

the ASK BOSCO® Al Reporting Suite visit: https://askbosco.io/blog/reporting/discover-the-power-
of-the-ask-bosco-ai-reporting-suite/

-ENDS-
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About ASK BOSCO®

ASK BOSCO® is an Al marketing reporting and forecasting platform designed to empower
retailers, brands, and digital marketing agencies with insightful, data-driven decision-making. It
seamlessly integrates all your marketing data for unified reporting and enables benchmarking
against competitors to enhance your online strategy. Additionally, using advanced statistically
modelling, ASK BOSCO® forecasts and optimises media budgets, accurately predicting the
optimal allocation for maximum ROI. This capability empowers you to plan media budgets and
forecast performance with up to 96% accuracy.

Bosco is the name of the man who runs the TmoreChild orphanage in Jinja and is the inspiration
behind the technology platform for which the business raises money and donates to help look
after the 280 children who live there.

Clients include SGS Engineering, Everything Managed Group, Pavers Shoes and Beelivery.

Follow ASK BOSCO® on X, Facebook YouTube and LinkedIn
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This press release can be viewed online at: https://www.einpresswire.com/article/741963856

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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