
Indigo Marketing Urges Advisors to Plan for
2025 With Strategic Insights and Video
Content

Get ahead for 2025: Indigo Marketing

helps financial advisors stay competitive

with data-driven strategies for video

content, blogs, and strategic planning.

AUSTIN, TX, UNITED STATES,

September 26, 2024 /

EINPresswire.com/ -- As financial

advisors prepare for the challenges

and opportunities of 2025, having a

proactive marketing strategy is critical

to standing out in a competitive

industry. Indigo Marketing Agency is

encouraging financial advisors to focus on early planning and embrace video content to build

stronger connections with prospects.

Digital engagement is more important now than ever before, and video marketing has become

With early planning,

advisors can develop video

and digital strategies that

engage prospects, build

trust, and convert leads into

clients.”

Elizabeth Reider, Director of

Marketing at Indigo Marketing

Agency

one of the most effective ways for financial advisors to

demonstrate their expertise and connect with clients. In

fact, 91% of businesses now use video as a marketing tool,

according to Wyzowl’s 2024 report. 

Financial advisors who plan their 2025 marketing strategy

early and incorporate video content will have a clear

advantage in establishing trust and credibility with

potential clients.

Elizabeth Reider, Director of Marketing at Indigo, explains:

“Video content offers a powerful way for advisors to build

a personal connection with their audience, showcase their expertise, and communicate complex

financial topics in a more relatable way. With early planning, advisors can develop video and

digital strategies that engage prospects, build trust, and convert leads into clients.”

http://www.einpresswire.com
https://indigomarketingagency.com/


Why Planning Your 2025 Marketing Strategy Now Is Crucial

The financial services industry is increasingly competitive. Studies show that 63% of consumers

primarily use company websites and social media to find information about businesses, making

it essential for financial advisors to have a consistent, engaging digital presence. Advisors who

plan early for 2025 will have the time and resources to create high-quality content that resonates

with their target audience, builds credibility, and fosters long-term relationships.

The Importance of Video in Marketing Strategy

According to HubSpot, 72% of consumers prefer to learn about a product or service through

video. For financial advisors, video offers an opportunity to educate clients on complex financial

topics in an accessible way. It also allows advisors to put a face to their brand, making them

more approachable and trustworthy in the eyes of potential clients.

“Video content is a great way to humanize your brand and communicate directly with your

audience,” adds Reider. “Whether it’s explaining the benefits of retirement planning or discussing

market trends, video helps financial advisors simplify their message and create stronger

connections.”

5 Tips for Financial Advisors Planning Their 2025 Marketing Strategy:

1. Leverage Video Content: Use educational videos to explain complex topics in simple terms,

engage prospects, and build trust.

2. Create Authentic, Custom Content: Tailor your marketing messages with content that reflects

your authentic voice rather than relying on canned materials. Personalized, genuine messaging

resonates more deeply with clients, helping to build stronger relationships and boost

engagement.

3. Consistency Is Key: Regular content updates (such as blogs, newsletters, and videos) keep your

brand top-of-mind and help maintain client relationships.

4. Data-Driven Decisions: Utilize analytics to understand what types of content resonate with

your audience; then optimize your marketing strategy accordingly.

5. SEO and Social Media: Focusing on search engine optimization and targeted social media

efforts allows advisors to increase visibility and attract more prospects organically.

The Power of Early Planning for 2025

By developing a strategic marketing plan now, financial advisors can position themselves to



capitalize on the opportunities ahead in 2025. A comprehensive content strategy that includes

video, blog posts, guides, and social media helps advisors stay connected with their ideal

prospects and clients.

This approach is supported by real data: according to Forbes Advisor, 40% of website visitors will

leave a site that takes longer than three seconds to load. Planning ahead gives advisors the time

to ensure their digital content is optimized, fast, and engaging—keeping clients on their site and

boosting conversion rates.

Reider adds, “Planning your marketing strategy early not only helps with consistency but also

ensures that you have the resources to engage clients at key touchpoints throughout the year.”

Next Steps for Financial Advisors: To learn more about Indigo’s tailored marketing services, visit

our Total Marketing Packages page.

If you’re ready to take the next step, schedule a free 45-minute strategy call to receive custom

recommendations on how to improve your marketing strategy for 2025.

About Indigo Marketing Agency

Indigo Marketing Agency specializes in helping financial advisors enhance their digital presence

and grow their client base through tailored, data-driven marketing strategies. With years of

experience in the financial services industry, Indigo provides financial advisors with the tools and

strategies they need to build trust with their audience, including comprehensive video marketing

solutions.

For more information or to schedule a strategy call, visit Indigo Marketing Agency or contact

details below.
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