
Rival Technologies and Reach3 Insights hire
new staff, make internal promotions

Significant year-over-year growth spurs

the companies to strategically position

teams for further expansion, heightened

innovation & enhanced client services

CHICAGO, IL, UNITED STATES,

September 12, 2024 /

EINPresswire.com/ -- Rival

Technologies and Reach3 Insights,

pioneers of mobile-first conversational

research methods and technology,

have announced several new hires and

promotions across both companies. In

2024 to date, the companies reported

23 new hires, growing the employee

base by 15%, plus 17 internal team

promotions. 

Sixty-five percent of leadership roles at the companies are now held by women, underscoring

the companies’ commitment to the strength and diversity of their teams. This announcement

comes on the heels of the companies’ news of extensive platform sales and blue-chip client

Our teams are at the

forefront of creating

innovative new methods

and

approaches...positioning us

to lead in the emerging AI-

accelerated, mobile-first

insights landscape.”

Matt Kleinschmit, CEO and

Founder, Reach3 Insights

expansion in the first half of 2024, and the launch of Rival

Labs, an innovation sandbox for conversational research.

"Our teams are at the forefront of creating innovative new

methods and approaches that are being embraced across

the industry," said Matt Kleinschmit, CEO and Founder of

Reach3 Insights. "By developing these cutting-edge skills,

they are positioning themselves—and our companies—to

lead in the emerging AI-accelerated, mobile-first insights

landscape."

Reach3 Insights’ had several promotions at a senior

director level or above this year. After more than five years

http://www.einpresswire.com
http://www.rivaltech.com
http://www.rivaltech.com
http://www.reach3insights.com


with the company, Jenna Shuster has been promoted to Senior Vice President, where she serves

as a team leader that is instrumental in ensuring account development and project success.

Other promotions include William Buxton, Senior Research Director, who is a financial services

team lead; Katie Lahman, Senior Research Director, an innovative, insights-driven researcher

across key verticals; Terrence Wong, Senior Director, leading technical operations and solutions;

and Christine Nguyen, Senior Research Director, an experienced researcher and consultant

driving data-driven insights. 

At Rival Technologies, Phoebe To was promoted to VP of Engineering, overseeing technology

development and implementation. New senior-level hires at Rival include Aarathi Ramnath as

Director of Product Marketing, where she will drive outreach for the company’s conversational

research platform; Bobby Calise as Senior Account Executive in sales and client relationship

management; and Bill Cinco as Senior Software Engineer, tasked with directing software

development projects. Other promotions include Ritika Aggarwal to Senior Product Manager,

Eric Hong to Senior Software Engineer and Paula Catoira to Chief Marketing Officer.

Catoira said, "As we strategically expand our workforce, we're not just adding numbers—we're

enriching our company culture and enhancing our ability to serve our clients better. The

promotions and new hires we're announcing today reflect our commitment to fostering a

dynamic and innovative work environment that is inclusive and empowering.”

About Rival Tech and Reach3 

Rival Technologies and Reach3 Insights are the pioneers in conversational research and the

leading authority on insight communities. Rival’s mobile-first, conversational platform helps

transform conventional surveys into personalized research experiences that emulate the way

people communicate today. Reach3 is an award-winning full-service consulting firm that uses

immersive, in-the-moment research designs and dynamic digital storytelling to deliver deep

experiential insights. Amplified by AI, Rival and Reach3’s conversational research approach

delivers higher response rates, deeper engagement, and faster time-to-insights. To learn why

brands like Coca-Cola, Dell Technologies, Kimberly-Clark, and Warner Bros. have made the switch

to conversational, please visit rivaltech.com or reach3insights.com.
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