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The Good Life Abroad Targets Untapped
Market with Independent Medium-Term Stays
for Senior Travelers

By targeting an unaddressed market
segment, the company transforms senior

travel to Europe into an experience that the (]
emphasizes both independence and
community.

CA, UNITED STATES, September 12, < O
2024 /EINPresswire.com/ -- The Good BR (@) P‘
Life Abroad is shaking up the travel The Good Life Abroad

industry by offering a totally new way

for seniors to experience Europe.

Breaking away from conventional tours, the company provides independent stays with local
support, a concept aimed at a market segment that has largely been overlooked—seniors
seeking more immersive travel experiences.

“ Filling an Unaddressed Gap in the Market

The travel options available to seniors often fall into two
extremes: highly organized group tours or a do-it-yourself
approach that can be challenging and isolating. A recent
market analysis by The Good Life Abroad identified a
significant gap for those who desire the depth of
immersive travel combined with a sense of community and
support.

Our month-long stay was
priceless. We had the
freedom to explore at our
own pace, and the
Community Manager was
always available to help but
never intrusive.”

Sharon _ .
An internal company document reveals their market

positioning within the travel industry. It shows how their offerings align with the demand for
both independent travel and community involvement. Traditional options like cruises and tours
provide a communal experience but lack the depth of immersion, while "DIY Expat" scenarios
offer immersion without community support. Meanwhile, The Good Life Abroad fills this space
by offering month-long stays that provide the autonomy of solo travel with the support of local
experts.


http://www.einpresswire.com
https://thegoodlifeabroad.com
https://thegoodlifeabroad.com

“Our model sits at the intersection of -
immersive and community-based e 3 3 an
travel,” says Andrew Motiwalla, founder | ‘
of The Good Life Abroad. “We see a
significant opportunity to serve seniors
who don't want to be confined by a
tour schedule but still value having a
local contact for guidance and social sotary |

interaction.” No Travel
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The company's innovative offering market positioning
revolves around the concept of local
Community Managers who serve as a
friendly and knowledgeable point of
contact, rather than traditional tour
guides. Community Managers assist
with cultural immersion, offering tips
on local dining, helping arrange
activities, and navigating practicalities
like transportation, all while
encouraging a sense of belonging in
the new environment.
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Celebrating the good life together

This blend of independence and

community is attracting more seniors

who are looking to travel differently. Sharon C., a recent traveler, notes, "Our month-long stay
was priceless. We had the freedom to explore at our own pace, and the Community Manager
was always available to help but never intrusive."

Meeting Growing Demand for Customized Experiences

The Good Life Abroad's new model aligns with recent trends showing a strong preference among
seniors for customized travel. According to an AARP survey, nearly 80% of seniors prefer
personalized, independent travel over structured group experiences. This demand is driven by a
desire for meaningful connections and authentic experiences, something The Good Life Abroad
aims to provide with its month-long stays and community support.

"Today's seniors are not just looking for leisure—they're looking for experiences that enrich their
lives and challenge their perspectives," Motiwalla explains. "We offer a bridge between complete
independence and guided travel, catering to those who want to truly live like locals, not just
visit."

A New Era for Senior Travel


https://www.aarp.org/pri/topics/social-leisure/travel/2024-travel-trends/

As The Good Life Abroad continues to grow, the company is expanding its destination offerings
and enhancing support services, all while staying true to its mission of promoting a deeper, more
connected travel experience for seniors.

“We're excited about the future of this model,” says Motiwalla. “Our goal is to redefine senior
travel to Europe by offering a unique blend of independence, support, and community that no
other travel company currently provides.”

About The Good Life Abroad

The Good Life Abroad offers a new way to experience Europe for senior travelers by providing

month-long independent stays with the support of local Community Managers. This approach

balances freedom and security, encouraging seniors to explore at their own pace and immerse
themselves in the local culture.
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