
Bra Market to Reflect Growth Potential with a
Highest CAGR of USD 59.5 Billion by 2032

The bra market size was valued at $36.3 billion in 2022, and is estimated to reach $59.5 billion by

2032, growing at a CAGR of 5.2% from 2023 to 2032.

WILMINGTON, DE, UNITED STATES, September 12, 2024 /EINPresswire.com/ -- The global bra
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market is a dynamic and rapidly evolving industry, driven

by changing consumer preferences, innovations in fabric

technology, and the increasing importance of body

positivity and inclusivity. As we step into 2024, the bra

market continues to grow, with both established brands

and emerging players capitalizing on these trends. Let’s

explore the key factors shaping the bra industry in 2024.

The global bra market size was valued at $36.3 billion in

2022, and is projected to reach $59.5 billion by 2032,

growing at a CAGR of 5.2% from 2023 to 2032.

1. Body Positivity and Inclusivity

One of the most significant trends shaping the bra market is the ongoing focus on body positivity

and inclusivity. Brands are shifting away from traditional beauty standards and embracing the

diversity of body types, skin tones, and individual needs. This includes offering extended size

ranges, adaptive bras for people with disabilities, and inclusive marketing campaigns that

resonate with women of all shapes, sizes, and backgrounds.
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Brands like Savage X Fenty, ThirdLove, and Parade have led the charge in creating inclusive

lingerie collections. Consumers are now seeking brands that celebrate individuality and body

confidence, and companies that prioritize inclusivity are finding strong brand loyalty and market

success.

2. Comfort Over Style: The Rise of Wireless Bras

In 2024, comfort remains a top priority for consumers, especially in the post-pandemic era when

casualwear has taken center stage. The demand for wireless bras and bralettes, which offer
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comfort without sacrificing support, has surged. Many women now prefer bras that can be worn

throughout the day without discomfort, whether for working from home, running errands, or

lounging.

Brands like True&Co. and Lively have capitalized on this trend by offering bras with soft,

breathable fabrics and innovative designs that prioritize comfort. While lace and underwire bras

remain popular for special occasions, everyday bras are increasingly about practicality, comfort,

and function.

3. Sustainability and Eco-Friendly Materials

Sustainability is a key focus across all industries, and the bra market is no exception. Consumers

are becoming more conscious of the environmental impact of their purchases, leading to a

growing demand for eco-friendly and sustainable lingerie. Brands are responding by using

organic cotton, recycled materials, and biodegradable packaging to reduce their carbon

footprints.

Leading sustainable lingerie brands like Organic Basics and Pact are making waves with their

eco-conscious collections, and larger companies are also starting to adopt greener practices. In

addition, sustainable production methods, such as zero-waste manufacturing and water-efficient

dyeing processes, are being integrated into supply chains.

4. Innovation in Fabric and Technology

Advancements in fabric technology are transforming the bra market, with brands focusing on

developing high-performance materials that provide better support, breathability, and moisture-

wicking properties. From temperature-regulating fabrics to antimicrobial and sweat-wicking

materials, the innovation in textiles ensures that bras are not only comfortable but also

functional for active and everyday wear.

Many brands are also exploring the use of memory foam cups that mold to the body’s shape for

a personalized fit, as well as 3D printing technology for customized lingerie. These innovations

cater to the growing demand for bras that adapt to the wearer’s lifestyle, whether for work,

leisure, or sports activities.

5. Customization and Personalized Fit

The one-size-fits-all approach to bras is fading as consumers demand a more personalized fit.

With advanced measurement tools, AI-powered fitting algorithms, and virtual bra fittings, brands

are now able to offer more accurate sizing and a customized experience for customers.

ThirdLove, for example, uses a fit quiz to recommend bras tailored to a customer’s unique shape

and size, helping eliminate the frustration of inconsistent sizing across brands.

Additionally, the rise of direct-to-consumer (DTC) models allows for more customization in terms

of style, size, and color preferences. As consumers seek bras that reflect their individuality, this

trend of personalization is expected to continue thriving.



6. The Growth of Sports and Activewear Bras

With the increasing focus on fitness and health, the sports bra market has witnessed significant

growth. Consumers are looking for sports bras that offer the perfect blend of support, style, and

comfort for both high-impact workouts and athleisure wear. As athleisure continues to blur the

lines between gymwear and everyday fashion, sports bras have become a staple in many

women’s wardrobes.

High-performance sports bras from brands like Nike, Lululemon, and Athleta are designed with

breathable, stretchy materials and compression technology, catering to athletes and fitness

enthusiasts alike. Meanwhile, athleisure brands are creating versatile bras that can transition

seamlessly from the gym to casual outings.

7. The Impact of Digitalization and E-commerce

E-commerce has become a driving force in the bra market, with more consumers turning to

online shopping for their lingerie needs. Brands have improved their online shopping

experiences by offering virtual fittings, 3D modeling, and detailed size guides to help customers

find the perfect fit without stepping into a store. The use of augmented reality (AR) and AI is

making the process of purchasing bras more personalized and convenient.

In addition, social media and influencer marketing are playing a major role in shaping consumer

preferences. Brands are leveraging digital platforms to engage with customers, build

communities, and promote their products, making it easier for women to discover new bra

collections and stay updated on trends.
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Looking Ahead

The bra market in 2024 is set to continue its growth, fueled by a commitment to comfort,

inclusivity, and innovation. As consumer preferences evolve, brands that prioritize body

positivity, sustainability, and advanced technology are likely to emerge as leaders in the industry.

Whether you're a consumer searching for the perfect fit or a business looking to tap into this

thriving market, understanding these trends will be key to navigating the competitive

landscape.

The future of the bra market is not just about aesthetics but about empowerment, functionality,

and sustainability—ensuring that every woman feels comfortable, confident, and supported in

her choice of lingerie.
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