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The culinary tourism market size is expected to grow at a CAGR of 16.8% from 2020 to 2027 to reach

the market size of $1,796.5 billion in 2027. 

WILMINGTON, DE, UNITED STATES, September 13, 2024 /EINPresswire.com/ -- Culinary tourism,

OTA segment was the

dominant segment in 2019,

accounting for a

considerable share in the

culinary tourism market.”
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the exploration of food as the main motivation for travel,

has seen remarkable growth in recent years. Travelers are

no longer content with just visiting scenic locations or

historic sites; they seek immersive experiences that reflect

the culture, history, and essence of a destination through

its cuisine. The culinary tourism market has flourished as a

result, driven by shifting consumer preferences, increased

interest in unique experiences, and a growing recognition

of food as a gateway to cultural understanding.

Market Overview

Culinary tourism encompasses a wide range of activities, including food festivals, cooking

classes, wine tastings, farm-to-table experiences, street food tours, and dining at renowned

restaurants. The market has become a dynamic segment of the broader travel industry, and its

popularity continues to rise globally. the culinary tourism market size was valued at $1,116.7

billion in 2019 and is expected to grow at a CAGR of 16.8% from 2020 to 2027 to reach the

market size of $1,796.5 billion in 2027. 

Several factors contribute to this growth, including increased disposable incomes, a surge in

international travel, and the rise of social media platforms that showcase unique culinary

experiences. Travelers are increasingly drawn to destinations that offer distinctive and authentic

food experiences, such as local delicacies, traditional cooking techniques, and visits to markets

where they can interact with food producers.
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Focus on Authenticity and Local Experiences

Modern travelers seek authenticity when exploring new destinations, and food offers an

accessible way to engage with local culture. Visitors increasingly favor destinations that provide

an opportunity to learn about local ingredients, traditional cooking methods, and regional

cuisines. Cities known for their food, such as Tokyo, Paris, and Bangkok, have become culinary

hotspots due to their unique and diverse culinary offerings.

Sustainability and Farm-to-Table Movement

Consumers are becoming more conscious of where their food comes from and how it is

produced. The farm-to-table movement, which emphasizes sustainability, fresh ingredients, and

supporting local farmers, aligns with this growing awareness. Culinary tourists often seek out

organic and sustainable food options, particularly in rural or agritourism settings where they can

see firsthand how food is sourced and prepared.

Food Festivals and Events

Food festivals have become a central part of culinary tourism, drawing large crowds from around

the world. Events such as the Melbourne Food & Wine Festival, Italy’s Alba White Truffle Fair, and

New Orleans’ Mardi Gras are major tourism drivers. These events allow travelers to immerse

themselves in the local food culture while also offering opportunities for chefs and food

producers to showcase their talents.

Influence of Social Media

Platforms like Instagram, TikTok, and YouTube have played a critical role in promoting culinary

tourism. Food influencers and travel bloggers share their dining experiences and create a desire

among their followers to explore new destinations for the culinary experiences alone.

“Foodstagramming” has become a phenomenon, with travelers planning trips around

restaurants or markets they’ve seen on social media.

Culinary Tours and Cooking Classes

One of the fastest-growing segments within culinary tourism is the demand for interactive and

educational experiences. Many travelers want to go beyond just tasting food – they want to learn

how to cook traditional dishes or understand the history behind certain cuisines. Cooking

classes, guided food tours, and vineyard visits have become staples of culinary tourism, offering

an educational element to the travel experience.

Opportunities for Growth

The culinary tourism market is poised for continued expansion, with several opportunities for

growth:

Emerging Markets

As travelers become more adventurous, destinations in Asia, Latin America, and Africa are

gaining popularity for their unique and diverse food offerings. Countries such as Vietnam,

Mexico, and South Africa are attracting culinary tourists with their rich culinary heritage and



distinct flavors.

Tech Integration and Personalization

The integration of technology, such as mobile apps and virtual reality, into the culinary tourism

space will allow travelers to personalize their experiences even further. Mobile apps that offer

restaurant recommendations, food tours, and booking services are becoming essential tools for

tourists. Additionally, virtual and augmented reality could allow travelers to preview food tours

or cooking classes before committing to them.

Health and Wellness Tourism

There is a growing intersection between culinary tourism and wellness tourism. Travelers are

increasingly seeking healthy, organic, and balanced dining experiences. Destinations that

promote wellness through their food offerings, such as organic restaurants, plant-based diets,

and detox programs, are tapping into the wellness tourism trend.

Challenges and Considerations

Despite the many opportunities, the culinary tourism market also faces challenges:

Economic Uncertainty

The fluctuating global economy, changes in consumer spending habits, and potential travel

restrictions (due to pandemics or other geopolitical events) can impact the growth of culinary

tourism. Destinations reliant on international tourists may face challenges when global travel is

disrupted.

Overtourism

Popular food destinations can suffer from overtourism, which can lead to issues such as

overcrowding, strain on local infrastructure, and loss of authenticity. Managing tourism

sustainably is crucial to maintaining the appeal of these destinations while preserving their

cultural integrity.
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Cultural Sensitivity

As more tourists seek out exotic food experiences, there is a risk of cultural insensitivity or

exploitation. It is essential for both tourists and businesses to respect local customs, food

traditions, and ethical practices when participating in culinary tourism.

Conclusion

The culinary tourism market continues to thrive as food becomes an increasingly central part of

the travel experience. Travelers are no longer passive consumers; they are active participants

who want to engage with the culture, history, and people behind the food. As the industry

evolves, there is significant potential for growth in emerging destinations, innovative tech-driven

experiences, and sustainable practices that prioritize local food systems and cultural
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authenticity.
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