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The Marketing Automation Market is set

to grow rapidly as digital marketing and

personalized customer experiences rise in

demand.

PORTLAND, OR, UNITED STATES,

September 18, 2024 /

EINPresswire.com/ -- Marketing

automation provides an integrated tool

to manage marketing activities such as

email marketing, lead management,

social media marketing, marketing

analytics, customer relationship

management, and distribution

management. The system integrates,

collects, stores, and analyzes the data

related to customer and provides

insights to the user.

The global marketing automation market size is expected to register substantial growth shortly,

attributed to growth in need of business automation and insights, increase in the requirement of

centralized monitoring & controlling platform, and rise in adoption of IoT devices. However,

factors such as the requirement of high initial investment and increase in cyber threats are

expected to restrain the growth of the market.

Request Sample Report at: https://www.alliedmarketresearch.com/request-toc-and-

sample/4429

The report segments the marketing automation market based on the application, deployment

type, end user, and geography. Based on application, the market is divided into the lead

nurturing, campaign management, distribution management, social media marketing, and

others. As per deployment type, the market is bifurcated into cloud and on-premise. Based on

the end user, the market is classified as retail, BFSI, transportation, manufacturing, healthcare,

and others. By region, it is analyzed across North America, Europe, Asia-Pacific, and LAMEA.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/marketing-automation-market
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Comprehensive competitive analysis and profiles of major marketing automation market players

such as Aptean, Bpmonline, Infusionsoft, Infor, Oracle (NetSuite Inc.), Pegasystems, SAP SE,

Salesforce.com Inc., SugarCRM, and Zoho Corporation are also provided in this report.

Key Benefits

1. This report provides an extensive analysis of the current and emerging marketing automation

market trends and dynamics in the global marketing automation market.

2. In-depth analysis is conducted by constructing market estimations for the key market

segments.

3. This study evaluating competitive landscape and value chain is taken into account to elucidate

the competitive environment across the geographies.

4. This report entails a detailed quantitative analysis of the current market and estimations

which assists in identifying the prevailing market opportunities.

5. A comprehensive analysis of factors that drive and restrict the growth of the marketing

automation market is provided.

For Report Customization: https://www.alliedmarketresearch.com/request-for-

customization/4429

The Marketing Automation Market can be segmented into various categories based on

deployment, application, enterprise size, end-user industry, and geography. Each segment

highlights a specific facet of how marketing automation solutions are adopted and used.

Deployment

Marketing automation platforms are offered in both cloud-based and on-premises models.

Cloud-based solutions dominate due to their scalability, ease of access, and lower upfront costs.

These solutions also offer better integration with other cloud services, enabling businesses to

streamline operations across the board. On-premises deployment, while declining, remains

relevant for organizations that require greater control over data security and compliance.

Application

The key applications of marketing automation include email marketing, lead management,

campaign management, customer relationship management (CRM) integration, mobile

applications, social media marketing, and analytics. Among these, email marketing and lead

management are leading applications due to their role in nurturing customer engagement and

driving sales conversions.

https://www.alliedmarketresearch.com/request-for-customization/4429
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Enterprise Size

Marketing automation tools are used by organizations of various sizes, but they are typically

segmented into small and medium-sized enterprises (SMEs) and large enterprises. While large

enterprises have been early adopters, SMEs are increasingly recognizing the value of these tools,

especially cloud-based, affordable solutions that allow them to compete on a level playing field

with larger companies.

Buy Now & Get Exclusive Report at: https://www.alliedmarketresearch.com/marketing-

automation-market/purchase-options

End-User Industry

Marketing automation serves a wide range of industries, with prominent segments including

BFSI (Banking, Financial Services, and Insurance), retail and e-commerce, healthcare, media and

entertainment, education, and IT and telecommunications. The retail and e-commerce industry

has seen substantial growth in adopting marketing automation tools to personalize customer

experiences, while BFSI uses automation for customer retention and regulatory compliance

purposes.

Geography

Geographically, the market can be segmented into North America, Europe, Asia-Pacific, Latin

America, and the Middle East & Africa. North America leads the market, driven by high

technological adoption and the presence of key industry players. Asia-Pacific, however, is

witnessing rapid growth due to increasing digitization and a growing number of SMEs adopting

marketing automation in countries like China and India.

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients in making strategic business decisions and achieving sustainable

growth in their respective market domains. 

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, researchers, and students at universities. With reports on more than 60,000 niche

markets with data comprising 600,000 pages along with company profiles on more than 12,000

firms, Avenue offers access to the entire repository of information through subscriptions. A

hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests. 
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