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SAN FRANCISCO, CA, UNITED STATES,

September 25, 2024 /

EINPresswire.com/ -- As the retail

landscape continues to evolve,

understanding the shopping

preferences of emerging consumer

groups, particularly Generation Z (born

between 1997 and 2012), is crucial for

brands aiming to engage this

influential demographic. Generation Z

represents a significant portion of the

consumer market, with an estimated

global purchasing power exceeding

$400 billion. Their unique shopping

habits and values are reshaping how

brands approach marketing and

product offerings. In light of this

situation and the distinctive

consumption patterns of this

generation, the coupon platform

Hotdeals has published a report

analyzing the consumption

characteristics of this demographic,

providing valuable insights for

retailers.

Key Trends in Generation Z Shopping Preferences

1. Digital Natives Embrace Online Shopping  

Generation Z is the first generation to grow up with smartphones and social media as integral

parts of their lives. A recent study indicates that 56% of Gen Z prefers shopping online, a trend

that has solidified since the pandemic, with many now shopping online at least weekly (GWI;

Talon.One). However, they also value in-store experiences, seeking personalized interactions with
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sales associates (Talon.One).

2. Social Media as a Shopping Tool  

Social media platforms have become

essential for product discovery among

Gen Z consumers. Approximately 74%

of Gen Z have purchased something

they saw on social media, emphasizing

its role as a significant driver of

consumer behavior. Additionally, 41%

consider short-form video content

their preferred way to discover new

products (Exploding Topics).

3. Price Consciousness and Value Seeking  

Growing up during economic uncertainty has made Gen Z particularly price-sensitive. A notable

71% prefer to wait for promotions rather than purchasing at full price, demonstrating their

strategic approach to spending (GWI; Statista). Furthermore, 55% of Gen Z use "Buy Now, Pay

Later" (BNPL) services to manage their spending (Exploding Topics).

4. Commitment to Social Responsibility  

Generation Z consumers are highly aware of corporate ethics and social responsibility. They are

more likely to engage with brands that align with their values, such as sustainability and

inclusivity (Exploding Topics; Mediatool). Brands that authentically showcase their commitment

to social causes will resonate more deeply with this audience.

5. Preference for Personalized Experiences  

With high expectations for customer service and product quality, Gen Z favors personalized

shopping experiences tailored to their preferences. Nearly 90% expressed interest in virtual (VR)

and augmented reality (AR) shopping experiences, highlighting their desire for innovative and

tailored methods. Over 70% of Gen Z shoppers have ordered from direct-to-consumer brands,

indicating a preference for personalized interactions (Statista).

Conclusion

As Generation Z continues to gain purchasing power, brands must adapt their strategies to meet

the unique preferences of this emerging consumer group. By embracing digital platforms,

prioritizing social responsibility, and offering personalized experiences, retailers can effectively

engage this dynamic demographic.
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