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NEW CASTLE, DE, UNITED STATES, September 25, 2024 /EINPresswire.com/ -- The global demand
for prepaid credit cards is witnessing significant growth and is projected to grow, owing to rise in
penetration of cashless transactions. A prepaid credit card is a secured card issued by a bank or
financial institution and branded by credit card companies. Its users are needed to front load
these cards for payments. Most often, individuals use prepaid credit cards with a narrow credit
record, or with a poor credit score. These cards provide periodic notices, thus allowing holders to
submit monthly payments to bank credit to record payment history. Generally, banks may check
credit score of the customers in order to issue prepaid credit cards.

Download Research Report Sample & TOC : https://www.alliedmarketresearch.com/request-toc-
and-sample/227

The growth of prepaid card market is driven by increasing demand for cash less payments,
convenience of use, and card-associated incentives. However, growing competition from other
digital payment methods and favorable demand for cash in certain countries is expected to
hinder the market growth. Furthermore, growing preference for cashless payments, digital and
card approaches in emerging countries, such as India, Singapore, and China are expected to
provide lucrative opportunities for the prepaid card market during the forecast period.

The global prepaid credit card market is segmented on the basis of card type, application, and
region. In terms of card type, it is bifurcated into open loop and closed loop. Based on
application, it is segmented into hotel payments, restaurant & coffee shop payments, grocery
store payments, electricity & mobile bill payments, and others. Region wise, it is analyzed across
North America, Europe, Asia-Pacific, and LAMEA.

The report focuses on the growth prospects, restraints, and trends of the prepaid credit card
market analysis. The study provides Porter’s five forces analysis to understand the impact of
various factors such as bargaining power of suppliers, competitive intensity of competitors,
threat of new entrants, threat of substitutes, and bargaining power of buyers on the prepaid
credit card market.
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Top Impacting Factors

New Digital Prepaid Services to Promote Cashless Payments in Developing Countries

Various companies are focused on providing digital prepaid card services in developing
economies in order to attract huge customer base for prepaid credit cards. For instance, in June
2020, Grab Holdings, Inc., a Singapore-based multinational ride-hailing company in collaboration
with partnership of Mastercard has introduced a new card to encourage cashless payments in
Philippines.

The company is aimed to unlock trouble-free online payment and expanding its rewards
environment to encourage cashless payments during pandemics such as COVID-19. Further,
users can pay for anything digitally with the card attached to Grab's prepaid wallet, which
comprises 53 million global retailers accepting Mastercard. Similar services and numerous
advantages such as smartphone premiums, and e-commerce security are driving the adoption of
prepaid credit cards.

We offer customized reports as per your requirement :
https://www.alliedmarketresearch.com/request-for-customization/227

Growth in Cashless Society

Prepaid payment cards and other digital payments have taken over conventional banking easily.
This transformation has changed the payment scenario where consumers can use cash or their
credit card to pay bills, order food, and shop. Many people consider making purchases through
prepaid cards in the U.S. Advancement in preferences toward prepaid credit cards is heavily
fueled by growing unbanked & under-banked population and rising demand for convenient &
secure payments. Moreover, the emergence of COVID-19 pandemic has caused several
companies to implement electronic payment systems or prepaid credit cards as a mode of
payment, which is also driving the growth of a modern cashless system and reducing the
contamination risks.

Key Benefits of the Report:

This study presents the analytical depiction of the global prepaid credit card industry along with
the current trends and future estimations to determine the imminent investment pockets.

The report presents information related to key drivers, restraints, and opportunities along with
detailed analysis of the global prepaid credit card market share.

The current market is quantitatively analyzed to highlight the global prepaid credit card market
growth scenario.

Porter’s five forces analysis illustrates the potency of buyers & suppliers in the market.

The report provides a detailed global prepaid credit card market analysis based on competitive
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intensity and how the competition will take shape in the coming years.
Prepaid Credit Card Market Report Highlights

Aspects Details
By Type

Open Loop
Closed Loop

By Application

Hotel Payments

Restaurant & Coffee Shop Payments
Grocery Store Payments

Electricity & Mobile Bill Payments
Others

By Region

North America (U.S., Canada, Mexico)

Europe (UK, Germany, France, Spain, Italy, Rest of Europe)

Asia-Pacific (China, India, Japan, Australia, South Korea, Rest of Asia-Pacific)
LAMEA (Latin America, Middle East, Africa)

Inquire Before Buying : https://www.alliedmarketresearch.com/purchase-enquiry/227

Key Market Players

Discover Bank, JPMorgan Chase & Co, The Bank of America Corporation, The American Express
Company, H&R Block Inc., Citibank, Capital One Financial Corporation, Wells Fargo, Visa Inc,
Mastercard Incorporated
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Top Trending Reports:
Insurance Chatbot Market : https://www.alliedmarketresearch.com/insurance-chatbot-market-
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Decentralized Insurance Market : https://www.alliedmarketresearch.com/decentralized-
insurance-market-A74837
Gift Cards Market : https://www.alliedmarketresearch.com/gift-cards-market

Banking Credit Analytics Market : https://www.alliedmarketresearch.com/banking-credit-
analytics-market-A10394

Digital Lending Market : https://www.alliedmarketresearch.com/digital-lending-market-A74670
Financial Risk Management Software Market : https://www.alliedmarketresearch.com/financial-
risk-management-software-market-A47377

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Wilmington, Delaware. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports Insights" and "Business Intelligence Solutions." AMR has a targeted view to
provide business insights and consulting to assist its clients to make strategic business decisions
and achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in
inspiring and encouraging everyone associated with the company to maintain high quality of
data and help clients in every way possible to achieve success. Each and every data presented in
the reports published by us is extracted through primary interviews with top officials from
leading companies of domain concerned. Our secondary data procurement methodology
includes deep online and offline research and discussion with knowledgeable professionals and
analysts in the industry.

Contact Us:

United States

1209 Orange Street,
Corporation Trust Center,
Wilmington, New Castle,
Delaware 19801 USA.

Int'l: +1-503-894-6022

Toll Free: +1-800-792-5285

Fax: +1-800-792-5285
help@alliedmarketresearch.com
https://steemit.com/@monikak
https://www.quora.com/profile/Monika-Kawade-2

https://bfsibloghub.blogspot.com/
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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