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Increasing Popularity Among the Campers will
Influence Growth of the U.S. Camping
Equipment Market between 2021-2031

The U.S. camping equipment market report presents the current market analysis along with a seven-
year market forecast.

WILMINGTON, DE, UNITED STATES, September 26, 2024 /EINPresswire.com/ -- The U.S. camping
equipment market is a thriving segment of the broader
“ outdoor recreation industry, driven by increasing interest
The report offers an in outdqor activitie;, adventure tourism, and a growing
extensive study of the U.S. emph§5|s on sustal'nable a'nd natu.re—focused travel
camping equipment market experiences. Camping eg}Jlgment includes a wide ra'nge of
gear, such as tents, sleeping bags, backpacks, camping
furniture, cooking gear, and other essentials for outdoor
enthusiasts.

with detailed analysis of the
significant factors affecting
the market.”
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Key questions addressed by the report:

What are the major applications of the U.S. camping equipment market? How lucrative is the
opportunity for their growth in the developing economies in the next seven years?

Which are the major companies in the U.S. camping equipment market? What are their key
strategies to reinforce their market position?

Where will all these developments in the U.S. camping equipment market take the industry in
the mid to long term?

How will COVID-19 impact the U.S. camping equipment market?
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Research Methodology:

AMR offers its clients with a detailed study and research based on a broad variety of factual
inputs, which mainly include interviews with industry participants, reliable statistics, and regional
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intelligence. The in-house industry experts play a vital role in designing analytic tools and
models, tailored as per the requirement of an industry segment.

For this research report, over 5,500 product type literatures, annual reports, industry releases,
and other such documents of key industry participants have been studied for better market
research. In addition, 20 hours of interviews have been conducted, with a wide range of
professionals in the market, including upstream and downstream participants. Primary research
is comprehensively supported by extensive secondary research. Further, authentic industry
journals, trade associations’ releases, and government websites have also been analyzed to
obtain high-value industry insights.

Key Market Trends:
Growth in Qutdoor Recreation:

The U.S. saw a significant rise in outdoor activities during and after the COVID-19 pandemic, as
people sought safe, socially distanced recreational options. Camping, in particular, became a
favored activity, leading to increased demand for camping gear.

National parks, state parks, and private campgrounds have seen surges in visitors, which directly
correlates with growth in the camping equipment market.

Sustainability and Eco-consciousness:

As with many industries, the camping gear market has seen a shift toward sustainability.
Consumers are prioritizing eco-friendly options, including gear made from recycled materials,
sustainably sourced fabrics, and low-impact designs.

Brands such as Patagonia and Cotopaxi are leading this charge with environmentally friendly
products and responsible sourcing practices.

Technology and Innovation:

Camping gear is becoming increasingly high-tech. Smart tents with built-in charging stations,
solar-powered lanterns, and GPS-enabled gear are gaining popularity among tech-savvy
campers.

Lightweight, portable designs are also a focus, with manufacturers producing compact gear that
minimizes bulk without sacrificing comfort or functionality.

Popularity of RV and Van Camping:

The rise of van life and recreational vehicle (RV) travel has led to increased demand for portable
and space-saving camping equipment, such as compact cooksets, collapsible furniture, and
modular storage solutions.

RV camping, which often includes more luxurious setups, has also contributed to growth in high-
end camping gear.
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Family and Group Camping;:

Family camping trips are on the rise, with more demand for large, multi-room tents, family-sized
coolers, and other equipment suited for groups.

Outdoor retailers have expanded offerings in family-friendly gear, making it easier for groups to
experience the outdoors comfortably.

Minimalism and Ultralight Camping;:

Ultralight camping gear, designed for minimalist adventurers, is seeing a surge in popularity. This
includes lightweight tents, sleeping bags, and cookware aimed at reducing the overall weight
carried on hikes or long-distance treks.

Brands like MSR, Therm-a-Rest, and Osprey have capitalized on this trend, offering durable yet
lightweight options.

Regional Insights:

Western U.S.: States like California, Colorado, Utah, and Washington are outdoor adventure
hotspots, home to national parks, mountains, and forests, making them prime markets for
camping equipment. Camping trips to destinations like Yosemite, Yellowstone, and Rocky
Mountain National Park fuel demand for both technical and casual camping gear.

Southeast U.S.: Regions like the Appalachian Mountains and the Great Smoky Mountains are
popular camping areas, driving demand for a range of equipment from basic camping supplies
to more technical gear for backpacking enthusiasts.

Midwest U.S.: Camping in the Great Lakes region, as well as destinations like Michigan’s Upper
Peninsula, is common, with more interest in family camping and car camping equipment.

Key Market Players:

The North Face:

A leading brand in outdoor gear, The North Face offers a range of camping equipment, including
tents, sleeping bags, and backpacks designed for durability and performance.
Coleman:

A trusted brand in the family and casual camping segment, Coleman produces affordable tents,
coolers, lanterns, and portable grills.
MSR (Mountain Safety Research):

MSR specializes in technical and ultralight camping gear, such as tents, stoves, and water filters,
favored by serious hikers and backpackers.
REI Co-op:

REI offers its own brand of camping gear alongside major outdoor brands, focusing on eco-
friendly and high-performance equipment.

Osprey:

Known for its backpacks, Osprey is a go-to brand for hiking and camping gear, offering versatile,



comfortable, and durable backpacks for various outdoor activities.
Kelty:

Offers budget-friendly, high-quality gear, particularly known for its sleeping bags and backpacks,
catering to both casual and seasoned campers.
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Market Outlook:

The U.S. camping equipment market is expected to continue its strong growth trajectory, driven
by increasing interest in outdoor activities, a growing emphasis on sustainability, and innovations
in camping gear. According to market research, the industry is projected to grow at a CAGR of
6%-7% from 2024 to 2030, with continued demand for both technical backpacking gear and
family-oriented camping equipment.
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