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Exploring How Branding and Marketing
Strategies Will Shape Voter Sentiment in the
2024 U.S. Election

Explore how candidates' branding and
marketing strategies are shaping voter
sentiment in the lead-up to the pivotal
2024 U.S. presidential election.

PRESIDENTIAL ELECTION

NEW YORK, NY, UNITED STATES,
September 27, 2024 /
EINPresswire.com/ -- Revealed: The
Branding Tactics That Could Swing the
2024 Election

Discover How Data-Driven Insights Are

Set to Transform the 2024 Election 2024 U.S. Presidential Election. The image shows the
Landscape! #PoliticalMarketing American flag and an encouraging call to action to
#2024Elections "VOTE"

Explore how candidates' branding and
marketing strategies are shaping voter sentiment in the lead-up to the pivotal 2024 U.S.
presidential election.

As the countdown to Election Day approaches, political
“ analysts and marketers alike are keenly observing the
dynamics of the 2024 U.S. presidential race. With just six
weeks remaining, voter sentiment is shifting rapidly,
influenced by debates, interviews, and a continuous
stream of news. In this critical moment, understanding
how candidates leverage branding and marketing
strategies has never been more essential.

Understanding the voter
landscape is crucial in
today's polarized
environment; branding and
marketing will play a pivotal
role in the 2024 election”

Luca Bertocci o o '
In a recent analysis titled "Who Will Win the 2024 Election?

Data Reveals All!", Luca Bertocci, co-founder of the Human Centric Group, delves into the data-
driven insights that are shaping the election landscape. By utilizing the world’s largest ongoing
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study of online consumers, GWI, the
article examines how candidates’
platforms align with the evolving
values of American society.

This analysis identifies key issues that
resonate with voters, highlighting
economy/cost of living,
immigration/safety, and threats to
democracy as the top concerns. It
reveals how both major party
candidates—Donald Trump and
Kamala Harris—are utilizing these
topics to craft their messaging and
appeal to voters.

"Understanding the voter landscape is
crucial in today's polarized political
environment," said Luca Bertocci. "By
breaking down the core values driving
voter sentiment, we can gain a clearer
picture of how branding and marketing
efforts will play a pivotal role in this
election".

The article also explores the concept of
voter segmentation, categorizing the
electorate into three macro-groups:

Luca Bertocci, co-founder of Human Centric Group, a
marketing branding agency specialised in human-

centricity
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Human Centric Group homepage, showcasing the
agency's focus on human-centric marketing
strategies with the tagline "Unleashing the Human
Potential"

hard-pro, hard-against, and undecided. While hard-pro and hard-against voters are entrenched
in their beliefs, the undecided group represents a significant opportunity for both candidates.
With a shrinking middle ground, even minor shifts in sentiment could determine the election's

outcome.

Moreover, the analysis delves into how personal branding impacts political campaigns. Trump’s
confidence in his loyal base allows him to adopt a more free-flowing communication style, while
Harris's approach is more structured and strategic. This contrast raises questions about
authenticity and voter perception, particularly as the digital landscape continues to evolve.

"As we navigate a new era of political marketing, it's imperative to understand the strategies that
resonate with voters," Bertocci added. "The influence of branding is more critical than ever,
especially as we see the impact of social media on voter engagement."

The article concludes with a call for a return to meaningful political discourse, urging candidates


https://www.gwi.com/data-coverage

to focus on values and policies rather than engaging in disinformation. In a world where
headlines dominate and misinformation spreads quickly, maintaining ethical standards in
political communication is essential.

For those interested in understanding the intricate relationship between marketing, branding,
and voter sentiment in the 2024 U.S. presidential election, the full analysis can be accessed
here.

About Human Centric Group

Human Centric Group is a London-based marketing branding agency renowned for its focus on
human centricity, emphasizing the importance of viewing customers as individuals rather than
mere consumers. With a commitment to insightful analysis and innovative strategies, the agency
aims to reshape how brands connect with their audiences.
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