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Consumer Products International (CPI) Leads
the 'Evolution of Distribution' in the Retail
Market

BOCA RATON, FL, UNITED STATES,
October 1, 2024 /EINPresswire.com/ -- == -~ Evolution of Distribution
Consumer Products International (CPI), :
a leader in the retail distribution
industry, is transforming the traditional
retail landscape through its
revolutionary 'Evolution of Distribution'
strategy. Under the leadership of Mitch
Gould, Founder and CEO, CPI has
become a key innovator in delivering

=

comprehensive distribution solutions  Mitch Gould, founder and CEO of Consumer Products
to domestic and international brands International

seeking to enter and expand in the U.S.

market.

Gould, a fourth-generation retail professional, recognized early on that the distribution industry
needed a more integrated, forward-thinking approach to succeed in the modern marketplace.
CPI's 'Evolution of Distribution' bridges the gap between manufacturers and retail outlets by
offering a turnkey, end-to-end solution for brands navigating the complexities of retail
distribution.

The CPI 'Evolution of Distribution' model streamlines product entry into the U.S. market,
encompassing everything from market research and regulatory compliance to sales, marketing,
and logistics. The strategy is designed to help brands penetrate the competitive retail space
more efficiently and effectively. By eliminating the traditional silos that often create friction
between product development and retail success, CPI allows brands to focus on innovation while
leaving the complexities of distribution to its seasoned experts.

“Our ‘Evolution of Distribution” model is reshaping how brands think about retail,” said Mitch
Gould. “With CPI's extensive network of buyers, marketing professionals, and regulatory experts,
we can navigate the entire process seamlessly—from product ideation to reaching store shelves,
whether physical or online.”


http://www.einpresswire.com

CPI's innovative approach has attracted a wide array of clients, from nutraceuticals and dietary
supplements to beauty and personal care products. CPI has been instrumental in the U.S. retail
success of numerous global brands, thanks to its strategic relationships with major retailers,
including Walmart, Amazon, GNC, and others.

In addition to its comprehensive distribution services, CPI leverages cutting-edge e-commerce
strategies, ensuring that products achieve maximum visibility on top online retail platforms. As
the retail landscape increasingly shifts toward digital channels, CPI remains at the forefront,
integrating advanced technology solutions to enhance client results.

“The retail industry is evolving rapidly, and CPI is proud to lead the way,” added Gould. “We
understand that success in today’s market requires more than just a great product—it requires a
cohesive, all-encompassing distribution strategy that adapts to market trends. Our ‘Evolution of
Distribution’ ensures that our clients not only enter the market successfully but grow and thrive
long-term.”

With the 'Evolution of Distribution,' CPI solidifies its position as a market leader, driving
innovation and success for brands in the ever-changing retail sector.

For more information about Consumer Products International and its upcoming initiatives,
please visit www.consumerproductsintl.com.

MORE ON CPI AND ITS FOUNDERL

Consumer Products International specializes in helping companies to launch and market new
and existing products throughout the United States. CPI works closely with brand developers,
manufacturers, and retail outlets to ensure a smooth transition from product launch through
consumer purchase.

Mitch Gould, the founder of CPl and IDM, is a third-generation retail distribution and
manufacturing professional. Gould, known as a global marketing guru, has represented icons
from the sports and entertainment worlds such as Steven Seagal, Hulk Hogan, Ronnie Coleman,
Roberto Clemente Jr., Chuck Liddell, and Wayne Gretzky.
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