
Mitch Gould and Nutritional Products
International: U.S. Economy in ‘Solid Shape’
Per Fed Chairman

Mitch Gould, Founder and CEO of NPI

BOCA RATON, FL, UNITED STATES,

October 3, 2024 /EINPresswire.com/ --

In a recent statement, Federal Reserve

Chair Jerome Powell expressed

confidence in the U.S. economy, stating

that it remains in "solid shape" with the

Federal Reserve committed to

maintaining its stability. As the Fed

continues to make strategic

adjustments to bring down inflation

without significantly increasing

unemployment, businesses across

various sectors, including health and wellness, are navigating this evolving economic landscape

with cautious optimism.

For health and wellness brands, particularly those aiming to break into the U.S. market, the

challenges of launching new products in even the best economic conditions have often been

daunting. From regulatory hurdles to logistical complexities, the U.S. market presents a unique

set of obstacles for domestic and international companies alike. 

However, companies are finding success with the right guidance and expertise, especially in

today’s shifting economy.

Many of these companies have turned to Nutritional Products International (NPI), a global brand

management firm based in Boca Raton, Florida, founded by CEO Mitch Gould, to help guide

them through the process of introducing their products to American consumers.

“We show these companies how to run a smooth product launch, which is vital during this ‘new

normal’ economic era,” said Mitch Gould. “If these companies do it on their own, the costs can

spiral out of control.”

Launching a product in the U.S. market requires expertise in several critical areas, including

logistics, sales, marketing, and regulatory compliance with agencies such as the FDA. This

http://www.einpresswire.com
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combination of factors often leads to overwhelming costs and logistical challenges for

companies, especially those from overseas. Gould’s firm, Nutritional Products International,

offers an all-in-one solution with its 'Evolution of Distribution' platform, designed to help brands

seamlessly enter and expand in the U.S. market.

“NPI provides all the services needed under one roof—exporting, logistics, FDA regulatory

compliance, sales, and marketing,” said Gould. “We’ve been able to help countless companies,

both domestic and international, successfully launch and grow their brands in the U.S.”

As Powell emphasized the Federal Reserve’s commitment to maintaining economic strength

through careful rate adjustments, Gould and his team at NPI are committed to helping brands

weather economic shifts and successfully position themselves in the U.S. market. This strategic

approach becomes even more crucial as businesses seek to navigate the complexities of

inflation, moderate economic growth, and the evolving consumer landscape.

“With the Fed’s continued focus on balancing inflation and unemployment, the strength of the

U.S. market remains attractive for brands looking to expand,” Gould added. “Our goal at NPI is to

ensure that these brands have the guidance and resources they need to succeed, no matter

what economic challenges arise.”

As the Federal Reserve navigates future rate cuts and economic adjustments, Nutritional

Products International remains a key partner for health and wellness companies, offering the

expertise required to thrive in the U.S. market.

For more information about Nutritional Products International and Mitch Gould’s 'Evolution of

Distribution' platform, please visit www.nutricompany.com.

MORE ON NPI AND ITS FOUNDER

NPI is a privately-held company specializing in the retail distribution of nutraceuticals, dietary

supplements, functional beverages, and skin-care products. NPI offers a unique, proven

approach for product manufacturers worldwide seeking to launch or expand their products'

distribution in the U.S. retail market.  

Mitch Gould, the founder of NPI, is a third-generation retail distribution and manufacturing

professional. Gould developed the "Evolution of Distribution" platform, which provides domestic

and international product manufacturers with the sales, marketing, and product distribution

expertise required to succeed in the world's largest market -- the United States. In the early

2000s, Gould was part of a “Powerhouse Trifecta” that placed more than 150 products on

Amazon’s new health and wellness category.

Gould, known as a global marketing guru, has represented icons from the sports and

entertainment worlds such as Steven Seagal, Hulk Hogan, Ronnie Coleman, Roberto Clemente

Jr., Chuck Liddell, and Wayne Gretzky.
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