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Wynshop Unveils Al-Driven Intelligent Search,
Transforming Grocery E-Commerce

Powered by Halla Intelligence, Wynshop's
New Search Solution Delivers Unmatched

Precision, Personalization, and Speed for w n I I
Grocery Retailers

FORT LAUDERDALE, FL, UNITED STATES, Wynshop, Inc.

October 2, 2024 /EINPresswire.com/ --

Wynshop, the leading provider of

digital commerce and fulfillment solutions for local store-based retailers, announced today the

launch of its new intelligent search solution, designed to transform the grocery shopping

experience with unprecedented precision and personalization. Powered by Halla Intelligence,

this vector-based search engine offers a dynamic, grocery-specific solution that significantly
improves search relevancy, speed, and accuracy.
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Revolutionizing Grocery Search with Al-Powered
Technology

We're able to deliver a
search experience that is
more than just
responsive—it's truly
intuitive, personalized, and
capable of understanding
the unique needs of grocery

According to the Gartner® Magic Quadrant™ report,
“Demand for differentiating S&PD continues to grow, as it
is often seen as a relatively cost-effective way to provide
optimal experiences in the path to purchase — without
fully replacing an incumbent digital commerce or DXP.”

shoppers.”
Henry Michaelson, VP _ . ,
Engineering for Halla Built specifically for the grocery retail sector, Wynshop's
Products at Wynshop new search solution leverages the proprietary, patent-

pending Halla Intelligence technology engine, delivering

search results that understand the meaning and intent behind each query. This approach offers
a more intuitive, responsive, and personalized shopping experience, distinguishing Wynshop
from generic, keyword-based search engines. By combining large language models (LLMs) with a
grocery-specific product ontology and a deep database of shopping behavior, Wynshop's search
engine provides nuanced results that adapt to customers' preferences, ensuring they find exactly
what they need with ease.

Key Features of Wynshop's Intelligent Search Solution:


http://www.einpresswire.com
http://www.wynshop.com

- LLM-Driven Semantic Search: Fine-tuned with Halla's proprietary ontology and vector database,
this feature understands the context and intent behind search queries, delivering results that go
beyond simple keyword matching.

- Consumer & Session-Based Personalization: Provides real-time, individualized search results
tailored to each customer's preferences and shopping behavior.

- Personalized Type-ahead (Autocomplete): Delivers predictive, personalized suggestions as
customers type, accelerating the search process and boosting discovery.

- Autocorrect: Recognizes and corrects spelling errors to ensure accurate search results, reducing
frustration and enhancing user experience.

- Predictive Search Refinements: Anticipates common search refinements, helping shoppers find
what they need faster.

- Your Next Search Recommendations: Suggests complementary search queries based on recent
search activity, encouraging discovery and increasing cart size.

- Multi-Search Capability: Allows complex queries to return multiple sets of results, making it
easier to gather all necessary items for a meal or project in one go.

"Our new intelligent search solution is a game-changer for grocery e-commerce," said Henry
Michaelson, VP Engineering for Halla Products at Wynshop. "With Halla's Al-powered capabilities,
we're able to deliver a search experience that is more than just responsive—it's truly intuitive,
personalized, and capable of understanding the unique needs of grocery shoppers."

Meeting the Unique Needs of Grocery Retailers

In an industry where accurate, relevant, and personalized search functionality can significantly
impact conversion rates, Wynshop's intelligent search stands out as the only verticalized solution
designed specifically for grocery retail. Unlike traditional e-commerce search providers,
Wynshop's solution is built with a deep understanding of grocery shoppers' behaviors,
preferences, and needs, making it an invaluable tool for grocers looking to enhance their online
shopping experience.

Industry experts project a serviceable addressable market (SAM) worth tens of billions by 2026
for API-driven search functionality, with grocery representing a substantial share of this
opportunity. Wynshop's Al-powered search solution is well-positioned to capture this market,
offering grocery retailers a powerful tool to improve search relevance, drive higher add-to-cart
rates, and ultimately increase revenue.



Wynshop's intelligent search solution is available as a fully integrated capability on the Wynshop
digital commerce platform. It is also available via API that can connect to any legacy or modern
commerce application. Come see Wynshop's intelligent search in action at Groceryshop (Booth
#A1040) on October 7-9 at the Mandalay Bay Hotel in Las Vegas.

Gartner, Magic Quadrant for Search and Product Discovery, By Mike Lowndes, Aditya Vasudevan,
Sandy Shen, Noam Dorros, 13 May 2024. Gartner and Magic Quadrant are registered trademarks
of Gartner, Inc. and/or its affiliates in the U.S. and internationally and are used herein with
permission. All rights reserved.
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