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Toilet Paper Market Size | Industry Thriving
Worldwide at a Significant Growth | Forecast
to 2028

By type, the one-ply segment held the major share of 54.2% of the toilet paper market in 2020.

WILMINGTON, DE, UNITED STATES, October 8, 2024 /EINPresswire.com/ -- The global toilet paper
market size was valued at $26.0 billion in 2020 and is

“ anticipated to reach $39.5 billion by 2028, with a CAGR of
The global toilet paper 5.2% during the forecast period, driven by increasing
market size was valued at demand for personal hygiene products and improvements
$26.0 billion in 2020 and is in living standards worldwide. The market has seen
anticipated to reach $39.5 consistent growth due to rising consumer awareness of
billion by 2028, with a CAGR sanitation, innovations in product development, and the
of 5.2% during the forecast growing demand for eco-friendly alternatives. Here's a
period.” detailed analysis of the trends, dynamics, and future

Allied Market Research outlook for the toilet paper market:

Key Trends and Market Dynamics
Growing Demand for Premium and Soft Products:

Consumers are increasingly opting for high-quality, ultra-soft, and premium toilet paper
products that offer greater comfort and durability. The trend toward multi-ply toilet paper is
growing due to its thickness, strength, and absorbency.

The demand for products with added features like fragrance, lotion, and moisture lock is also
rising, particularly in developed regions where consumers are willing to pay more for superior
quality.

Eco-Friendly and Sustainable Toilet Paper:

Sustainability Focus: There is a significant shift towards eco-friendly and sustainable toilet paper
made from recycled materials, bamboo, or other plant-based fibers. Consumers are becoming
more conscious of the environmental impact of traditional paper products.

Recycled and Biodegradable Options: Brands are increasingly offering recycled and
biodegradable toilet paper as a more sustainable alternative to virgin pulp products, reducing
deforestation and waste.
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Impact of COVID-19 on Buying Patterns:

The COVID-19 pandemic significantly affected the toilet paper market, leading to temporary
shortages and panic buying in many regions. This experience has led consumers to prioritize
stocking up on essential products, including toilet paper, to be prepared for any future
disruptions.

The shift in consumer behavior towards bulk buying and online shopping for hygiene products
has become more prominent since the pandemic.

Innovations and Product Differentiation:

Companies are focusing on innovation in terms of texture, packaging, and functional attributes
to differentiate their products in a highly competitive market. This includes innovations like
embossed patterns, scented varieties, and moisture-activated layers.

Environmentally-friendly packaging, such as plastic-free and recyclable wrapping, is becoming a
key factor in product development, appealing to eco-conscious consumers.

Private Labels and Competitive Pricing:

Private-label brands and store brands are gaining popularity due to their affordability and
quality, offering consumers cost-effective alternatives to well-known branded products.

The competition between branded and private-label toilet paper has intensified, leading to a
focus on price reductions and promotional activities to attract price-sensitive consumers.

Regional Market Insights

North America: One of the largest markets for toilet paper, driven by high per capita
consumption and the preference for premium, high-quality products. The U.S. leads the market,
with a strong focus on soft, durable, and environmentally-friendly toilet paper.

Europe: The market is characterized by a significant demand for eco-friendly and sustainable
toilet paper products, particularly in countries like Germany, the UK, France, and the Nordics.
Consumers in this region have a strong preference for recycled and bamboo-based toilet

paper.

Asia-Pacific: The fastest-growing region, with increasing demand driven by rising population,
urbanization, and improving standards of living in countries like China, India, Japan, and South
Korea. The market is also expanding due to growing awareness of hygiene and sanitation.

Latin America: There is a steady demand for toilet paper in countries like Brazil and Mexico, with
an increasing preference for mid-range and value-for-money products. The market is also seeing
gradual growth in the adoption of sustainable alternatives.

Middle East and Africa: The market is growing in regions like the UAE, South Africa, and Nigeria,
where improving sanitation standards and increased consumer awareness are driving demand
for basic hygiene products. The focus is more on affordability and functionality.
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Competitive Landscape
The toilet paper market is highly competitive, with a mix of global brands, regional players, and
private-label manufacturers. Key players include:

Kimberly-Clark Corporation: A leading manufacturer known for its popular brand "Scott" and
"Cottonelle," offering a variety of toilet paper products that focus on softness, strength, and
sustainability.

Procter & Gamble (P&G): The maker of "Charmin" toilet paper, a brand recognized for its quality
and innovation in soft, thick, and durable products.

Georgia-Pacific: Known for its "Angel Soft" and "Quilted Northern" brands, Georgia-Pacific
focuses on providing premium toilet paper products with an emphasis on comfort and value.
Essity AB: A global leader in hygiene products, Essity offers a range of toilet paper under its
"Tork" and "Tempo" brands, with a strong focus on sustainability and environmentally-friendly
practices.

Sofidel Group: Known for its "Regina" brand, Sofidel is committed to producing eco-friendly and
innovative tissue products, emphasizing the use of sustainable materials.
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Challenges and Opportunities
Environmental Impact and Sustainability:

The production of traditional toilet paper has a significant environmental impact due to
deforestation, water usage, and chemical processing. Companies face increasing pressure to
adopt sustainable practices and reduce their carbon footprint.

There is an opportunity for brands to invest in research and development of alternative
materials, such as bamboo, hemp, and recycled fibers, to create more sustainable products.
Fluctuating Raw Material Prices:

The cost of raw materials like wood pulp, which is the primary component of toilet paper, can be
volatile, affecting the pricing and profitability of products.

Brands are exploring ways to optimize production processes and reduce dependency on
traditional materials to mitigate these cost fluctuations.

Consumer Awareness and Education:

Educating consumers about the benefits of eco-friendly and sustainable toilet paper products is
crucial for driving market adoption. This includes highlighting the environmental advantages of
using recycled or bamboo-based products.

Brands can leverage marketing campaigns and eco-label certifications to build consumer trust
and promote the value of their sustainable offerings.

Technological Advancements in Manufacturing:
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Innovations in manufacturing technologies are enabling the production of softer, stronger, and
more absorbent toilet paper with reduced environmental impact.

The use of advanced embossing techniques, water-saving technologies, and energy-efficient
processes is expected to enhance the quality of toilet paper products while minimizing resource
consumption.

Future Outlook

The toilet paper market is expected to continue its growth trajectory, driven by increasing
demand for premium and sustainable products, innovations in texture and packaging, and the
rise of eco-conscious consumer behavior. Brands will likely focus on developing sustainable and
biodegradable toilet paper solutions to address the environmental concerns associated with
traditional paper products.

As e-commerce continues to grow, online sales channels for toilet paper are set to expand,
offering convenience and variety to consumers. The trend towards bulk buying and subscription
models is also anticipated to rise, providing a steady supply of essential hygiene products
directly to consumers' homes.
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