
Leveraging Retargeting Ads to Drive Repeat
Business for New Orleans Retailers

NEW ORLEANS, LA, UNITED STATES,

October 30, 2024 /EINPresswire.com/ --

Rhino Web Studios, a leading web

development and digital marketing

agency in New Orleans, highlights the

growing impact of retargeting ads as a

key tool for driving repeat business

and re-engaging online customers.

With the rise of digital advertising and

the competitive retail landscape,

retargeting ads offer businesses a

powerful method to reconnect with

visitors who have previously interacted

with their website but did not complete

a purchase.

Brett Thomas, owner of Rhino Web

Studios, emphasizes the importance of retargeting in a city where customer retention and brand

visibility are crucial. “The challenge for many retailers is getting customers to return after they’ve

left the website. Retargeting ads provide a strategic solution to remind potential buyers of the

products or services they’ve shown interest in, offering them a second chance to take action.”

Retargeting ads can be

customized to reflect

specific customer behaviors,

whether it’s an abandoned

shopping cart or a product

viewed”

Brett Thomas

How Retargeting Ads Work Retargeting functions by

tracking website visitors through cookies—small pieces of

data that remember user activity. When a visitor leaves a

site without completing a transaction or interaction,

businesses can display ads to these individuals across

various websites and platforms. This highly targeted

approach ensures that businesses are reaching customers

who have already expressed interest, increasing the

likelihood of a return visit and purchase.

Thomas notes that this capability allows retailers to maintain consistent visibility, keeping their

brand top-of-mind for customers, even as they navigate other online spaces. “Retargeting ads
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are a way to bridge the gap between browsing and buying, encouraging customers to revisit

products they may still want,” he adds.

Types of Retargeting Ads Rhino Web Studios provides a variety of retargeting options to fit the

specific needs of businesses. These include:

Site Retargeting: Targets visitors who browsed a website but did not complete a purchase. Ads

for previously viewed products are shown as the customer continues to browse other sites.

Search Retargeting: Shows ads based on relevant keywords users searched for, even if they did

not visit the business’s website.

Email Retargeting: Serves ads to individuals who opened marketing emails but did not engage

with the content or make a purchase.

Dynamic Retargeting: Personalizes ads by showing users the exact products they viewed on the

business’s website, enhancing the customer experience.

Driving Repeat Business with Retargeting For retailers in New Orleans, the ability to serve

personalized ads offers a competitive advantage. Retargeting enhances brand familiarity,

ensuring potential customers continue to see the business's ads throughout their online

experience. This exposure not only keeps the brand visible but also increases the chances of

customers returning to complete a purchase.

“Retargeting ads can be customized to reflect specific customer behaviors, whether it’s an

abandoned shopping cart or a product viewed,” Thomas explains. “By leveraging customer data,

businesses can deliver ads that are relevant and timely.”

Best Practices for Retargeting To ensure maximum impact, Rhino Web Studios advises

businesses to adopt key best practices when implementing retargeting campaigns:

Audience Segmentation: Tailor ads to different audience segments, such as those who viewed a

product versus those who abandoned their cart, for more relevant messaging.

Ad Frequency: Avoid ad fatigue by limiting how often ads appear to the same user. Finding the

right balance helps maintain engagement without overwhelming potential customers.

Personalized Offers: Incentives such as discounts or free shipping can encourage customers to

return and complete their purchase.

Mobile Optimization: Given the high number of mobile users, it is essential that retargeting ads

are optimized for seamless viewing and interaction on mobile devices.



Measuring Success Rhino Web Studios encourages businesses to track key metrics such as click-

through rates (CTR), conversion rates, and cost per acquisition (CPA) to measure the success of

retargeting campaigns. This data allows retailers to refine their strategies and optimize their

advertising efforts, ensuring a higher return on investment.

Conclusion As businesses in New Orleans navigate the increasingly digital retail landscape,

retargeting ads provide an effective solution for re-engaging customers and driving repeat sales.

By maintaining brand visibility, delivering personalized experiences, and aligning with customer

behavior, retargeting helps bridge the gap between initial interest and final purchase.
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