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LoudCrowd Targets TikTok Shops by Bringing
Social Commerce Back to Brand's eCommerce

AUSTIN, TX, UNITED STATES, October
21, 2024 /EINPresswire.com/ --
LoudCrowd, a leading creator
partnership management platform, is

disrupting the social commerce
landscape by empowering Direct-to- l"llll Ill
Consumer (DTC) brands to move their

social commerce from platforms like loudcrowd xraised
TikTok Shops and LTK (Like to Know It)
back to their own eCommerce sites. By
allowing brands to build creator
storefronts native to their websites,
LoudCrowd is helping businesses
create a fully branded and high-
conversion shopping experience.

LoudCrowd & Xraised

The Brand Challenge

With the rise of social commerce platforms like TikTok Shops, brands are increasingly losing
control over their customer experience. Purchases made through these platforms often don't
provide a fully branded interaction, and brands don't receive crucial retention data. This results
in customers with lower lifetime value (LTV) and fewer repeat purchases. For brands built on
trust and strong brand equity, the lack of direct customer relationships can lead to reduced
overall revenue and wasted brand potential.

Gary Garofalo, CEO and Co-founder of LoudCrowd, explains:

"When someone buys via a TikTok Shop, the brand interaction is minimal. It's an affiliate selling a
product with no real connection to the brand, leading to one-time transactions and no brand
loyalty. LoudCrowd solves this by bringing the creator’s content and products directly to the
brand’s eCommerce site, keeping the shopping experience fully branded."

The LoudCrowd Solution

LoudCrowd's innovative approach to social commerce allows brands to create high-converting,


http://www.einpresswire.com
https://loudcrowd.com/

personalized storefronts hosted on their own eCommerce platforms. These storefronts
showcase the creator's content and favorite products, enhancing the brand’s exposure while
maintaining the shopping experience within the brand’s ecosystem. This helps drive higher
customer LTVs, as the brand retains control over the customer journey and all associated data.

LoudCrowd's solution is designed to integrate seamlessly into any eCommerce tech stack.
Brands can also benefit from end-to-end creator program tools such as product seeding,
discount codes, and personalized creator storefronts.

"Unlike TikTok Shops or LTK, our storefronts ensure that every interaction is fully branded.
Consumers get the experience they expect, and brands can nurture relationships with customers
through their existing retention tools, making creators a vital revenue channel," adds Garofalo.

Success Stories

LoudCrowd's platform has already delivered remarkable results. A jewelry brand, Melinda Maria,
leveraged LoudCrowd’s creator automation software to support over 1,000 creators, driving
$100,000 in monthly sales within nine months. Across the board, conversion rates for brands
using LoudCrowd storefronts have shown a 3-5x improvement compared to traditional affiliate
links.

Top brands like Wayfair, Sony, and Boohoo have already implemented LoudCrowd’s solution to
regain control over social commerce and enhance their creator partnerships. By working with
LoudCrowd, these companies are increasing conversion rates and average order values (AOV)
while winning back critical revenue channels from third-party platforms.

Key Features of LoudCrowd’s Solution:

+ Creator Storefronts: Personalized, shoppable storefronts native to the brand’s eCommerce
platform.

+ Seamless Integration: Supports any eCommerce tech stack.

* End-to-End Creator Tools: Including product seeding, discount codes, and storefronts to drive
creator programs.

+ 5x Higher Conversion Rates: Compared to traditional affiliate links.

+ High LTV Customers: Direct brand interaction through creator storefronts leads to increased
customer retention and value.

Partnerships & Future Outlook

To expand its reach, LoudCrowd has collaborated with leading affiliate and influencer platforms
such as CJ, Impact, Rakuten, and Awin. These partnerships allow the integration of LoudCrowd's
storefront technology into existing influencer workflows, enhancing the creator experience and
driving better results for brands.



"We didn't invent attribution or gifting, but we know how to turn creators into a powerful
revenue stream for brands. By partnering with top affiliate and influencer platforms, we're
ensuring that our storefront technology becomes a vital part of any brand’s creator strategy,"
says Garofalo.

As LoudCrowd continues to innovate and transform social commerce, it remains committed to
empowering brands to reclaim the consumer experience and drive more value through creator
partnerships.

About LoudCrowd

LoudCrowd is the #1 creator partnerships management platform, helping brands build and scale
creator programs that drive 5x more direct eCommerce revenue through personalized, high-
performing storefronts. By focusing on a fully branded, seamless customer experience,
LoudCrowd is transforming how brands approach social commerce. Trusted by leading DTC
brands, LoudCrowd is pioneering a new era of creator-driven eCommerce.

About Xraised

Xraised provides viewers with valuable insights into the latest trends and triumphs of
entrepreneurship, giving voice to founders driving innovation across the globe. By featuring
conversations with industry leaders like Gary Garofalo, Xraised highlights the impactful
strategies shaping the future of business.

For more information, visit LoudCrowd.com.

To watch the full interview with Gary Garofalo, visit Xraised.

Media Contact:

Gary Garofalo

CEO & Co-founder
gary@loudcrowd.com
www.loudcrowd.com

Gianmarco Giordaniello
Xraised

+39 3920444423

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/753503399

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable


https://xraised.com/
https://xraised.com/videos/the-future-of-creator-commerce-insights-from-gary-garofalo-on-loudcrowds-strategy/
http://www.loudcrowd.com
http://www.einpresswire.com/contact_author/4900159
https://www.einpresswire.com/article/753503399

in today's world. Please see our Editorial Guidelines for more information.
© 1995-2024 Newsmatics Inc. All Right Reserved.


https://www.einpresswire.com/editorial-guidelines

