
C-store prepared beverage success requires
strategic approach to value and innovations,
finds Technomic report

CHICAGO, IL, UNITED STATES, October 25, 2024 /EINPresswire.com/ -- Due to the ongoing

inflationary environment, disconnect exists between operators and consumers when it comes to

pricing of prepared beverages at c-stores. Nearly three in 10 c-store operators expect to raise

prices for hot, frozen and cold dispensed or made-to-order beverages in the coming year due to

cost increases. Despite this, more than half are confident these price increases won’t negatively

impact sales. However, 52% of consumers have already noticed higher prices for c-store

prepared beverages, with more than a third reporting that as a result they are buying fewer

beverages, visiting c-stores less frequently and increasing their home beverage preparation. How

can these differences be resolved?   

“To bridge this gap between operators’ beverage pricing strategies and consumer behaviors, it’s

crucial that c-store operators implement value-driven promotions to better align pricing with

consumer expectations,” says Donna Hood Crecca, principal at Technomic. “This approach,

coupled with beverage innovation around flavors and formats, will drive sales. Suppliers who

support operators by providing promotional assistance and strategic innovation to help execute

effective value-oriented beverage strategies will separate themselves from the competition

during this challenging time.”  

Some other key findings from this report include:  

Accelerated sales growth is expected for c-store beverages through 2028, with cold and frozen

drinks outpacing hot beverages 

Coffee and coffee beverages generate 55% of total prepared beverage sales at c-stores 

Among heavy cold beverage users, availability of made-to-order, better-for-you and innovative

prepared beverages are of particular importance when deciding which c-store to visit 

40% of operators agree or strongly agree that not enough innovative beverage options are

provided by supplier partners 

While c-store beverage subscription models once showed notable promise, attention has shifted

toward new ways to build customer loyalty, such as personalized rewards and updated app

http://www.einpresswire.com


features 

Explore an in-depth assessment of evolving beverage category challenges and opportunities,

feature consumer and operator perspectives, as well as new market dynamics, with

the Convenience-Store Beverage Multi Client Study. This study outlines specific data-backed

recommendations from top subject matter experts to help operators and suppliers alike tackle

beverage-related challenges being faced by the c-store industry. 

Learn more  

Press inquiries: info@technomic.com   

Subscribe to stay up to date with Technomic’s latest press-relevant insights.   

About Technomic   

Technomic Inc., an Informa company, was founded as a management consulting firm in 1966.

Since then, Technomic’s services have grown to encompass cloud-based B2B research tools,

consumer and menu trend tracking and other leading strategic research and analytic

capabilities, to prioritize and size business opportunities. Our clients include food manufacturers

and distributors, restaurants, retailers and multiple other business verticals aligned with the

food industry that are looking to make informed decisions to support their business growth. Visit

Technomic at www.technomic.com.
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