ﬁPREsswiRE

Digital Advertising Market Grows with
Programmatic Solutions, Mobile Ads, and
Expanding E-Commerce Opportunities

Digital Advertising Market expands as
businesses leverage Al-driven
programmatic ads and increased mobile
usage to reach targeted audiences
effectively.
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experiencing exponential growth,
driven by technological advancements,
increased internet penetration, and a shift toward digital platforms.

According to recent insights from SNS Insider, the global digital advertising market was valued at
USD 421.29 billion in 2023 and is projected to reach USD 1,517.2 billion by 2032, growing at a
steady CAGR of 15.3% from 2024 to 2032.

Get a Report Sample of Digital Advertising Market @ https://www.snsinsider.com/sample-
request/1666

Some of the Key Players Studied in this Report are:

0 Google LLC

0 Baidu

0 Microsoft corporation

0 Tencent Holdings Ltd

0 Amazon Web Services

0 international Business Machines Corporation
0 Facebook

0 Twitter

0 Verizon Communication
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0 Hulu
0 WebFX
0 Others

Advertising and Shifting Consumer Behavior Accelerate Al and Programmatic Market Expansion

As consumers increasingly rely on digital devices and internet services for shopping,
entertainment, and social interactions, demand for digital advertising continues to rise. Globally,
businesses are making swift moves to digital platforms to reach and retain audiences, leading to
large-scale investments in digital advertising mechanisms. Enhanced by artificial intelligence (Al),
programmatic advertising has revolutionized the market, enabling advertisers to target specific
audiences with precision and optimize campaigns in real-time. Leveraging data to create
personalized, relevant ads has positioned digital advertising as a core component of modern
marketing strategies.

The rising penetration of mobile phones, growing popularity of social media, and increase in e-
commerce retail spending also drive market growth. Digital advertising allows brands to reach
large audiences at scale, channeling significant portions of their advertising budgets into digital.
With growing demand for individualized experiences, consumer behavior is shifting further from
traditional marketing, setting the stage for a decade of unparalleled growth in digital
advertising.

Segment Analysis
By Type: Search Advertising Segment Dominates the Global Market in 2023

In 2023, search advertising emerged as the dominant segment, remaining a top choice for
advertisers due to its high intent-driven approach, targeting consumers actively searching for
products or services. This segment’s ongoing dominance is attributed to its effectiveness in
reaching consumers with immediate purchasing intent, leading to higher conversion rates than
other formats.

Meanwhile, video advertising is experiencing rapid growth, particularly among younger
demographics who consume video content extensively. The rise of video-based social platforms,
combined with advanced targeting options, makes video advertising a preferred choice for
brands seeking to deliver immersive storytelling experiences. Video advertising is expected to be
the fastest-growing segment in digital advertising.

By Format: Video Segment Expected to Dominate the Global Market in 2023
Video advertising is anticipated to capture a significant share of the digital advertising market

due to its engaging and visually compelling nature. Video ads provide a powerful medium for
storytelling, allowing brands to create emotional connections with consumers. This segment's



growth is fueled by the popularity of video-centric platforms such as YouTube, TikTok, and
Instagram Reels, along with the rising trend in streaming services.

In addition to video, rich media formats such as interactive ads and augmented reality (AR) ads
are gaining attention. These formats offer immersive experiences that capture consumer
attention and encourage engagement, making them particularly effective for brand recall and
driving conversions. Display ads also hold a substantial share of the market, with banners and
native ads offering cost-effective and scalable options for reaching audiences.

Market Segmentation and Sub-Segmentation Included Are:

By Platform

0 Computer

0 Smartphone
0 Others

By Offering
0 Solution
O Services

By Type

0 Search Advertising

0 Banner Advertising

0 Video Advertising

0 Social Media Advertising
0 Native Advertising

O Interstitial Advertising

By Format
0 Text

0 Image

0 Video

0 Others

By End-user

0 BFSI

0 Automotive

01T & Telecommunication
0 Healthcare

0 Consumer Electronics

0 Retail

0 Media & Entertainment
0 Education



0 Others
Regional Insights

North America led the digital advertising market in 2023, accounting for a substantial portion of
the overall market share. This region's dominance is driven by major digital platforms and
technology companies, leading to high levels of digital advertising spend. The United States, in
particular, contributes significantly to market growth due to its advanced digital infrastructure,
high internet penetration, and the presence of industry giants like Google, Facebook, and
Amazon. With a robust advertising ecosystem and an emphasis on privacy and data protection,
North America continues to innovate in digital advertising.

The Asia-Pacific (APAC) region is anticipated to show the highest growth rate during the forecast
period. Countries such as China, Japan, India, and South Korea are experiencing rapid digital
transformation, driven by expanding internet penetration, a growing consumer base, and
increased mobile device adoption. Ching, in particular, leads the region in digital advertising
expenditure on platforms like Baidu, Tencent, and Alibaba. The rise of social media and video-
sharing platforms, along with the rapid growth of e-commerce in Asia, is expected to further
boost digital advertising investments.

Recent Developments

0 September 2024: Google introduced a new Al-driven advertising tool that enhances targeting
capabilities, providing advertisers with more precise data insights for campaign optimization
across platforms.

0 July 2024: Meta launched an advanced ad format on Instagram called “Interactive Video Ads,”
allowing users to engage directly with ads through click-to-purchase features, bridging the gap

between video engagement and e-commerce.

0 April 2024: Amazon expanded its video ad inventory for brands on its Freevee streaming
service, opening up new opportunities for video advertising within the Amazon ecosystem.

Enquire for More Details @ https://www.snsinsider.com/enquiry/1666
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About Us

S&S Insider is one of the leading market research and consulting agencies that dominates the
market research industry globally. Our company's aim is to give clients the knowledge they
require in order to function in changing circumstances. In order to give you current, accurate
market data, consumer insights, and opinions so that you can make decisions with confidence,
we employ a variety of techniques, including surveys, video talks, and focus groups around the
world.

Our staff is dedicated to giving our clients reliable information, and with expertise working in the
majority of industrial sectors, we're proud to be recognized as one of the world's top market
research firms. We can quickly design and implement pertinent research programs, including
surveys and focus groups, and we have the resources and competence to deal with clients in
practically any company sector.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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