
Over-the-Top Market Surges with Streaming
Demand, Original Content Creation, and Ad-
Based Revenue Growth

Over-the-Top Market

Over-the-Top Market experiences growth

due to demand for on-demand

streaming, exclusive content, and flexible

ad-free or ad-supported viewing options.

AUSTIN, TX, UNITED STATES, October

30, 2024 /EINPresswire.com/ -- Market

Scope and Overview

The Over-the-Top Market is poised for

substantial growth, driven by the

increasing consumption of digital

content and global demand for

streaming services.

According to recent insights, the market, valued at USD 235.8 billion in 2023, is projected to

reach an impressive USD 1,390.8 billion by 2032, registering a compound annual growth rate

(CAGR) of 21.8% from 2024 to 2032.

Get a Report Sample of Over-the-Top Market @ https://www.snsinsider.com/sample-

request/1235

Some of the Major Key Players Studied in this Report are:

➤ Netflix

➤ Amazon Prime Video

➤ Disney+

➤ Hulu

➤ Apple TV+

➤ HBO Max

➤ YouTube

➤ Paramount+

➤ Peacock

http://www.einpresswire.com
https://www.snsinsider.com/reports/over-the-top-market-1235
https://www.snsinsider.com/sample-request/1235
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➤ Sony Crackle

➤ Vudu

➤ Roku

➤ Tubi TV

➤ BBC iPlayer

➤ Discovery+

➤ Crunchyroll

➤ FuboTV

➤ BritBox

➤ Funimation

➤ Pluto TV

Rapid Digital Adoption and Diverse Content Fuel Market Growth

OTT platforms, which deliver video, audio, and digital content directly to consumers over the

internet, have revolutionized media consumption. As more consumers shift from traditional

broadcasting to streaming—spurred by affordable internet access and smartphones—the OTT

market is undergoing unprecedented expansion. Subscription-based streaming, ad-supported

content, and transactional models are gaining traction as consumers prioritize on-demand,

customizable viewing experiences. This shift enables OTT providers to capture a broader

audience, generating substantial opportunities across both emerging and developed markets.

The proliferation of smart devices, including smart TVs, tablets, and mobile phones, has

significantly expanded the reach and accessibility of OTT services, driving demand for diverse

content in various languages and genres. Additionally, partnerships between OTT platforms and

telecom companies are enhancing user acquisition, as bundled offerings make streaming

services more accessible and appealing to price-sensitive consumers.

Segment Analysis

By OTT Business Model: Subscription Video-on-Demand (SVOD) Leads

The subscription video-on-demand (SVOD) segment held the largest market share at 55% in

2023, driven by major platforms like Netflix, Disney+, Amazon Prime Video, and HBO Max.

SVOD's success can be attributed to its value proposition, offering a wide array of exclusive, high-

quality content at a fixed monthly rate, making it affordable and attractive to a diverse consumer

base. The preference for ad-free experiences and exclusive content further solidifies SVOD's

dominance, with consumers willing to pay for convenience and uninterrupted streaming.

In addition to SVOD, ad-based video-on-demand (AVOD) is gaining traction. AVOD offers free

content with advertisements, appealing to cost-conscious consumers, particularly in emerging

markets. Platforms such as YouTube, Pluto TV, and Tubi are key players in AVOD, successfully

monetizing content through ads while keeping it accessible to a wide audience. As the market



matures, AVOD is expected to grow, providing advertisers with a targeted approach to reach

specific audiences based on viewing patterns and preferences.

By Platform: Smart TVs and Set-Top Boxes Lead the Market

In 2023, the smart TVs and set-top boxes segment held the largest market share, accounting for

over 38% of the OTT platform market. The rising penetration of smart TVs, combined with

increasing consumer demand for high-definition streaming, drives the adoption of OTT content

on large-screen devices. Set-top boxes and smart TVs provide a seamless streaming experience

with superior sound and picture quality, catering to users seeking immersive content

consumption at home. Platforms such as Roku, Fire TV, and Apple TV have expanded content

accessibility, enabling a diverse range of content providers to reach audiences directly on larger

screens.

Market Segmentation and Sub-Segmentation Included Are:

By Type

➤ OTT Services

➤ OTT Devices

By Streaming Devices

➤ Smartphones and Tablets

➤ Desktops and Laptops

➤ IPTV and Consoles

By OTT Business Model

➤ AVOD (Ad-based Video on Demand)

➤ SVOD (Subscription Video on Demand)

➤ TVOD (Transactional Video on Demand)

By service verticals

➤ Media and Entertainment

➤ Education and Learning

➤ Gaming

➤ Service Utilities

By Platform

➤ Smart Phones

➤ Smart TVs & Set-top Box

➤ Desktop & Laptop

➤ Others

Regional Insights



North America held the largest share of the OTT market in 2023, owing to a robust digital

infrastructure and high levels of broadband connectivity. The United States leads this region,

driven by significant consumer spending on digital content and an established ecosystem of OTT

providers and content creators. With intense competition among key players, OTT providers in

North America are investing in exclusive content and original programming to differentiate

themselves in a saturated market. Strategic partnerships with telecom companies and device

manufacturers are also propelling user acquisition, making OTT services more accessible.

The Asia-Pacific region is projected to exhibit the highest growth rate during the forecast period,

from 2024 to 2032. Countries such as India, China, and Japan are at the forefront of OTT

adoption, supported by substantial investments in digital infrastructure and high-speed internet

access by both governments and telecom operators. In India, for example, telecom companies

offer bundled services that include access to popular OTT platforms, driving up subscriber

numbers. Additionally, the increased penetration of affordable smartphones and competitive

data pricing have made streaming accessible to a larger segment of the population, further

fueling market growth. Localized content is a major growth driver in this region, with OTT

platforms offering content in multiple languages and genres tailored to diverse regional

preferences.

Recent Developments

➤ August 2024: Netflix expanded its ad-supported tier to several new markets, targeting cost-

conscious consumers while offering advertisers broader reach in high-growth regions.

➤ May 2024: Disney+ introduced a new bundled offering that includes access to Hulu and ESPN+,

providing consumers with a comprehensive range of entertainment, news, and sports content at

a discounted rate. This move is anticipated to attract new subscribers and improve retention

rates in competitive markets.

Enquire for More Details @ https://www.snsinsider.com/enquiry/1235
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About Us

S&S Insider is one of the leading market research and consulting agencies that dominates the



market research industry globally. Our company's aim is to give clients the knowledge they

require in order to function in changing circumstances. In order to give you current, accurate

market data, consumer insights, and opinions so that you can make decisions with confidence,

we employ a variety of techniques, including surveys, video talks, and focus groups around the

world.

Our staff is dedicated to giving our clients reliable information, and with expertise working in the

majority of industrial sectors, we're proud to be recognized as one of the world's top market

research firms. We can quickly design and implement pertinent research programs, including

surveys and focus groups, and we have the resources and competence to deal with clients in

practically any company sector.
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