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with CAGR of 29% with Revenue of $9864.6
billion by 2032
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By product type, the apparel segment

dominated the social commerce industry

and is expected to retain its dominance

throughout the forecast period. 

WILMINGTON, DE, UNITED STATES,

October 31, 2024 /EINPresswire.com/ --

The social commerce market size was

valued at $784 billion in 2022, and is

estimated to reach $9864.6 billion by

2032, growing at a CAGR of 29% from

2023 to 2032. 

Request The Sample PDF Of This Report: https://www.alliedmarketresearch.com/request-

sample/54802  

Social commerce is the use of social networking platforms such as Instagram, Twitter, Facebook,

and others, to facilitate the online purchase and sale of goods and services. In simple terms, it is

a type of e-commerce in which social media networks are the primary means of transaction. The

social commerce sector is a rapidly growing segment of the e-commerce industry, driven by the

growing acceptability of social networking sites and customers' desire to shop online. Social

commerce enables businesses to reach out to and engage with customers using social media

platforms, resulting in a more personalized and dynamic purchasing experience. 

Social media platforms have evolved rapidly in the past decade, with platforms such as

Instagram, Tik Tok, Facebook, and WhatsApp, being established as individuals' most commonly

used apps. Several variables have contributed to the increasing popularity of social media,

including the growing availability of broadband connectivity and the increasing adoption of

phones and other digital devices. Social media has changed the way individuals communicate

and engage with one another, as well as opened up new avenues for organizations to establish

relationships with their clients. 

The rapid rise of user-generated content has served as the primary driver of social media
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expansion. Users of social media platforms produce, share, and react to a wide range of content,

including written content, photographs, and videos. Additionally, social media channels are an

effective way to raise brand recognition and visibility. Customers use social media channels to

discuss their product and service experiences and comments. Positive social media influencer

reviews and endorsements also help to develop a sense of confidence with potential clients,

which aids in increase in sales and social commerce market growth. With the introduction of new

social reselling platforms and the rise in social media users globally, the e-commerce industry is

likely to experience a surge in social interaction and product sales, which will enhance the social

commerce market. 

Procure Complete Report (381 Pages PDF with Insights, Charts, Tables, and Figures) @

https://www.alliedmarketresearch.com/checkout-final/e622e098b69746b42bdbf6bf0da5b357   

E-commerce fraud refers to illicit activities such as theft of identity, fraud with credit cards, and

reimbursements that cause substantial losses for e-commerce enterprises, erode customer

confidence and harm brand reputation. The danger of deception is particularly high in the social

commerce market, where firms rely significantly on social media platforms to establish

relationships with clients and sell items. One of the primary ways that fraud in e-commerce

affects the social commerce sector is by decreasing customers' willingness to make online

transactions. Due to the potential of fraud, many consumers are hesitant about online

transactions, resulting in lost revenue for e-commerce enterprises. According to the Federal

Trade Commission, e-commerce fraud increased by 70% between 2020 and 2021, accounting for

2.8 million scams reported by customers in 2021. 

Additionally, e-commerce fraud affects the credibility of social networking networks. Consumers

may be less inclined to put their confidence in a platform or connect with companies on that

platform if they identify it with fraudulent behavior. This diminishes social commerce's overall

efficacy as a sales and marketing channel. The growing rates of fraud in e-commerce channels

are impeding the industry’s expansion. 

Market Segmentation: 

The social commerce market is segmented into the business model, product type, sales channel,

and region. By business model, the market is classified into business to consumer (B2C),

business to business (B2B), and consumer to consumer (C2C). By product type, the market is

classified into personal and beauty care, apparel, food & beverages, home products, health

supplement, consumer electronics, and others. By sales channel, the market is divided into video

commerce (live stream + prerecorded), social network-led commerce, social reselling, group

buying, and product review platform. Region-wise, the market is analyzed across North America

(the U.S., Canada, and Mexico), Europe (UK, Germany, France, Spain, Italy, and the rest of

Europe), Asia-Pacific (China, Japan, India, South Korea, Australia, and the rest of Asia-Pacific), and

LAMEA (Brazil, South Africa, Saudi Arabia, Turkey, and rest of LAMEA). 
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Market Key Players 

Players operating in the global social commerce market have adopted various developmental

strategies to expand their social commerce market share, increase profitability, and remain

competitive in the market. Key players profiled in this report include Verint Systems Inc., Snap,

Inc., Trell Experience Pvt Ltd., Etsy, Inc., Poshmark, Inc., Inmobi Pte Ltd., Yunji Inc, Meta Platforms,

Inc., Twitter, Inc., Alibaba Group Holding Limited, Pinduoduo Inc., ByteDance, Amazon.com, Inc.,

and Pinterest, Inc. 

Inquiry Before Buying @ https://www.alliedmarketresearch.com/purchase-enquiry/54802 

Key findings of the study 

According to social commerce market trends, on the basis of business model, business to

consumer (B2C) segment dominated the social commerce industry in 2022 and is expected to

retain its dominance throughout the forecast period. 

According to social commerce market demand, on the basis of product type, the apparel

segment dominated the social commerce industry in 2022 and is expected to retain its

dominance throughout the forecast period. 

According to social commerce market analysis, on the basis of sales channel, video commerce

(live stream + prerecorded) segment dominated the global market in 2022 and is expected to

retain its dominance throughout the social commerce market forecast period. 

Region wise, Asia-Pacific region accounted for the highest social commerce market share in 2022

and is expected to grow at a CAGR of 29.5%. 

Reasons to Buy this Social Commerce Market Report: 

> Mergers and acquisitions should be well-planned by identifying the best manufacturer. 

> Sort new clients or possible partners into the demographic you’re looking for. 

> Suitable for providing dependable and high-quality data and analysis to assist your internal

and external presentations. 

> Develop tactical initiatives by gaining a better grasp of the areas in which huge corporations

can intervene. 

> To increase and grow business potential and reach, develop and plan licencing and licencing

strategies by finding possible partners with the most appealing projects. 
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> Recognize newcomers with potentially strong product portfolios and devise effective counter-

strategies to acquire a competitive edge. 

> To develop effective R&D strategies, gather information, analysis, and strategic insight from

competitors 

Similar Reports : 

Online Entertainment Market   

Online Music Streaming Market   

Corporate Training Market https://www.alliedmarketresearch.com/corporate-training-market-

A06445  

Revenue Management Market https://www.alliedmarketresearch.com/revenue-management-

market  

Camera Stabilizer Market https://www.alliedmarketresearch.com/camera-stabilizer-market-

A06090  

Related Article: 

https://www.prnewswire.com/news-releases/global-social-commerce-market-to-reach-9864-6-

billion-by-2032-at-29-0-cagr-allied-market-research-301843444.html

David Correa

Allied Market Research

+1 800-792-5285

email us here

Visit us on social media:

Facebook

X

This press release can be viewed online at: https://www.einpresswire.com/article/756504297

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.

https://www.alliedmarketresearch.com/online-entertainment-market-A06413
https://www.alliedmarketresearch.com/online-music-streaming-market-A11156
https://www.alliedmarketresearch.com/corporate-training-market-A06445
https://www.alliedmarketresearch.com/corporate-training-market-A06445
https://www.alliedmarketresearch.com/revenue-management-market
https://www.alliedmarketresearch.com/revenue-management-market
https://www.alliedmarketresearch.com/camera-stabilizer-market-A06090
https://www.alliedmarketresearch.com/camera-stabilizer-market-A06090
https://www.prnewswire.com/news-releases/global-social-commerce-market-to-reach-9864-6-billion-by-2032-at-29-0-cagr-allied-market-research-301843444.html
https://www.prnewswire.com/news-releases/global-social-commerce-market-to-reach-9864-6-billion-by-2032-at-29-0-cagr-allied-market-research-301843444.html
http://www.einpresswire.com/contact_author/4918326
https://www.facebook.com/alliedmarketresearch
https://twitter.com/allied_market
https://www.einpresswire.com/article/756504297
https://www.einpresswire.com/editorial-guidelines

