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FCCA Hosts Influential Presidential Panel at St.
Maarten Cruise Conference to Drive Future of

Caribbean Cruising

FL, UNITED STATES, November 5, 2024
/EINPresswire.com/ -- The Florida-
Caribbean Cruise Association (FCCA)
hosted an impactful Presidential Panel
at the 30th Annual FCCA Cruise
Conference, drawing senior leaders
from the world’s leading cruise lines to
discuss strategic developments,
environmental initiatives, and the
importance of collaboration with
Caribbean destinations.

Moderated by Alexander Gumbs, CEO
of Port St. Maarten, an FCCA
Presidential Strategic Partner, the
panel included leading industry
executives: Michael Bayley, President &
CEO of Royal Caribbean International;
Christopher Ivy, CEO of Margaritaville
at Sea; John Padgett, President of
Princess Cruises; Richard Sasso,
Chairman of MSC Cruises USA; and
Harry Sommer, President & CEO of
Norwegian Cruise Line Holdings Ltd.

FLORIDA-
CARIBBEAN
CRUISE
ASSOCIATION

The panel focused on expanding sustainable practices within the cruise industry, enriching the
guest experience, and strengthening partnerships with local Caribbean communities. Each
executive shared their company’s latest initiatives and commitment to positive growth in the
region, recognizing the Caribbean as both an essential partner and premier destination.

Michael Bayley highlighted Royal Caribbean’s development of immersive experiences like its
“Perfect Day” destinations, which have become key attractions that blend natural beauty with a
curated experience. “There’s just so much opportunity in front of us. Royal Caribbean is really
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aligned with the efforts that we put into a really genuinely outstanding product for the
customer,” Bayley stated.

In alignment with FCCA's focus on sustainable tourism, Richard Sasso discussed MSC Cruises’
dedication to reducing environmental impact, including initiatives to develop hybrid coral at the
Ocean Cay Marine Reserve. He emphasized that sustainability is a “serious investment” and
“[educating] the next generations to follow the same passion to help our environment become
better” is paramount.

John Padgett of Princess Cruises introduced the company’s innovative Medallion Class
technology, designed to enhance passenger convenience and reduce crowding through
personalized service - critical for providing seamless travel experiences in popular Caribbean
destinations. “The most important thing about the Princess Medallion is it's not about
technology. It's about the guest,” Padgett remarked.

Christopher Ivy from Margaritaville at Sea shared his brand’s strategy of fostering more extended
stays and culturally integrated experiences, showcasing how cruise lines are evolving to support
and promote local economies. He shared “we just launched last week a program with our
partner resort in Nassau where we take guests directly to that resort. We really lean more heavily
on the destination.”

Harry Sommer of Norwegian Cruise Line Holdings discussed the growing demand for Caribbean
sailings, emphasizing the importance of partnerships with Caribbean governments and local
businesses to meet the region’s year-round tourism potential. “Thirty-seven million people are
scheduled to cruise this year. That's going to be 50 million in 10 years from now, and the majority
of that increase is going to be here in the Caribbean basin. So this hopefully gives you confidence
to invest and build,” Sommer noted, encouraging continued investment in facilities to support
this anticipated influx.

Panelists agreed on the importance of aligning growth and sustainability. Gumbs closed the
session by urging Caribbean leaders to capitalize on these emerging opportunities.
“Collaboration with the destinations and the industry is ever so more important as we move
ahead, looking at how best we can collectively go towards being green,” he asserted.

The FCCA conference offered a unique blend of meetings, workshops, and social events,
providing attendees with opportunities to develop relationships, promote products, and learn
from approximately 100 executives from FCCA Member Lines. These executives and their teams
determine ship calls, onboard offerings, and how to invest in destinations and infrastructure.

PHOTO CAPTION: Presidential Panel participants (top row I-r) Christopher Ivy, CEO, Margaritaville
at Sea; Rick Sasso, Chairman, MSC Cruises USA; and Harry Sommer, President & CEO, Norwegian
Cruise Line Holdings Ltd.; (Bottom row I-r) Alexander Gumbs, CEO, Port St. Maarten Group; John
Padgett, President, Princess Cruises; and Michael Bayley, President & CEO, Royal Caribbean
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