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-- In a decisive move to support the

U.S. economy, the Federal Reserve has

announced a quarter-point reduction

in its benchmark interest rate, lowering

it by 25 basis points to a target range

of 4.50% - 4.75%. 

This marks a shift in priorities, as the

Fed emphasizes employment growth

alongside inflation control. The rate cut

is expected to bolster financial conditions for businesses and consumers alike, creating favorable

market entry conditions for international companies looking to establish a presence in the

United States.

Mitch Gould, CEO and Founder of Nutritional Products International (NPI), a leading retail

distributor specializing in health and wellness brands, hailed the Fed’s decision as a positive

development for international businesses targeting U.S. expansion. With nearly three decades of

experience in navigating U.S. distribution for international brands, Gould noted that the interest

rate cut offers companies the ability to finance their entry strategies more affordably while also

benefiting from increased consumer spending power.

“As international brands consider entering the U.S. market, reduced interest rates can mean

lower borrowing costs, which are crucial for everything from supply chain investments to

building effective distribution networks,” said Gould. “At Nutritional Products International, we

have consistently supported global companies entering the U.S., and the Fed’s easing of

borrowing conditions creates an ideal window for brands to establish a competitive foothold in

one of the world’s largest consumer markets.”

The rate cut also signals greater economic stability, which Gould believes will encourage

international companies to explore partnerships, invest in marketing, and engage in strategic

planning for long-term growth. With NPI’s innovative “Evolution of Distribution” platform, Gould
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and his team offer these companies a streamlined process to connect with U.S. retailers and

consumers, ensuring efficient, scalable market entry.

“NPI’s model is designed to simplify U.S. market entry, allowing international brands to minimize

upfront costs and risk while accessing one of the most dynamic consumer bases in the world,”

Gould added. “We believe the Fed’s rate cut is a timely incentive for businesses worldwide to

consider the U.S. as a high-potential destination for growth.”

With a proven track record in the nutraceutical and wellness sectors, Nutritional Products

International stands ready to assist international brands in capitalizing on this favorable

economic climate. Gould’s expertise and NPI’s comprehensive market entry solutions make the

company a preferred partner for brands seeking to navigate the complexities of the U.S. retail

landscape.

For more information about Nutritional Products International and how to leverage their

services for U.S. market entry, visit www.nutricompany.com.

MORE ON NUTRITIONAL PRODUCTS INTERNATIONAL AND ITS FOUNDER

NPI is a privately held company specializing in the retail distribution of nutraceuticals, dietary

supplements, functional beverages, and skin-care products. NPI offers a unique, proven

approach for product manufacturers worldwide seeking to launch or expand their products’

distribution in the U.S. retail market.

Gould, known as a global marketing guru, also has represented icons from the sports and

entertainment worlds such as Steven Seagal, Hulk Hogan, Ronnie Coleman, Roberto Clemente

Jr., Chuck Liddell, and Wayne Gretzky.
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