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Audigent Makes Deloitte Technology Fast
500™ for Third Consecutive Year as Curation
Adoption Soars Across Ad Industry

NEW YORK, NY, UNITED STATES,

November 22, 2024 / hd
EINPresswire.com/ -- Audigent, the I e n
leading data activation, curation and ®

identity platform, today announced it

ranked 292 on the Deloitte Technology

Fast 500™, a ranking of the 500 fastest-

growing technology, media, telecommunications, life sciences, fintech, and energy tech
companies in North America, now in its 30th year.

Audigent grew 399% during this period, placing it among the fastest-growing ad tech companies.
This is Audigent’s third consecutive year as a Technology Fast 500 award winner.

Audigent’s chief executive officer and co-founder, Drew Stein, credits growing knowledge of the
benefits of curation across the advertising industry as a major factor fueling the company's
revenue growth. Curation is one of the biggest trends in the advertising industry, and provides
an enhanced approach to injecting intelligence into digital advertising. As the industry’s largest
creator and operator of curated PMPs and curated marketplaces, Audigent’s pioneering
programmatic advertising offerings activate data from the supply side by packaging inventory
and data together to deliver maximum addressability, performance and efficiency for media
buyers.

“This is an unprecedented time in the evolution of the role of data in the advertising industry.
Media buyers and sellers are looking for ways to future-proof their businesses without having to
sacrifice precision or efficiency,” Stein said. “In the past year we have seen interest in curation
skyrocket as advertisers continue to look for smarter ways to reach audiences. Meanwhile,
Audigent has partnered with more publishers and platforms - including Google - to unlock the
potential that comes with curation.”

“For 30 years we've been celebrating companies that are actively driving innovation. The
software industry continues to be a beacon of growth, and the fintech industry made a strong
showing on this year’s list, surpassing life sciences for the first time,” said Steve Fineberg, vice
chair, U.S. technology sector leader, Deloitte. “Significantly, we also saw a breakthrough in
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performance of private companies, with the highest number of private companies named to the
list in our program’s history. This year’s winners have shown they have the vision and expertise
to continue to perform at a high level, and that deserves to be celebrated.”

“Innovation, transformation and disruption of the status quo are at the forefront for this year’s
Technology Fast 500 list, and there’s no better way to celebrate 30 years of program history,” said
Christie Simons, partner, Deloitte & Touche LLP and industry leader for technology, media and
telecommunications within Deloitte’s Audit & Assurance practice. “This year’s winning companies
have demonstrated a continuous commitment to growth and remarkable consistency in driving
forward progress. We extend our congratulations to all of this year’s winners — it's an incredible
time for innovation.

Overall, 2024 Technology Fast 500 companies achieved revenue growth ranging from 201% to
153,625% over the three-year time frame, with an average growth rate of 1,981% and median
growth rate of 460%.

About the 2024 Deloitte Technology Fast 500

Now in its 30th year, the Deloitte Technology Fast 500 provides a ranking of the fastest-growing
technology, media, telecommunications, life sciences, fintech, and energy tech companies —
both public and private — in North America. Technology Fast 500 award winners are selected
based on percentage fiscal year revenue growth from 2020 to 2023.

In order to be eligible for Technology Fast 500 recognition, companies must own proprietary
intellectual property or technology that is sold to customers in products that contribute to a
majority of the company’s operating revenues. Companies must have base-year operating
revenues of at least US$50,000, and current-year operating revenues of at least US$5 million.
Additionally, companies must be in business for a minimum of four years and be headquartered
within North America.

About Audigent

Audigent is the leading data activation, curation and identity platform. Audigent’s pioneering
data platform unlocks the power of privacy-safe, first-party data to maximize addressability and
monetization of media at scale without using cookies. As one of the industry’s first data curation
platforms powered by its unique identity suite (Hadron ID™), Audigent is transforming the
programmatic landscape with its innovative SmartPMP™, ContextualPMP™ and CognitivePMP™
products, which use artificial intelligence and machine learning to package and optimize
consumer-safe data with premium inventory supply at scale. Providing value and performance
for the world's largest brands and global media agencies across 100,000+ campaigns each
month, Audigent's verified, opt-in data drives monetization for premium publisher and data
partners that include: Condé Nast, Experian, Warner Music Group, MyCode, a360 Media, Fandom
and many others. For more information, visit www.audigent.com.

About Deloitte


http://www.audigent.com

Deloitte provides industry-leading audit, consulting, tax and advisory services to many of the
world's most admired brands, including nearly 90% of the Fortune 500® and more than 8,500
U.S.-based private companies. At Deloitte, we strive to live our purpose of making an impact that
matters by creating trust and confidence in a more equitable society. We leverage our unique
blend of business acumen, command of technology, and strategic technology alliances to advise
our clients across industries as they build their future. Deloitte is proud to be part of the largest
global professional services network serving our clients in the markets that are most important
to them. Bringing more than 175 years of service, our network of member firms spans more
than 150 countries and territories. Learn how Deloitte’s approximately 460,000 people
worldwide connect for impact at www.deloitte.com.
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Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company
limited by guarantee (“DTTL"), its network of member firms, and their related entities. DTTL and
each of its member firms are legally separate and independent entities. DTTL (also referred to as
“Deloitte Global”) does not provide services to clients. In the United States, Deloitte refers to one
or more of the US member firms of DTTL, their related entities that operate using the “Deloitte”
name in the United States and their respective affiliates. Certain services may not be available to
attest clients under the rules and regulations of public accounting. Please see
www.deloitte.com/about to learn more about our global network of member firms.
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This press release can be viewed online at: https://www.einpresswire.com/article/762946214

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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