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Intimate Wear Market 2024 Trends : Predicted
to Grow at a CAGR of 8.1% from 2018 to 2025,
Report

The global intimate wear market is expected to generate $325.36 billion by 2025, growing at a CAGR of
8.1% from 2018 to 2025.

WILMINGTON, DE, UNITED STATES, November 25, 2024 /EINPresswire.com/ -- According to a new
report published by Allied Market Research, titled, Intimate
“ Wear Market by Gender (Women and Men), Age Group
(1317 Years, 1835 Years, and 36 Years & Above), Price
(Luxury, Super-Premium, Premium, Medium, Economy, and
Low), Distribution Channel (Mass Merchandizers, Mono
brand Stores, Specialized Stores, and Others): Global
Opportunity Analysis and Industry Forecast, 2018-2025 the
2017 and is projected to global intirn‘ate wear market i‘s expected to generate
grow at a CAGR of 8.5%. $325.36 billion by 2025, g.rowmig.at a CAGR of 8.1% from
" 2018 to 2025. In 2017, Asia-Pacific led the intimate wear
Allied Market Research market, followed by North America. Growth in the region is
supplemented by increase in national per capita

Intimate Wear Market - The
women intimate wear
segment was the highest
contributor to the global
intimate wear market in

disposable income and growth in fashion consciousness among the young generation.
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Changes in lifestyle, rise in awareness regarding hygiene, fluctuation in demographic dividend,
and customization of product portfolios boost the growth of the global intimate wear market.
However, prevalence of dermatological conditions among intimate apparel wearers is expected
to limit the growth of this intimate wear industry. The fabric used to manufacture intimate wear
is also enhanced and made more comfortable, thus offering promising opportunities for the
intimate wear market players.

Intimate apparel is sold through different channels such as mass merchandizers, mono brand
stores, specialized stores, and others. Among these, mass merchandizers segment comprising
hypermarket and supermarkets, accounted for around half of the overall sale of intimate wear
and is projected to lead the market during the forecast period. Moreover, availability of products
at low cost and accessibility to a wide variety of intimate wears available in supermarkets fuel
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the growth of this segment.

In addition, huge and economical work force along with abundance of raw material attracts
international manufactures to set up their manufacturing units in the developing countries, such
as India, which helps to propel the intimate wear market growth.

Furthermore, initiatives in developing countries such as Make in India campaign offers
opportunities to develop this market further in India, as this will reduce the overall cost of
operation for manufacturers of intimate wear.

Key Finding of the Intimate Wear Market :

The women intimate wear segment was the highest contributor to the global intimate wear
market in 2017 and is projected to grow at a CAGR of 8.5%.

The lingerie segment occupies more than 50% of women intimate wear market share and is
projected to grow at a CAGR of 8.0%.

There is a continuous increase in the demand for sportswear owing to the comfort offered. This
demand is projected to grow at a CAGR of 9.1% during the forecast period.

The mass merchandizers segment accounted for 47% share of distribution channel segment of
the intimate wear market and is expected to grow at a CAGR of 7.4%.

Asia-Pacific is projected to exhibit rapid growth in the intimate wear market, owing to rise in its
economy with a large population base, and is projected to grow at the most astounding CAGR of
9.9% from 2018 to 2025.

China accounted for the highest share accounting approximately 50% in the Asia-Pacific intimate
wear market, in 2017.

In 2017, the age group segment of 36 years & above accounted for 59% of the intimate wear
market share and is expected to grow at a CAGR of 8.2%.

In terms of value, Asia-Pacific and LAMEA collectively contributed 45% share in the global
intimate wear market in 2017.
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The key players profiled in this report are
L Brand Inc.

Berkshire Hathaway Inc.
American Eagle Outfitters (Aerie)
Hanes Brands Inc.

Jockey International Inc.

MAS Holdings

Triumph International Ltd.
Hanky Panky Ltd.

PVH Corporation

Chantelle Group
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Microwave Oven Market https://www.alliedmarketresearch.com/microwave-oven-market
Armenia Consumer Goods Market https://www.alliedmarketresearch.com/armenia-consumer-
goods-market
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This press release can be viewed online at: https://www.einpresswire.com/article/763537499

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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