
Add-Back Flavours Market is Projected to
Reach US$ 2,312.5 Million by 2034, with
Growing CAGR of 4.4%

Add-Back Flavours Industry

Smart flavour systems optimizing

production and consistency control.

States Fact. MR

ROCKVILLE, MD, UNITED STATES,

December 9, 2024 /EINPresswire.com/

-- According to Fact.MR, a market

research and competitive intelligence

provider, the global Add-Back Flavours

Market is estimated to reach a

valuation of US$ 462.8 million in 2024

and is expected to grow at a CAGR of

5.9% during the forecast period of

2024 to 2034.

The advanced technology presented by the smart flavour systems in the global add-back

flavours market is a game change concerning the assumptions made on production efficiency

and quality control. This infusion of technology is made possible by the application of intelligent

systems into the craft of flavouring, giving rise to a new world of smart fabrication. Advanced

sensor arrays with machine learning make it possible to change the flavour of the food product

on the fly eliminating the perennially problematic aspect of drug formulation which is batch-to-

batch consistency.

Digital flavour mapping capabilities have heralded a new era of efficiency in product

development, allowing manufacturers to create and ramp up new formulations in a short period

while upholding great uniformity across various geographical locations. This advancement in

technology, however, has not only improved the collided of operations but has also opened the

door for newer developments to product personalization and speed to market
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The global add-back flavours market is projected to grow at 4.4% CAGR and reach US$ 2,312.5

million by 2034 The market created an opportunity of US$  809.1 million between 2024 to 2034

North America is a prominent region that is estimated to hold a market share of 24.3% in 2034

Predominating market players include Givaudan SA, Symrise AG & Kerry Group

Liquid Add-Back Flavors form Form type is estimated to grow at a CAGR of 4.5% creating an

absolute $ opportunity of US$ 375.2 million between 2024 and 2034 Food Manufacturing of add-

back flavours under End-Use Industry type is expected to reach around US$ 688.6 million by

2024     

“Advanced flavor technology addressing complexity in alternative protein taste profile

enhancement..” says Fact.MR analyst.

Leading Players Driving Innovation in the Add-Back Flavours Market:

The Key Players in the Add-Back Flavours Industry include Givaudan SA; International Flavours &

Fragrances (IFF); Symrise AG; Firmenich SA; Takasago International Corporation; Sensient

Technologies Corporation; Mane SA; T. Hasegawa Co., Ltd.; Wild Flavours GmbH; Robertet Group;

Bell Flavours & Fragrances; Huabao International; Kerry Group; Other Prom

Development by Market Players in the Add-Back Flavours Market:

Givaudan SA:  In Sep 2023, Givaudan announced a partnership with a leading plant-based food

company to develop innovative flavor solutions tailored for the growing vegan market. This

collaboration aims to enhance the sensory experience of plant-based products, responding to

increasing consumer demand for sustainable options.

Sensient Technologies Corporation: Feb 2024, Sensient launched its Portfolio Optimization Plan

aimed at streamlining operations and enhancing efficiency. This strategic initiative is expected to

drive cost savings and improve profitability as the company navigates a transitional market

environment.

Hasegawa Co., Ltd.: In Nov 2023, T. Hasegawa announced its entry into the plant-based flavor

market with a new product line aimed at enhancing meat alternatives. This launch is part of their

strategy to diversify offerings in response to changing consumer dietary preferences.

Add-Back Flavours Industry News & Trends:

International Flavours & Fragrances (IFF): To cater to environmentally conscious consumers,

International Flavours and Fragrances Inc. (IFF) introduced a number of eco-friendly fragrance

line extension items in October 2023. This program demonstrates IFF's dedication to



sustainability in light of the expanding demand for eco-friendly goods. The scents are made

using sustainable and chemical-free raw ingredients, which aligns with the company's goal of

reducing environmental damage in all aspects of production.

Givaudan SA: Givaudan announced in August 2023 that it plans to acquire a majority stake in a

profitable flavoring company in order to expand its current product line and spur food and

beverage innovation. It is anticipated that this action will increase Givaudan's market share in an

effort to meet consumers' evolving demands for more complex flavors.

Cargill Aqua Nutrition. In September 2023, Symrise revealed a strategic alliance with a top

beverage company to create cutting-edge flavor solutions. With the goal of satisfying changing

customer demands, this partnership demonstrates Symrise's dedication to growing its footprint

in emerging areas.
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Country-wise Insights:

How are American businesses responding to the growing demand for nutritional supplements

and add-back flavors?

The US market is expected to reach US$ 159.9 million in 2024 and grow at a compound annual

growth rate (CAGR) of 4.4% until 2034. From 2024 to 2034, this market is expected to create an

absolute potential worth US$ 96.3 million.

The US Add-Back Flavours Market is seeing an increase in the customization of taste solutions

that are in line with functional health benefits. Businesses are creating unique flavor profiles for

functional foods and health supplements as wellness and health become more important

priorities.

This trend shows a preference for flavors that are not only enticing but also aimed at specific

health issues, such boosting energy, mood, and digestion or bolstering the immune system.

Numerous American businesses are already conducting this kind of research on how natural

flavors might functionalize the aforementioned advantages. The brands approach the

consumers' expectations of providing palatable products with real health benefits by

incorporating tastes and health-promoting ingredients into their products. Innovation and the

creation of new products are being spurred by the movement in consumer preferences in the US

market toward the suitability of flavors and bases, particularly health.

How do add-back flavor companies in the UK compete with bigger manufacturers throughout

the world?

https://www.factmr.com/connectus/sample?flag=S&amp;rep_id=10483


One of the driving forces behind the Add-Back Flavours Market in the UK is the increasing

requirement to establish strategic partnerships in order to expand the current distribution

networks globally. Usually smaller than the integrated players, these domestically oriented

businesses are more prevalent in the UK. However, in order to compete, UK businesses are

partnering with foreign distributors and producers.

They can therefore reach a larger audience, particularly in nations where local suppliers must be

established or where certain laws and regulations must be followed. Technology also has related

advantages that would not have been possible without these tactics. As a result, local British

businesses can now create distinctive goods that appeal to local consumers while also growing

the market for their functional and natural flavors.

Fact.MR, in its new offering, presents an unbiased analysis of the global add-back flavours

market, presenting historical data for 2019 to 2023 and forecast statistics for 2024 to 2034.

The study reveals essential insights based on flavor type (Natural Add-Back Flavors[Plant-based

Flavors, Animal-derived Flavors, Fermented Flavors], Artificial Add-Back Flavors[Synthetic Fruit

Flavors, Synthetic Dairy Flavors]), Form (Liquid Add-Back Flavors[Emulsified Flavors, Oil-Soluble

Flavors], Powdered Add-Back Flavors[Encapsulated Flavors, Spray-Dried Flavors]) & End-Use

Industry (Food Manufacturing[Large-scale Manufacturers, Multinational Companies, National

Brands, Small-Medium Enterprises, Regional Producers, Specialty Manufacturers], Beverage

Industry[Commercial Producers, Craft Producers], Food Service[Quick Service Restaurants, Fine

Dining]) Distribution Channel(Direct Sales[Manufacturer Direct, Bulk Supply, Contract

Manufacturing, Industrial Suppliers,Wholesale,B2B Platforms]Indirect Sales[Distributors,

Agents],Online Sales[E-commerce Websites, Direct-to-Consumer (DTC) Websites]) Processing

Method(Thermal Processing[Heat Treatment, Cooking Processes],Non-Thermal Processing[Cold

Processing, Mechanical Processing])across major regions of the world (North America, Latin

America, Western Europe, Eastern Europe, East Asia, South Asia, and Pacific, Middle East &

Africa).

FAQ’S:

What is the estimated valuation of the add-back flavours market in 2034?

The market is expected to reach a valuation of US$ 2,312.5 million in 2034.

Who are the major players operating in the add-back flavours market?

Major players in the market are Givaudan SA., Kerry Group, Symrise AG

Explore More Related Studies Published by Fact.MR Research:

Rice Syrup Market: Global demand for rice syrup (volume) enjoyed year-on-year (YoY) growth of

https://www.factmr.com/report/rice-syrup-market


2.9% in 2021 to reach 307.6 kilo tons. Overall, sales of rice syrup are predicted to increase at a

CAGR of 4.5% and reach a market valuation of US$ 1.09 Bn by the end of 2032.

Glucose Syrup Market: The global glucose syrup market is expected to grow at a consistent

compound annual growth rate (CAGR) of 5% from 2023 to 2033, from its estimated US$4.2 billion

in 2023 to US$6.9 billion by the end of 2033.

About Fact.MR:

We are a trusted research partner of 80% of fortune 1000 companies across the globe. We are

consistently growing in the field of market research with more than 1000 reports published every

year. The dedicated team of 400-plus analysts and consultants is committed to achieving the

utmost level of our client’s satisfaction.
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