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On exploring the Billboard and Outdoor Advertising Global Market Report 2024, a robust growth

trajectory is clearly evident. This strategic business research report unveils a market that has

grown impressively in recent years and is poised to continue its ascent, expanding from $390.77

The billboard and outdoor

advertising market size is

expected to see steady

growth in the next few

years. It will grow to $492.07

billion in 2028 at a

compound annual growth

rate (CAGR) of 4.6%”

The Business Research

Company

billion in 2023 to $410.82 billion in 2024 at a compound

annual growth rate CAGR of 5.1%.

What factors have propelled the billboard and outdoor

advertising market's recent growth?

The phenomenal rise of the historic period can be

accredited to a conglomeration of factors such as

transformations in mobility and transportation,

environmental considerations, burgeoning industry

competition, cultural and social trends as well as advances

in creativity and design practices. 

How will the billboard and outdoor advertising market

advance in the coming years?

In the wake of digitization, the market is expected to continue its upward streak and is projected

to amass $492.07 billion by the year 2028, growing at a moderate CAGR of 4.6%. This progressing

era of digital transformation, augmented reality AR, virtual reality VR, environmental
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sustainability, mobile integration, and targeted advertising solutions are seen as significant

driving factors for this prospective growth. Consequently, cross-channel campaigns, interactive

advertising, mobile integration, data-driven targeting, programmatic buying seem to emerge as

the major trends for this forecast period. 

This report affirms that the surge in digital out-of-home DOOH advertising will indeed contribute

significantly to the market's upward turnout. DOOH includes various innovative modes of

advertising, such as digital billboards, outdoor signage, television screens, and differs from

traditional advertising methods in its ability to run multiple live advertisements that attract more

consumers. 

Get the sample of the report here to gain a closer perspective of this growing market:

https://www.thebusinessresearchcompany.com/sample.aspx?id=3498&type=smp 

What role do key industry players play in this market's development?

Prominent players such as Capitol Outdoor LLC, Titan Outdoor Holdings Inc., JCDecaux Group,

Clear Channel Outdoor Holdings Inc., Lamar Advertising Company, Stroer SE & Co. KGaA,

Outfront Media Inc., and Vector Media Pvt. Ltd. hold a pivotal role in advancing the billboard and

outdoor advertising market. Not only have they been key contributors to the industry's

organization and expansion, but they have also led technological upgradation and creative

innovations. 

Are there any emerging trends in this bourgeoning market?

A discernible shift towards programmatic media buying is being observed in the recent trends of

DOOH advertising. It offers superior efficiency by using automated technology to buy ad space,

replacing traditional methods of digital marketing. The ability to recall such advertisements and

the targeting precision of programmatic buying has even encouraged brands to expand their in-

house capabilities. 

How is this market segmented to serve diverse customer needs?

The market, as explored in the report, is segmented –

1 By Type: Painted Billboards, Digital Billboards, Multi-purpose Billboards, Mobile Billboards,

Other Types

2 By Application: Highways, Railway Stations, Buildings, Automobiles, Other Applications

3 By End-User: Retail, Banks & Financial Institutions, Commercial Buildings, Media &

Entertainment, Government, Transportation

What is the regional distribution of this market?

Of the many regions studied in the report, Asia-Pacific emerged as the largest in the billboard

and outdoor advertising market as of 2023. Hot on the heels was North America, securing the

second position in the global billboard and outdoor advertising market analysis. The diverse

regions covered in this report range from Asia-Pacific, Western Europe, Eastern Europe, to North
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America, South America, Middle East, and Africa. 

provides a comprehensive and in-depth analysis of this dynamic market. 

https://www.thebusinessresearchcompany.com/report/billboard-and-outdoor-advertising-

global-market-report 
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