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Biodance's Beauty Buzz: New York Pop-Up and
Amazon Success Propel U.S. Expansion

K-Beauty Pioneer Eyes Further Growth in F ~=
the U.S. Market —
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A ‘Slumber Party’ Experience in the P
Heart of New York
Biodance brought its distinctive brand 6
philosophy stateside with a three-day
pop-up event in New York’s vibrant
SoHo district. Designed around a
‘Slumber Party’ concept, the event
spotlighted the brand’s hero product, the Bio Collagen Real Deep Mask, renowned as an
overnight mask for its long-wear efficacy. Unlike conventional sheet masks, this product requires
at least 3-4 hours of use to maximize absorption—a unique feature celebrated during the pop-
up.

The space was thoughtfully curated with interactive visual elements, photo spots, and themed
giveaways tied to the ‘Slumber Party’ concept. Visitors experienced the mask’s transformative
qualities, from its milky texture upon application to its clear, translucent appearance after hours
of use, demonstrating its deep absorption of active ingredients. Attendees also appreciated the
instant glow effect visible immediately after removing the mask, further solidifying its appeal.

#1 at Amazon Beauty & Personal care


http://www.einpresswire.com

The event drew over 5,000 visitors across three days, generated 224 influencer-driven posts with
over 10 million views, and inspired thousands of public posts on social media. Biodance also
achieved $100,000 in sales during the pop-up, a clear testament to its growing consumer appeal
in the U.S. Additionally, search volume for Biodance surged fivefold in the New York area during
and after the event, reflecting the strong interest generated by the experience.

One attendee shared: “The space was so engaging, and the staff was incredibly friendly. It was
exciting to finally experience the products in person after only seeing them online. | ended up
finding so many items | wanted to buy!”

Dominating Amazon and Launching E-Commerce

Biodance's success in New York follows its strong performance on Amazon, where its Bio
Collagen Real Deep Mask ranked #1 in the Beauty & Personal Care category during the entire
period of Black Friday and Cyber Monday. Featuring patented 243-dalton ultra-low molecular
collagen and a unique hydrogel texture, the mask has won praise for its high absorption rate and
visible results, building trust among U.S. consumers.

The recent launch of Biodance's U.S. e-commerce platform marks another milestone, enhancing
accessibility and offering a seamless shopping experience for its expanding customer base.

Sephora Entry to Cement Premium Positioning

Looking ahead, Biodance is set to expand its footprint further with its entry into Sephora’s U.S.
stores in early 2025. Known for its rigorous standards, Sephora’s inclusion of Biodance products
underscores the brand'’s quality and premium positioning. This milestone is expected to
significantly bolster the brand'’s presence in the competitive U.S. beauty market.

Vision for Growth

The success of our New York pop-up and Amazon performance has solidified our belief in the
potential of the U.S. market,” said a Biodance spokesperson. “With our upcoming Sephora
launch, we are excited to share the value of K-beauty with even more consumers across the
globe.”

With its growing presence on Amazon, its e-commerce launch, and its upcoming Sephora debut,
Biodance is poised to become a major player in the U.S. beauty market. By focusing on
sustainable innovation and consumer-centric product development, the brand aims to continue
winning the hearts of beauty enthusiasts worldwide.

About Biodance:

Biodance is a pioneering K-beauty brand known for its innovative skincare solutions. Operated
by Beauty Selection, the brand combines scientific active ingredients with cutting-edge
technology to deliver consumer-centric beauty products. For more information, visit

https://biodance.com/.
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