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Canned Tuna Market to Reach USD 13.8B by
2031, Led by Consumer Demand and
Sustainability Efforts | TMR Study

The global canned tuna market, valued at
$8.9B in 2022, is set to grow at a 4.9%
CAGR, reaching $13.8B by 2031, driven by
demand for affordable.

WILMINGTON, DE, UNITED STATES,
December 20, 2024 /
EINPresswire.com/ -- The global
canned tuna market continues to grow
steadily, driven by rising consumer
demand for convenient, nutritious, and
affordable seafood options. Valued at
US$ 8.9 billion in 2022, the market is
projected to grow at a CAGR of 4.9%
from 2023 to 2031, reaching an
estimated value of US$ 13.8 billion by the end of the forecast period.

Canned Tuna Market

Access important conclusions and data points from our Report in this sample -
https://www.transparencymarketresearch.com/sample/sample.php?flag=S&rep id=18581

Market Size and Growth

The canned tuna industry is experiencing significant expansion, propelled by shifting consumer
preferences and advancements in processing technologies. As a rich source of protein, omega-3
fatty acids, and other essential nutrients, canned tuna continues to appeal to health-conscious
consumers. The affordability and long shelf life of canned tuna further contribute to its
widespread adoption across households and the foodservice industry.

The growing demand for ready-to-eat meals and the increasing popularity of private-label
products are also accelerating market growth. Innovations in packaging and sustainability

initiatives have strengthened the market’s outlook.

Competitive Landscape
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Key players in the global canned tuna market include:

+ Thai Union Group PCL

Bumble Bee Foods LLC

Century Pacific Food Inc.
* Jealsa

+ Grupo Calvo

Wild Planet Foods Inc.

StarKist Co.
* Ocean Brands

These companies are focusing on product innovation, sustainability, and geographic expansion
to strengthen their market presence. Investments in ethical sourcing and packaging technologies
remain at the forefront of their strategies.

Market Segmentation
The global canned tuna market can be segmented based on:

+ Product Type: Light tuna, white tuna, and others.

+ Distribution Channel: Supermarkets, hypermarkets, online retail, convenience stores, and
foodservice.

+ End-User: Household consumers, restaurants, and catering services.

Light tuna, primarily a blend of yellowfin and skipjack tuna, holds the majority market share due
to its affordability and widespread availability. Online retail channels are gaining traction,
offering consumers convenience and access to a broader product range.

Regional Analysis
North America

North America dominated the market in 2022, driven by the high consumption of processed
seafood. Canned tuna is a staple in U.S. households, with approximately 88% of households
purchasing it annually. The region’s preference for ready-to-eat and shelf-stable food products
continues to fuel market growth.



Europe

Europe is a significant market for canned tuna, with countries like Italy and Spain leading
consumption. Tuna's popularity in Mediterranean diets and increasing awareness about
sustainable fishing practices are key growth drivers in this region.

Asia-Pacific

The Asia-Pacific region is witnessing robust growth due to increasing disposable incomes and a
growing preference for convenient meal options. Countries such as Japan and Indonesia are key

contributors, with canned tuna becoming a household staple in many parts of the region.

Market Drivers and Challenges
Drivers

+ Rising Demand for Private-Label Products: Consumers increasingly favor private-label canned
tuna for its affordability and quality, enabling retailers to strengthen brand loyalty.

+ Outsourcing of Processing Activities: Outsourcing allows manufacturers to reduce costs,
improve quality, and meet sustainability goals, thereby driving market revenue.

* Health and Convenience Trends: Canned tuna’s health benefits and ease of preparation align
with modern lifestyles.

Challenges

+ Sustainability Concerns: Overfishing and environmental degradation are significant concerns.
Efforts toward ethical sourcing and sustainable fishing practices are crucial.

* Supply Chain Disruptions: Events like the COVID-19 pandemic highlighted vulnerabilities in the
global seafood supply chain, impacting production and distribution.

Explore our report to uncover in-depth insights -
https://www.transparencymarketresearch.com/canned-tuna-market.html

Market Trends

+ Sustainability and Ethical Sourcing: Companies are increasingly focusing on sustainable fishing
practices and traceability to address environmental concerns.

+ Innovative Packaging Solutions: Advancements in packaging technology aim to extend shelf life
and ensure product safety, catering to consumer preferences for convenience.


https://www.transparencymarketresearch.com/canned-tuna-market.html

+ Expansion of Online Retail Channels: The growth of e-commerce platforms has made canned
tuna more accessible to a broader consumer base.

More Trending Reports by Transparency Market Research -

Meat Extract Market: estimated to grow at a CAGR of 8.3% from 2023 to 2031 and reach US$ 2.9
Bn by the end of 2031.

Bean Pasta Market: estimated to advance at a CAGR of 15.2% from 2023 to 2031 and reach US$
11.2 Bn by the end of 2031.

About Transparency Market Research

Transparency Market Research, a global market research company registered at Wilmington,
Delaware, United States, provides custom research and consulting services. Our exclusive blend
of quantitative forecasting and trends analysis provides forward-looking insights for thousands
of decision makers. Our experienced team of Analysts, Researchers, and Consultants use
proprietary data sources and various tools & techniques to gather and analyses information.

Our data repository is continuously updated and revised by a team of research experts, so that it
always reflects the latest trends and information. With a broad research and analysis capability,
Transparency Market Research employs rigorous primary and secondary research techniques in
developing distinctive data sets and research material for business reports.

Contact:

Transparency Market Research Inc.

CORPORATE HEADQUARTER DOWNTOWN,

1000 N. West Street,

Suite 1200, Wilmington, Delaware 19801 USA

Tel: +1-518-618-1030

USA - Canada Toll Free: 866-552-3453

Website: https://www.transparencymarketresearch.com
Email: sales@transparencymarketresearch.com

Follow Us: LinkedIn| Twitter| Blog | YouTube

Atil Chaudhari

Transparency Market Research Inc.
+1518-618-1030

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/770735599


https://www.transparencymarketresearch.com/meat-extract-market.html
https://www.transparencymarketresearch.com/bean-pasta-market.html
https://www.transparencymarketresearch.com
http://www.einpresswire.com/contact_author/4998011
https://www.einpresswire.com/article/770735599

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2024 Newsmatics Inc. All Right Reserved.


https://www.einpresswire.com/editorial-guidelines

