
Global Shampoo Market: An In-depth Look at
Growth Drivers, Industry Highlights, and
Regional Insights

The global shampoo market was valued at $34.1 billion in 2023, and is projected to reach $58.3 billion

by 2034, growing at a CAGR of 5.1% from 2024 to 2034. 

WILMINGTON, DE, UNITED STATES, January 8, 2025 /EINPresswire.com/ -- The market study

The shampoo market study

covers 20 countries. The

research includes a segment

analysis of each country in

terms of value ($Billion) for

the projected period 2024-

2034. 

”

Allied Market Research

emphasizes the key factors and trends driving the growth

of the shampoo market. The report provides a thorough

analysis of the industry, focusing on critical aspects such as

sales forecasts, sectoral size and share, and key drivers. It

predicts substantial growth for the market throughout the

forecast period. In addition, the report presents detailed

statistics on the drivers, restraints, and opportunities that

directly influence the growth.  

Furthermore, the dynamics section of the report provides

comprehensive insights into the factors that positively and

negatively affect the sector. In addition, the report includes

an analysis of parent and peer marketing forces to assess

the impact of both internal and external factors on the market. The global shampoo market is

estimated to garner $58.3 billion with a 5.1% CAGR by 2034. 
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Prime determinants  

The increase in awareness of hair health and personal hygiene among consumers has driven a

higher demand for shampoos that resolve multiple concerns, such as dandruff, hair loss, and

damage repair. Developments in product formulations, particularly with organic and natural

ingredients, have attracted customers seeking safer alternatives to conventional shampoos. The

growing influence of beauty trends and the rising popularity of premium and luxury brands have

further fueled the expansion of the shampoo market.   
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In addition, the growth of e-commerce platforms has enhanced accessibility to a wide range of

products, allowing consumers to explore diverse shampoo options. Furthermore, the expansion

of urban populations and the rise in disposable incomes have contributed to increased

consumer spending on hair care products, which drives the overall market growth.  

Regional study of the market  

Regional analysis enables companies to understand the distinct characteristics of different

markets. This involves evaluating local consumer preferences, purchasing behaviors, and cultural

influences that can greatly affect product acceptance and sales strategies.  

In 2023, the Asia-Pacific region captured the largest market share in terms of revenue, driven by

its diverse and sizable population, which creates high demand for various hair care offerings,

including shampoo. Rise in disposable incomes and rapid economic growth have led to

increased consumer spending on personal care. The region’s cultural focus on grooming and

beauty has further encouraged the frequent use of shampoos. Moreover, the influence of

beauty trends from countries like South Korea and Japan has introduced innovative products

and formulations, fueling growth in the shampoo market. Also, the expanding middle class and

growing urbanization have enhanced access to a wider variety of shampoo brands, further

strengthening market shares in the region.  

Top entities profiled in the report  

Procter & Gamble (P&G)  

Oriflame Holding AG  

Natura & Co.  

Marico Limited  

L'Oreal S.A.  

Kao Group  

Johnson & Johnson  

Hindustan Unilever Limited  

Henkel AG &Co. KGaA  

Estee Lauder Companies  
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Key sectoral developments  

Companies are progressively launching shampoos that offer multiple benefits, such as cleansing,

conditioning, and color protection. This trend appeals to consumers looking for convenience and

efficiency in their hair care routines, which in turn boosts brand loyalty and drives sales.  

In May 2022, Medimix, a brand under the AVA Group, introduced its Total Care Shampoo,

formulated with natural ingredients to suit all hair types.  

In January 2023, Procter & Gamble launched a new herbal shampoo, expanding its product line

and focusing on natural ingredients to attract environmentally conscious consumers.  

In February 2024, Henkel introduced a sulfate-free shampoo to meet the growing demand for

gentler hair care products, aiming to capture a share of the premium segment in the shampoo

market.  

In conclusion, the AMR report presents a comprehensive analysis of the shampoo industry and

delivers detailed insights into the strategies used by multinational companies within the sector.

It also includes interviews with key stakeholders and market players, offering valuable insights

that aid new entrants in understanding the evolving dynamics of the sector.  
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