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Rise in use of mobile applications drives

the growth of the global loyalty

management market.

WILMINGTON, DE, UNITED STATES,

January 9, 2025 /EINPresswire.com/ --

According to the report, the global

generated $5.49 billion in 2022 and is

estimated to reach $44 billion by 2032,

exhibiting a CAGR of 23.5% from 2023

to 2032. The report offers a detailed

analysis of changing market trends, top

segments, key investment pockets, value chains, regional landscapes, and competitive

scenarios.

Loyalty management incorporates effective and planned activities to select, manage, relate, and

control customers’ buying behavior. This method is used to retain a customer by offering

rewards on frequent purchases. Loyal customers share their experiences with their known

contacts with advocacy-driven, cloud-based, and mobile-delivered programs. This enables brand

promotion and attracts a new audience for the organization. It helps to gather more data and

insights to create a more refined customer profile. Loyalty management has become an

important part of vendor strategy due to its impact on brand value and the ability of loyalty

management programs to retain, as well as attract potential customers.

Download Sample Report (Get Full Insights in PDF - 324 Pages) at:

https://www.alliedmarketresearch.com/request-sample/2666

Rise in use of mobile applications drives market growth. In addition, recurrent alteration of end-

user demographics primarily drives the market's growth. However, lack of awareness about

loyalty programs and strict government regulations are mainly expected to hamper the market's

growth. Furthermore, rapidly growing applications of big data and machine learning are

expected to create lucrative growth opportunities for the market.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/request-sample/2666


By region, North America garnered the highest share in 2022, holding nearly one-third of the

global loyalty management market revenue in 2022, and is projected to retain its position during

the forecast period, owing to numerous existing card loyalty programs as well as high

penetration levels with the usual adopter holding two credit card earnings rewards aiding the

growth of the loyalty management market. The Asia-Pacific region is expected to register the

fastest CAGR of 26.6% during the forecast period, owing to increase in adoption of Internet-

connected devices, increase in small & medium size startups, and high Internet penetration.

By application, the retail segment accounted for nearly one-third of the global loyalty

management market share in 2022 and is expected to dominate the market during the forecast

period, as big data, IoT devices, and interactive mediums have significantly impacted current

shopping trends, which has positively affected e-commerce platforms. The BFSI segment is

expected to register the highest CAGR of 29.8% during the forecast period, owing to rise in

competition and marketing within the banking industry and the growing need for customer

centric solutions.

If you have any special requirements, Request customization:

https://www.alliedmarketresearch.com/request-for-customization/2666

By enterprise size, the large enterprise segment held the major share in 2022, garnering nearly

three-fourth of the global loyalty management market revenue, owing to leveraging data

analytics and personalized offerings to enhance customer satisfaction. The small and medium-

sized segment is expected to attain the highest CAGR of 27.9% during the forecast period, owing

to the emergence of more accessible and affordable cloud-based loyalty platforms enables SMEs

to implement sophisticated programs without significant upfront investments.

By type, the customer retention segment held the major share in 2022 owing to the recognition

that retaining existing customers is often more cost-effective than acquiring new one and

businesses invest in loyalty programs, personalized communication, and targeted promotions to

enhance the overall customer experience. The customer loyalty segment is expected to attain

the highest CAGR of 26.6% during the forecast period, owing to the evolving nature of consumer

expectations. As customers increasingly seek personalized and rewarding experiences,

businesses are adapting by innovating their loyalty strategies.

Leading Market Players

Annex Cloud

Apex Loyalty

Bond Brand Loyalty

Brierley+Partners

Capillary Technologies

Cheetah Digital

Comarch

https://www.alliedmarketresearch.com/loyalty-management-market
https://www.alliedmarketresearch.com/request-for-customization/2666


Epsilon

Fivestars

Oracle

The report analyzes these key players in the global loyalty management market. These players

have adopted various strategies such as expansion, new product launches, partnerships, and

others to increase their market penetration and strengthen their position in the industry. The

report helps determine the business performance, operating segments, developments, and

product portfolios of every market player.

Buy Now & Get Exclusive Discount on this Report: https://www.alliedmarketresearch.com/loyalty-

management-market/purchase-options

Recent Partnership in the Loyalty Management Market

1. October 2023: Ansira Partners, Inc. partnered with Annex Cloud to enhance loyalty offerings,

focusing on tracking, rewarding, profiling, and analytics, targeting the automotive dealer sector.

2. April 2022: Annex Cloud partnered with Ometria to integrate Ometria’s customer intelligence

and cross-channel marketing with Annex Cloud’s Loyalty Experience Solution, aiming to deliver

personalized customer experiences and build loyalty without discounting.

3. November 2023: Annex Cloud partnered with Redpoint Global to integrate Redpoint’s rgOne™

with its Loyalty Experience Solution, providing real-time consumer engagement tools to adapt to

evolving expectations and drive growth.

Inquiry Before Buying: https://www.alliedmarketresearch.com/purchase-enquiry/2666

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients in making strategic business decisions and achieving sustainable

growth in their respective market domains. 

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, researchers, and students at universities. With reports on more than 60,000 niche

markets with data comprising 600,000 pages along with company profiles on more than 12,000

firms, Avenue offers access to the entire repository of information through subscriptions. A

hassle-free solution to clients’ requirements is complemented with analyst support and
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