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Disposable Water Bottle Market is Projected
to Grow Expeditiously: to Reach USD 349.2
Million by 2033,, Report

The Disposable Water Bottle market research is offered along with information related to key drivers,
restraints, and opportunities.

“ WILMINGTON, DE, UNITED STATES, January 10, 2025
The global disposable water /EINPresswire.com/ -- The global disposable water bottle
bottle market was valued at market was valued at $220.0 million in 2023, and is
$220.0 million in 2023, and projected to reach $349.2 million by 2033, growing at a
is projected to reach $349.2 CAGR of 4.8% from 2024 to 2033.The disposable water
million by 2033, growing at a bottle market refers to the global market for single-use
CAGR of 4.8% from 2024 to water bottles typically made from plastic or biodegradable
2033 materials. These bottles are designed for one-time use and

Allied Market Research '€ widely utilized for convenient hydration on the go.

The market encompasses a variety of bottle sizes, designs, and materials, catering to different
consumer preferences and needs. The popularity of disposable water bottles is driven by their
convenience, affordability, and accessibility, making them important in everyday life for many
consumers. However, the market is also facing increasing scrutiny owing to environmental
concerns associated with plastic waste and the growing demand for sustainable alternatives. As
a result, the disposable water bottle market growth is witnessing a shift towards eco-friendly
materials and the development of recyclable or biodegradable options to address the
environmental impact of traditional disposable water bottles.
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Key Takeaways

The disposable water bottle market study covers 20 countries. The research includes a segment
analysis of each country in terms of value for the projected period.

More than 1, 500 product literatures, industry releases, annual reports, and other such
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documents of major disposable water bottle industry participants along with authentic industry
journals, trade associations' releases, and government websites have been reviewed for
generating high-value industry insights.

The study integrated high-quality data, professional opinions & analysis, and critical independent
perspectives. The research approach is intended to provide a balanced view of global markets
and to assist stakeholders in making educated decisions to achieve their most ambitious growth
objectives.

Key Market Dynamics

The growing tourism and travel industry significantly increases the demand for disposable water
bottles. In 2022, the global tourism industry was valued at approximately $9.5 trillion, with an
increasing number of travelers relying on convenient hydration solutions such as disposable
water bottles. Tourists contribute to an estimated 25% of bottled water sales, particularly in
regions where tap water quality is uncertain. Airports, train stations, and tourist attractions are
key sales points, with airports alone generating around $4 million in bottled water sales annually.
The rise in outdoor activities such as hiking, further drives demand. This disposable water bottle
market analysis- in global travel and tourism directly correlates with increased consumption of
disposable water bottles, reinforcing their market dominance.

Partnerships with events, sports teams, or brands for promotional products are creating
significant opportunities for disposable water bottle market share. The global promotional
products market, valued at $15.6 million in 2023, is growing, with branded disposable water
bottles being a popular choice. For instance, sporting events such as the FIFA World Cup or the
Olympics can see the distribution of millions of branded bottles, enhancing brand visibility. In
2022, the U.S. alone saw over 200 million disposable water bottles distributed at various events.
Partnerships with eco-conscious brands are also on the rise to pay more for sustainable
products. These collaborations allow companies to enter large, engaged audiences and drive
sales while aligning with the growing trend towards sustainability.
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Bottled Water Consumers 2024

The disposable water bottle market size is primarily dominated by four key regions: EU27 + UK,
North America, Latin America, and Asia-Pacific. The EU27 + UK and North America represent
mature markets with high per capita consumption, driven by convenience, health trends, and
sometimes concerns over tap water quality. Latin America shows growing consumption due to
water safety issues and increasing health awareness, with Mexico being a significant market. The
Asia-Pacific region, including countries such as China, India, and Japan, is experiencing rapid
growth in bottled water consumption, fueled by rise in disposable incomes, urbanization, and
water quality concerns.
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Regional/Country Market Outlook

Asia-Pacific holds the major share in the disposable water bottle market, driven by the region's
large and rapid growth in population, urbanization, and increase in consumer demand for
convenient hydration options. Countries like China and India, with populations exceeding 1.4
million, are significant contributors to the market's dominance. The region's expanding middle
class and rising disposable incomes have led to increased consumption of bottled water,
particularly in urban areas where concerns over water quality persist. In addition, the region's
booming tourism industry, which attracted over 400 million international tourists in 2022, will
further increase the demand for disposable water bottles. The combination of these factors
solidifies Asia-Pacific's leading position in the market, with continued growth expected as
urbanization and economic development progress.

Industry Trends

Shift Toward Sustainable Materials: With increasing environmental awareness, there is a growing
trend toward the use of biodegradable and recyclable materials in disposable water bottles.
Companies are investing in innovative packaging solutions, such as plant-based plastics and
bottles made from 100% recycled materials, to reduce their environmental footprint.

Regulatory Pressure and Bans: Governments across the globe are implementing stricter
regulations on single-use plastics, including disposable water bottles. This trend is driving
companies to adopt more sustainable practices and explore alternatives to traditional plastic
bottles, such as aluminum or paper-based bottles.

Growth in Premium and Functional Water Segments: The market is witnessing a rise in demand
for premium and functional bottled water, which includes products with added minerals,
vitamins, or enhanced flavors. Consumers are increasingly looking for health benefits and
unique experiences, leading to the expansion of these segments.

Technological Innovations: Advancements in packaging technology are making it possible to
produce lighter, stronger, and more sustainable bottles. Innovations such as lightweighting,
which reduces the amount of plastic used in bottles, and smart packaging. It includes features
such as QR codes for tracking and consumer engagement, which are gaining traction.

Impact of E-commerce: The rise of e-commerce has significantly impacted on the disposable
water bottle market size and sales of bottled water. Consumers are increasingly purchasing
bottled water online, driven by the convenience of home delivery and the ability to buy in bulk.
This trend is particularly strong in urban areas where online grocery shopping is growing.

Brand Collaborations and Customization: Companies are increasingly partnering with brands,
events, and influencers to create custom-branded bottles. These collaborations not only boost



brand visibility but also appeal to consumers seeking personalized and exclusive products. This
trend is especially popular in markets such as Asia-Pacific, where brand loyalty and
differentiation are key drivers of consumer choice.

Competitive Landscape

The major players operating in the disposable water bottle market includes Amcor, Ball
corporation, Crown Holdings, Allied Glass, Can Pack Group, Genpak, Paper Water Bottle, Mondi
Group, Ardagh Group and Evergreen Packaging.
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Recent Key Strategies and Developments

In April 2024, Amcor launched the first-ever one-liter carbonated soft drink stock bottle made
from 100% post-consumer recycled material.

In July 2024, Ardagh launched new craft beverage glass bottles in the U.S.

Key Benefits For Stakeholders

This report provides a quantitative analysis of the market segments, current trends, estimations,
and dynamics of the disposable water bottle market analysis from 2024 to 2033 to identify the
prevailing disposable water bottle market opportunities.

The market research is offered along with information related to key drivers, restraints, and
opportunities.

Porter's five forces analysis highlights the potency of buyers and suppliers to enable
stakeholders make profit-oriented business decisions and strengthen their supplier-buyer

network.

In-depth analysis of the disposable water bottle market segmentation assists to determine the
prevailing market opportunities.

Major countries in each region are mapped according to their revenue contribution to the global
market.

Market player positioning facilitates benchmarking and provides a clear understanding of the
present position of the market players.

The report includes the analysis of the regional as well as global disposable water bottle market


https://www.alliedmarketresearch.com/checkout-final/cc8334c12f6614741c32d88ec39fc073
https://www.alliedmarketresearch.com/checkout-final/cc8334c12f6614741c32d88ec39fc073

trends, key players, market segments, application areas, and market growth strategies.
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