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Neurons Al Can Now Predict If People Will
Remember Your Ads Before They Even Hit the
Market

Neurons expands its Al-driven advertising
prediction platform with two
groundbreaking marketing metrics. SKINLAB

Increase headline size by 20%
to improve ad memorability.

COPENHAGEN, DENMARK, January 15, ...,

2025 /EINPresswire.com/ -- Neurons, a

leader in Al-driven marketing insights,

is introducing Memory and o B

Engagement, two groundbreaking ECS m—

metrics now available on its advertising

prediction platform. Already widely Neurons expands its Al-driven advertising prediction

used for its accuracy in predicting platform with two groundbreaking marketing metrics.

attention, the platform now also

provides insights into ad recall and

engagement, empowering marketers to make better decisions, faster. The platform helps

marketers understand how well their image and video ads perform and when ads fall short of

industry benchmarks, it gives actionable recommendations for improvement. All this without the
need to go live with ads or spend on advertising to the

“ market.

For the first time, we can
predict whether people will
remember an ad without
having to wait for test
results or relying on follow-
up questions. It's a
marketing metric straight
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Add a glow effect to boost
engagement score.

Powered by proprietary neuroscience data and with 10+
unique Al models collaborating, the Neurons platform
analyzes ads at top speed. Marketers can simply upload
their advertising assets to the platform and get easy-to-
understand feedback on what's effective and what needs
adjustment. The platform predicts key performance
out of the future.” metrics, in.c‘luding' attenti.or?, engagemgnt, and ad
Dr. Thomas Zoéga Ramsay, memorability, whlle prOV|d|.ng sugges'slc?ns on how to make

CEO & Chief Al Officer of ads more appealing, branding more visible, key messages
more memorable, and much more. Al-ready marketers
across the globe use these insights to fine-tune their

Neurons

campaigns with confidence, saving time and resources while driving measurable results with the


http://www.einpresswire.com

tool.

Neurons Al is taught on one of the

world's largest proprietary

neuroscience and eye-tracking

databases. Its scientifically validated
predictive Al models measure specific
human behaviors with unmatched
precision. For example, its attention Al
model generates heatmaps with over
97% accuracy, and reveals
performance gaps within seconds for image ads and minutes for video content. All predictions

and recommendations are interpreted by some of the most advanced large language models
(LLMs) available today.

Neurons: Enabling Marketers to Make Better
Decisions, Faster.

The addition of the Memory and new Engagement metrics further expands the platform’s
capabilities including its Al insights and recommendation engine:

* The Neurons Memory score predicts how likely an ad is to be remembered after a brief glance.
Unlike traditional metrics, it incorporates the implicit component of recall time, providing more
reliable insights into what truly sticks with the audience.

* The Neurons Engagement score captures the emotional appeal of an ad. It's designed to
predict the level of positive emotional response an ad would evoke in its audience after a short
exposure. Built on Neurons’ fast-response tests, this score captures gut-level reactions, helping
marketers assess what truly connects with people.

“Neurons Memory feels like a marketing metric straight out of the future,” said Dr. Thomas
Zoéga Ramsgy, CEO & Chief Al Officer of Neurons. “For the first time, we can predict whether
people will remember an ad without having to wait for test results or relying on follow-up
questions. We can now measure memory second by second and pinpoint exactly which parts of
an ad are the most memorable. This means that we're going beyond what neuroscience has
been able to do for marketers. With the new Memory score, marketers can now measure all 4
elements of successful ads with Neurons Al, now capturing Attention, Engagement, Cognitive
Demand (complexity), and Memory.”
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