
OOH Sports Launches Hyper-Targeted
Advertising Opportunities for Super Bowl LVIII
in New Orleans

OOH Sports logo featuring a silhouette of a running

athlete in blue with dynamic speed lines, symbolizing

energy and movement

SEVERANCE, CO, UNITED STATES,

January 15, 2025 /EINPresswire.com/ --

OOH Sports is proud to announce its

specialized advertising solutions for

Super Bowl LVIII in New Orleans, giving

brands the unique opportunity to

connect with one of the largest and

most engaged audiences of the year. 

With a focus on hyper-local advertising

within a 3-mile radius of the stadium,

OOH Sports offers a powerful way for

businesses to showcase their

messaging during the biggest sporting

event in the country.

As fans flood into New Orleans for the

Super Bowl, brands can leverage OOH

Sports' dynamic digital billboards to

reach audiences at key touchpoints,

from pre-game excitement to post-

game celebrations. Using advanced

geolocation technology, these

campaigns deliver real-time messaging tailored to the energy and flow of the event.

“The Super Bowl is not just a game—it’s a cultural phenomenon,” said Dan Kost, CEO of OOH

Sports. “This year, we’re empowering brands to be part of the action in New Orleans with

targeted, impactful advertising that puts their message right in front of football’s most

passionate fans.”

Why Advertise with OOH Sports at Super Bowl LVIII?

Hyper-Local Impact: Reach fans within a 3-mile radius of the Superdome, where excitement is at

http://www.einpresswire.com
http://oohsports.com/


Targeted Advertising in Action: Visualizing OOH

Sports' ability to deliver hyper-localized digital

billboard campaigns within a 3-mile radius of major

sporting events across leagues like MLB, NBA, NFL,

NHL, and WNBA.

its peak.

Dynamic Flexibility: Update messaging

in real time to align with game-day

moments, traffic patterns, and fan

interactions.

Engaged Audiences: Capture the

attention of tens of thousands of fans

traveling to and from the stadium, as

well as locals tuning in for the

experience.

Comprehensive Analytics: Track

campaign performance with real-time

insights to ensure your brand achieves

maximum ROI

Creative Opportunities for Brands

OOH Sports offers a range of options to help businesses stand out during the Super Bowl:

The Super Bowl is not just a

game—it’s a cultural

phenomenon”

Dan Kost, CEO,

OOHSports.com

Real-Time Updates: Announce game-day specials,

promotions, or exclusive offers with timely billboard

updates.

Fan Engagement: Create campaigns that celebrate the

spirit of the Super Bowl while driving interaction with your

brand.

Local and National Reach: Whether you’re a small business in New Orleans or a national brand

looking to make an impact, OOH Sports provides scalable solutions tailored to your needs.

Make your brand part of the Super Bowl excitement today. Contact OOH Sports at

OOHSports.com to book your campaign and take advantage of the unmatched energy and

visibility of Super Bowl LVIII in New Orleans.

Spaces are limited—secure your spot before the big game!

About OOH Sports

OOH Sports is a leader in targeted event advertising, specializing in creating impactful campaigns

around major sporting events. By combining innovative technology with real-time insights, OOH

Sports empowers brands to connect with highly engaged audiences where it matters most.
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